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Dassault Systèmes (DS) is committed to placing sustainable development at the heart of 
3D virtual universes for its customers and society.

As the world leader in Product Lifecycle Management (PLM), DS serves businesses of all 
sizes in all sectors, from automotive to fashion, from industrial equipment to consumer 
goods, pharmaceuticals, architecture, or services.

DS solutions enable imagining, simulating, and experiencing products in 3D, thus creating 
the conditions of sustainable innovation. They bring together all of the actors around virtual 
universes, from the designer to the consumer, to deliver the best product at the best time.

I have worked for nearly thirty years with DS. It is 
thanks to them that I could design and build the 
curves of the Guggenheim Museum of Bilbao. And, as 
opposed to what everyone thinks, they were not 
more expensive than right angles. The payoff is to 
finally have real control over the costs and process. 
Thanks to virtual universes, architects work in close 
partnership with their clients and can let their 
imaginations run free.

Frank Gehry

Building 
Sustainable Innovation

Profile

World-renowned architect Frank Gehry not only uses DS’s CATIA virtual design solution but 
is a partner with DS in his company. CATIA has helped build his iconic projects, including the 
Guggenheim Museum in Bilbao, Walt Disney Concert Hall in Los Angeles, and Beekman 
Tower in New York.

His revolutionary use of glass, steel, and composites for increasingly daring buildings has 
been made possible thanks to 3D technologies. 
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Message from the Chairman and the President

2009:  Resiliency 
in a Difficult Environment

Charles Edelstenne 
Chairman of the Board of Directors

Bernard Charlès
President & Chief Executive Officer
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Limiting the Impact
Our ability to respond quickly to a deeper 2009 economic 
downturn than anticipated enabled Dassault Systèmes to 
achieve a financial performance that stands up well in 
comparison to other software industry participants. To mitigate 
the impact of the recession, we focused on reducing operating 
expenses and improving the efficiency of the company, leading 
to an 8% reduction in 2009 non-IFRS operating expenses 
excluding currency effects. We overachieved our €120 million 
savings plan without reducing our capacity for the future, as we 
exited 2009 with a stable employee base.

Total non-IFRS revenue decreased 9% to €1.25 billion*. 
With revenue lower by 6%, Europe resisted better thanks in 
particular to the stable revenue results in France and Germany. 
In the Americas, the environment was difficult for most of 2009, 
leading to a revenue decrease of 11%. Despite China and Korea 
delivering year-over-year revenue growth, total revenue 
declined 14% in Asia due to the Japanese economy.

Even in a crisis, the need for sustainable product development 
is of strategic importance to companies. The 5% increase of our 
recurring software revenue, which represented 73% of total 
software revenue, demonstrated the value our software brings 
to our customers’ businesses. Total non-IFRS software revenue 
decreased by 8%, however, reflecting a decline of 31% in new 
licenses revenue. Importantly, the decrease was virtually all 
volume-related as pricing levels were stable across all our brands.

Non-IFRS EPS was €1.86, lower by 8%. But thanks to our savings 
plan, non-IFRS operating margin was 25% – exactly aligned

with our goal, and within one percentage point of the margin 
in 2008 (25.6%).

We reached a new milestone in 2009, with our cash and 
short-term investments surpassing €1 billion. In particular, 
despite the recession, our net operating cash flow of €298 
million for 2009 was within just €10 million of the 2008 level, 
reflecting our financial results and strong cash management.

Preparing the Future 
The management of our cost base was not at the expense 
of our customers and future development. In fact, 2009 was 
principally dedicated to preparing the future and putting in 
place the drivers of our growth over the next five years.

Initial market share statistics for 2009 indicate that DS 
expanded its position as the world leader in PLM.  We 
strengthened each of our brands during 2009. Our market 
leadership is well recognized in the design space, where we are 
number one in the world thanks to our two solutions, 
SolidWorks and CATIA. We were especially pleased to move up 
to the number two position in simulation with the global 
success of SIMULIA, and we are bringing new solutions to 
market to grow our presence in this critical sector. It was a 
particularly tough year for our brands focused on collaboration 
and digital manufacturing, given the reduced spending 
by companies in these areas. Nonetheless, they should greatly 
benefit from the advancement of our Version 6 software.
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* Revenue change presented in constant currencies. 

Charles Edelstenne 
Chairman of the Board of Directors

Bernard Charlès
President & Chief Executive Officer

2009 was principally 
dedicated to preparing 
the future and putting 
in place the drivers of 
our growth over the next 
five years.

This market share growth does not come without making  
investments. Because we want to continue to improve 
the value delivered to customers in all our targeted verticals, 
we have grown our resources in R&D in 2009 with 
a 4% increase in staffing.

We also continued our vertical industry diversification, with 
newer industries representing about 20% of our 2009 end-user 
revenue, up from 15% in 2008. Customers we work with now 
extend to consumer goods companies, including the largest, 
Procter & Gamble Company, and leaders in fashion, such as 
VF Corporation, the largest apparel company in the world 
with brands such as Lee and Wrangler.

With the acquisition of IBM PLM, DS has just completed the 
largest acquisition in its history. This organization, formerly 
within IBM where it was exclusively dedicated to the sales of 
our software solutions, already has a strong relationship 
with our people and our products. After working together 
successfully for many years under the previous model, the 
decision to make this acquisition was a very easy one. It is 
coming at exactly the right time as we focus on advancing V6 
and accelerating our industry diversification. Our customers 
will benefit from a closer relationship with us, and will 
still be able to leverage IBM’s expertise for a fast deployment 
of the solution.

While the way we work with IBM is changing, the scope 
of the nearly three decade relationship is expanding with DS 
becoming an IBM Global Alliance Partner, extending our 
cooperation in key areas such as professional services, cloud 
computing, middleware and financing. Together we are taking 
our alliance to the next stage, where both companies will bring 
their experience to offer our mutual customers a new, higher 
level of engagement.

Outlook 
As we write to you we enter 2010 with conservatism and caution 
and are anticipating a slow economic recovery. Our focus 
will be on ensuring the rapid integration of the IBM PLM 
organization, success of the many ongoing V6 rollouts, and 
preparation for our online solutions. Longer term, we are very 
optimistic about the growth opportunities for Dassault Systèmes 
with 3D as the universal language for product creation. 
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For the first time in the 158-year 
history of the World Expo, visitors 
will be able to connect from around 
the world and discover Shanghai 
World Expo 2010 virtually.

DS has created a 3D virtual replica of the 
French Pavilion using 3DVIA solutions. 
More than 10 countries have already 
chosen this technology to develop their 
3D pavilion. It’s a unique opportunity for 
visitors to participate in 3D interactive 
activities and watch online broadcasts 

of events from the physical Expo 
at any time from anywhere in the world. 
Expo Shanghai Online is expecting more 
than 100 million viewers, making 
the 2010 Expo the most important 
World Expo ever. 

Visitors can freely walk through, viewing 
the rooftop garden and masterpieces 
from the Musée d’Orsay, including 
Gauguin’s “Le Repas”, where they can 
enjoy 3D immersion. 

Expertise 
in Projects that 

Shape the Future

French Pavilion in ShanghaiFrench Pavilion in Shanghai

Our Solutions

An Exceptional 3D Interactive Experience

The virtual French Pavilion is a further 
example of using the power of 3D to 
deliver true 3D lifelike experience. 
The visitor far from Shanghai, 
via immersion and interactivity, 
will discover the World Expo 
and its masterpieces.   

Bernard Charlès
President & Chief Executive Officer 
of Dassault Systèmes

This once again represents France’s 
strong support for China’s path of 
innovation. Thanks to 3DVIA Virtools’ 
technology, the virtual pavilion 
provides a great platform for us 
to communicate with hundreds 
of millions of people about France’s 
creative innovation , as well as 
the spirit of World Expo Shanghai. 

José Frèches 
Commissioner General 
of the French Pavilion
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3D Skincare
One of the first projects of our strategic 
partnership agreement with 
CHANEL Research and Technology 
to drive scientific innovation is the 
creation of a 3D model of a skin cell. 
CHANEL will use the video as 
an in-house educational tool to 
demonstrate how a skin cell functions. 

This project represents one of the first 
steps in a partnership that will combine 

expertise in 3D virtualization 
technologies and cosmetics to develop 
unique concepts, test hypotheses, 
and explore new territories in these 
domains. Other opportunities are 
also being considered, with an emphasis 
on modeling and virtual simulation 
of living beings, that will pave the way 
for innovative breakthroughs. 
The virtual world is applied to life 
sciences in order to bring improvements 
to our everyday well-being.

We want to create virtual universes that enable realistic simulations to facilitate 
the emergence of new products that better fit with the environment and consumer 
expectations. This is not only Product Lifecycle Management, but placing 
the “product in life”, which means its integration into, its use in, and its impact 
on the environment. We are committed to using our solutions to help better 
understand and simulate how nature, life, and the product can interact in harmony.

Bernard Charlès
President & Chief Executive Officer 
of Dassault Systèmes

06  Annual Report 2009 – DASSAULT SYSTÈMES



In the coming years, we will develop collaborative engineering. The 
partnership with DS will contribute to this strategy. We chose the V6 platform 
because its integrated PLM environment brings our global teams together 

through real-time collaboration and online-enabled design anywhere. 
We have chosen to deploy the full V6 solutions portfolio, simply because it 
offers a remarkable collaborative, scalable, open and easy-to-use solution.

Odile Desforges 
Executive Vice President 
Engineering and Quality
Renault

DS and Renault share the same vision of sustainable innovation 

through global collaborative product development. The automotive 
industry needs to consider economical and social aspects more than 
ever to make sure it creates the vehicle that perfectly meets customer 
needs and values. All stakeholders must be actors in the process 
of sustainable innovation.  

Bernard Charlès
President & Chief Executive Officer 
of Dassault Systèmes

Collaborative Engineering 
In order to improve productivity and product quality, the 
automobile manufacturer Renault selected the V6 platform 
as its new global product development solution. The company 
had already started to implement the ENOVIA V6 based 
collaborative platform and CATIA V6, and will rapidly move to 
the full DS V6 portfolio to enable the company and its suppliers 
to collaborate on the creation of new product designs in real 
time. Renault will deploy V6 in all geographies and 
throughout all brands. 

The online access to the digital mock-up will lead 
to a simplification of the collaboration between 
engineering sites. This use of a unique, collaborative 
interface for all developers worldwide supports 
simultaneous product/process engineering. 

This will significantly ease decision making throughout 
the stakeholder community and across the entire 
product lifecycle of Renault automobiles, from conception 
through manufacturing. 
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Dassault Systèmes, 
a Global Web 
of 8,000 Talents

DS SwYm’ers

“Imagine 3D immersive environments to help build 
a sustainable future” is the shared passion that drives 
all DS employees worldwide. In a meeting of minds, 
expertise and imagination between our teams and 
partner communities, this global network is 
at the cutting edge, harnessing the full power 
of 3D to constantly devise new solutions and 
new ways of learning, exploring, innovating and 
experimenting.

Talents

Social Innovation

Ideas
Collaboration

Recognition SwYm  Experience
Passion

Emotion

Expertise
Sharing

Fun
Team

Connection Knowledge Value
Skills

Creativity Networks
Flexibility Communities

2.0 Spirit

Visibility

SwYm’ers SwYm’ers 
on the DS networkon the DS network

Fostering Entrepreneurship 
This unique, open corporate culture is conducive to making 
dreams a reality, as evidenced by the creation of DS SwYm 
(See What You Mean). This new-generation collaborative 
community platform was spawned by a network of 
employees and developed entirely in-house by a 
multidisciplinary “virtual team”. Fully in line with our social 
innovation initiative, DS SwYm was rolled out throughout 
the Group in 2009.

This high-tech integrated environment has led to the 
development of Web-based communities and hosted 
services, such as social networking sites, blogs, media sharing, 
3D modeling and dynamic employee profiles, all offering 
personalization features. In the space ofw a few months, 
DS SwYm has led to the creation of nearly 400 different 
communities based on shared expertise, projects, common 
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interests and passions. Chosen as “Project of the Year” by DS 
employees, DS SwYm has also been honored with numerous 
communication strategy and knowledge management awards.

Far more than just another high-tech innovation, DS SwYm has 
paved the way for a deep-seated cultural transformation. We 
are now seeing the emergence of a networked enterprise 
model which has as its cornerstone the people who work 
for it and their collaborative actions with each other, and with 
customers and partners. 

Encouraging Social Innovation
At the end of 2008, DS’s Paris-based teams were all brought 
together at the company’s new global headquarters in 
Vélizy-Villacoublay, known as DS Campus. Transferring 
everyone to a brand new, purpose-built site, set in high-quality 

surroundings, was the perfect opportunity to redefine 
how DS wants to operate as a company. DS Campus 
is designed to offer a unique, open environment dedicated 
to innovation and collaboration and to harnessing the 
potential and talent of everyone who works there. 

At DS, the power of social innovation in the enterprise 
is appreciated. Consequently, the company opted to achieve 
this transformation hand in hand with employees. 
Six initiatives, coordinated by employees, were launched 
in early 2009 aimed at completely rethinking the way the 
organization communicates, encompassing such aspects as 
greater openness, new work methods and making the site 
an attractive place to work. Fuelled by DS SwYm, 
this dynamic process quickly led to several innovative 
changes in the areas of employee activities, services 
and recognition.  
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At DS, the power of social innovation in the enterprise 
is appreciated. Consequently, the company opted to achieve 
this transformation hand in hand with employees. 
Six initiatives, coordinated by employees, were launched 
in early 2009 aimed at completely rethinking the way the 
organization communicates, encompassing such aspects as 
greater openness, new work methods and making the site 
an attractive place to work. Fuelled by DS SwYm, 
this dynamic process quickly led to several innovative 
changes in the areas of employee activities, services
and recognition.  
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Our Brands

Version 6 is our next-generation collaborative 
platform that enables realistic immersive lifelike 
experiences throughout the innovation process. 
Its organic architecture integrates and works in 
synergy with our six brands, making them more 
powerful than individually. Customers have the 
flexibility to configure online the modules they 
require for their business and services. 

The power of V6 technology allows an 
expanded audience to benefit from the value of 
our solutions. DS will help businesses, research, 
education, and society to cross boundaries and 
work together to invent tomorrow. Communities 
speaking the universal language of 3D together 
can share and imagine new concepts, thus 
creating the future with open innovation. 

Integrated product design
From OEMs to their supply chains as well as the mid-size market, thousands 
of companies across many industries around the world have already opted 
for CATIA’s virtual design capabilities for product excellence. As DS’s 
pioneer brand and a leader in 3D product creation solutions, CATIA enables 
true collaborative design and engineering across disciplines and 
encourages innovation amongst professionals in business, education, 
and research and consumers.

3D for professionals
SolidWorks is committed to providing professionals with the 3D 
design, simulation, data management, communication, and 
environmental impact analysis tools they need to be successful. 
SolidWorks solutions simplify even the most complex 

engineering processes to allow users to easily bring their designs 
to life. Known for working with its customers, SolidWorks has over 

a million passionate, active users.

Six Brands, 
Six Promises
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Realistic simulation 
SIMULIA’s scalable portfolio of realistic simulation solutions enables 
engineering organizations to accelerate innovation by evaluating the real-world 
behavior of their products in a lifelike, virtual environment. By using the 
advanced simulation technology and methods developed by SIMULIA, 
manufacturing and research organizations are able to reduce physical 
prototyping and lower costs while improving product reliability and safety.

Virtual manufacturing & production
DELMIA delivers to all manufacturing communities, from suppliers 
to the shop floor, a lifelike 3D visualization experience of the real-world 
view of our customers’ production systems, allowing for optimization of 
operations and manufacturing processes. DELMIA enables manufacturers 
in any industry to virtually experience their entire production system 
throughout the supply chain.

Global collaborative innovation
Serving communities in product development, production, and their partners 
and supply chain, ENOVIA is the cornerstone of the DS portfolio. ENOVIA allows 
companies to connect online communities to share and collaborate on global 
product information, ensuring that everyone uses a single version of the truth. 
ENOVIA is the common collaborative platform for all DS brands, together 
addressing the entire product lifecycle.

3D lifelike experiences
3DVIA delivers lifelike 3D experiences to the world’s 
rapidly expanding digital communities. It represents 
a bold commitment to extend 3D technology to new 
users, businesses, and consumers. By delivering 
products designed specifically for non-traditional users 
of 3D applications, 3DVIA establishes an entirely new 
way for companies to communicate across the 
enterprise and directly with consumers using 3D 
as a universal language.
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Global Executive 
Management brings together 
the Executive Committee of 
Dassault Systèmes and the 
Chief Executive Officers of 
each of the Group’s brands.

Management Team

Management 
Driven by 
Long-Term Vision

1.  Bernard Charlès 
 President & Chief Executive Officer

2.  Dominique Florack 
  Senior Executive Vice President,

Products - Research & Development

 3. Thibault de Tersant 
  Senior Executive Vice President 

& Chief Financial Officer

4.  Laurence Barthès 
  Executive Vice President, 

Chief People & Information Officer

5.  Pascal Daloz 
  Executive Vice President, 

Strategy & Marketing

6.  Étienne Droit 
  Executive Vice President,

PLM Value Selling

7.  Philippe Forestier 
  Executive Vice President, 

Global Affairs & Communities

8.  Bruno Latchague 
  Executive Vice President,

PLM Enterprise Business Transformation

Executive CommitteeExecutive Committee

1 2 3 54
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Charles Edelstenne 
Chairman of the Board of Directors 
of Dassault Systèmes

Bernard Charlès 
President & Chief Executive Officer 
of Dassault Systèmes

Thibault de Tersant 
Senior Executive Vice President 
& Chief Financial Officer 
of Dassault Systèmes

Laurent Dassault 
Vice President and member 
of the Supervisory Board of 
Groupe Industriel Marcel Dassault 

Paul Brown, 

Bernard Dufau, 

Jean-Pierre Chahid-Nouraï, 

André Kudelski, 

Arnoud De Meyer
Independent Directors

1.  Jeff Ray 
 SolidWorks

2.  Jacques Leveillé-Nizerolle 
 CATIA

3.  Scott Berkey 
 SIMULIA

4.  Philippe Charlès 
 DELMIA

5.  Michel Tellier 
 ENOVIA

6.  Lynne Wilson 
 3DVIA

DirectorsDirectors

Brand CEOsBrand CEOs

876

2 4 61 3 5
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Our Six BrandsOur Six Brands
SolidWorks  3D for professionals
CATIA Integrated product design
SIMULIA  Realistic simulation
DELMIA Digital manufacturing & production
ENOVIA Global collaborative innovation
3DVIA 3D lifelike experiences

2009 at 
a Glance (1)

Managing Well Through a Deep Economic 
Downturn and Preparing the Future

• Thanks to the value our software brings to 
customers, recurring revenue was quite 
resilient, increasing 5% in constant currencies 
during 2009.

• Our operating margin was relatively stable in 
comparison to 2008 as we over-achieved our 
cost savings program while maintaining sales 
and customer services capacity and increasing 
R&D resources.

Revenue
by Activity Software Revenue

Financial Summary & 
Key Shareholder Information

Services 
& Other
12%

Mainstream
3D Software

21%

ENOVIA 
Software
12%

CATIA 
Software

39%

Other 
PLM Software
16%

Asia-Pacific
23%

Europe
46%

Americas
31%

Professionnal channel for 
Mainstream 3D
21%

PLM for
small- to
mid-size
enterprises
24%

PLM for
large-size

enterprises
55%

Services
12%

Software 
88%

New Licenses 
and Product 

Development
27%

Recurring 
Software
73%

Revenue 
by Product Line

Revenue 
by Geographic Region

Revenue 
by Sales Channel
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Net Income non-IFRS (1)
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Operating Margin
Operating Margin non-IFRS (1)

(percent)

Diluted EPS
Diluted EPS non-IFRS (1)

(euro)

Revenue
Revenue non-IFRS (1)

(millions of euro)

Net Cash Provided 
by Operations
(millions of euro)

944

1,178
1,276

1,338
1,253

1.33 1.46
1.48

1.68
1.43

934

1,158
1,259

1,335
1,251
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Summary Balance Sheet
(in millions of euro at December 31)
 2008  2009

Cash, cash equivalents
and short-term investments   840 1,058
Accounts receivable, net   329 322
Other assets   973 920
Total assets   2,142 2,300

Unearned revenue   251 244
Long-term debt   200 200
Other liabilities   382 408
Shareholders’ equity    1,309 1,448
Total liabilities and 

shareholders’ equity   2,142 2,300

Newer industries
(high-tech, life
sciences, consumer
goods, energy and
consumer packaged
goods) accounted for
approximately 20%
of end-user software
sales in 2009,
compared to about
15% in 2008.

Addressing 11 Industries
(percent of 2009 end-user software revenue)

15%Aerospace

31%Automotive

9%Business Services

3%Construction

3%Consumer Goods

1%Consumer Packaged Goods

2%Energy

10%High-Tech

20%Industrial Equipment

4%Life Sciences

2%Shipbuilding

(1) All financial information is reported according to IFRS. In addition, the company has provided non-IFRS financial information 
excluding the effect of adjusting the carrying value of acquired companies’ deferred revenue, amortization of acquired intangibles, 
other operating income and expense, net and stock-based compensation expense, as applicable, and all adjustments to IFRS 
income data reflect the combined effect of these adjustments, plus with respect to net income and diluted net income per share, 
the income tax effect of the non-IFRS adjustments and the exclusion of certain one-time tax restructuring effects in 2009.
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Thursday, April 29, 2010
Release of First Quarter Earnings

Thursday, May 27, 2010
Annual Shareholders’ Meeting

Thursday, July 29, 2010
Release of Second Quarter Earnings

Thursday, October 28, 2010
Release of Third Quarter Earnings

Shareholders’ Contact
Tel.: 33 (0)1 61 62 69 24
Fax: 33 (0)1 70 73 43 59
Email: investors@3ds.com
Information for Investors:
http://www.3ds.com/company/
finance

Key 2010 Shareholders’ EventsStock Data
Listed on Euronext Paris and traded

on the U.S. Over-the-Counter Market

Share price at December 31, 2009  €39.75

 $57.15

Stock market capitalization
at December 31, 2009   €4.7 billion

Stock price performance comparison
DS  23%

CAC 40  22%

Euronext 100  25%

Number of outstanding shares
at December 31, 2009   118.4 million

Average daily volume traded on Euronext  260,297

Shareholders’ Composition
(as of December 31, 2009)

Employees
by Region
Workforce: 7,834

Split of Free Float
(Identified Institutional Investors

as of December 31, 2009)

Groupe 
Industriel 
Marcel 
Dassault
43.8%

Charles Edelstenne
6.5%

Free Float 
49.7%

Asia & Other
24%

Europe &
Middle East

43%

Americas
33%

Rest-of-World
4%

North America
15%

Continental 
Europe 
(ex-France)
13%

UK & Ireland
21%

France
47%

•  DS acquired IBM sales and client support 
operations encompassing DS’s PLM 
software application portfolio, as well as 
customer contracts and related assets.

•  This acquisition, finalized on March 31, 
2010, represents the largest investment 
in DS’s corporate history, bringing 
the value of V6 PLM applications to every 

size of enterprise in every industry 
around the world.

•  At the same time, DS and IBM have 
defined the next steps in their 
long-standing relationship, and 
have established DS as an IBM Global 
Alliance Partner and expanded their 
services partnership.

IBM PLM
AcquisitionAcquisition
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For more information, 

visit our Web site at 

www.3ds.com

Investor 
relations
Dassault Systèmes
Tel.: +33 (0) 1 61 62 69 24
Fax: +33 (0) 1 70 73 43 59
E-mail: investors@3ds.com
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