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General

This Universal registration document also includes:

— the annual financial report to be prepared and published
by any listed company within four months of the end
of its fiscal year, pursuant to Article L. 451-1-2 of the
French Monetary and Financial Code and Article 222-3 of
the French Financial Markets Authority (AMF) General
Regulation; and

— the annual management report of the Board of directors
of Dassault Systéemes SE, including the report on
corporate governance and sustainability disclosures
stipulated in Article L. 233-28-4 of the French
Commercial Code (Code de Commerce), which must be
presented to the Shareholders’ General Meeting called
to approve the financial statements for each fiscal year
ended, in accordance with Articles L. 225-100 and
L. 22-10-34 et seq. of the French Commercial Code.

The two tables set forth on pages 435 and 436 provide cross-
references to the relevant portions of these two reports.

All references to “euros” or to the symbol “€" refer to the
legal currency of the French Republic and certain countries
of the European Union. All references to the “U.S. dollar” or
to the symbol “S” refer to the legal currency of the United
States.

Due to rounding, the sum of the figures in the tables of this
Universal registration document may not exactly correspond
to the totals, and the percentages may not accurately reflect
the absolute values.

In this Universal registration document, and except
when reference is made to the share, voting rights
and the administrative and management bodies of
Dassault Systemes, references to “Dassault Systemes”, the
“Company”, the “Group” and “we” must be understood as
referring to Dassault Systemes SE and all of the companies
included in the scope of the consolidation.

DASSAULT SYSTEMES 2025 UNIVERSAL REGISTRATION DOCUMENT

“Dassault Systemes SE” or the “Company” refers only to the
European parent company, which is governed by French law.

In compliance with Article 19 of European Regulation no.
2017/1129 of the European Parliament and of the European
Council, the following information is incorporated by
reference in this Universal registration document:

— the consolidated financial statements on pages 260 to
299 (inclusive), the annual financial statements on pages
305 to 330 (inclusive), and the related audit reports
on pages 300 to 303 and 333 to 336 (inclusive) of the
Universal registration document for the fiscal year 2024
filed with the French Financial Markets Authority (AMF)
on March 18, 2025, under no. D. 25-0111;

— the financial information on pages 244 to 257 (inclusive)
of the Universal registration document for the 2024 fiscal
year filed with the French Financial Markets Authority
(AMF) on March 18, 2025, under no. D. 25-0111;

— the consolidated financial statements on pages 188 to
228 (inclusive), the parent company financial statements
on pages 234 to 257 (inclusive), and the related audit
reports on pages 229 to 232 and 259 to 263 (inclusive)
of the Universal registration document for the fiscal year
2023 filed with the French Financial Markets Authority
(AMF) on March 18, 2024, under no. D. 24-0125;

— the financial information on pages 172 to 185 (inclusive)
of the Universal registration document for the 2023 fiscal
year filed with the French Financial Markets Authority
(AMF) on March 18, 2024, under no. D. 24-0125.

The portions of these documents which are not incorporated
herein are either not relevant for current investors, or are
covered in another section of this Universal registration
document.



Person Responsible

Person Responsible for the Universal registration document

Pascal Daloz - Chief Executive Officer & Chairman

Certification by the Person Responsible for the Universal registration document

Vélizy-Villacoublay, March 31, 2026.

| hereby certify that the information contained in this
Universal registration document is, to my knowledge, in
accordance with the facts and that no information likely to
affect its significance has been omitted.

| hereby certify that, to my knowledge, the consolidated
and the annual financial statements have been prepared in
accordance with applicable accounting standards and give
a true and faithful representation of the assets, liabilities,
financial position and results of Dassault Systémes SE and of

all the companies included within the scope of consolidation,
and that the management report, the content of which
is cross-referenced in a table on page 436, presents a
true and faithful representation of the business trends,
results and financial position of Dassault Systémes SE
and of all the companies included within the scope of
consolidation, together with a description of the main risks
and uncertainties they face and, that it has been prepared
in accordance with applicable sustainability disclosure
standards.

Pascal Daloz
Chief Executive Officer & Chairman
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Presentatlon of the Company

Dassault Systemes’ Vision, Strategy and Performance

Pascal Daloz, Chief Executive Officer & Chairman
Bernard Charles, Co-Founder

2025 was a foundation year, preparing the next cycle of
growth in the Generative Economy for our customers and
for Dassault Systémes.

We introduced 3D UNIV+RSES, the most strategic
evolution in Dassault Systémes’ history of transforming
industry with customers-unlocking new ways to imagine,
work, create, and produce. In these environments, Virtual
Twins, augmented by industrial Al, become critical assets
for long-term value creation and competitiveness. More
than a technological shift, 3D UNIV+RSES represent a new
operational model for mastering circularity, complexity,
and generative innovation. The 3DEXPERIENCE platform is
entering a new era by embedding our open agentic platform
- which encompasses phuysical Al, biologics, intelligent
systems, and supply flows — to give our clients a unique
ability to make the most of Al, learning on their own assets,
thus creating Generative Experiences and Virtual Companions
for their own use.

From life-saving therapies to next-generation mobility and
sustainable infrastructure, 3D UNIV+RSES, based on the
3DEXPERIENCE platform, are redefining what is possible.
This transformation is already happening with nearly
400,000 customers across 12 industries.

Last year, we achieved significant wins and competitive
displacements. 3DEXPERIENCE is becoming the critical
platform across the sectors we serve, enabling faster cycles,
breakthrough innovation at scale, and reinvented operations.
Half of the world’s objects—and the most complex ones—are
created with Dassault Systéemes’ platform and Virtual Twins,
including in emerging segments such as semiconductors,
humanoid robots, electric mobility, and next-generation
therapeutics.

DASSAULT SYSTEMES 2025 UNIVERSAL REGISTRATION DOCUMENT

In Manufacturing Industries, leaders such as Ford, Xpeng,
Volkswagen, and Thales Alenia Space use our solutions to
accelerate innovation, improve sustainability, and deliver
personalized experiences. The impact is measurable: from
program timelines under 18 months in Transportation &
Mobility to efficiency gains of up to 40% in Aerospace &
Defense.

In  Life Sciences & Healthcare, our end-to-end
lab-to-manufacturing solutions reduce operating costs by
more than 30% while turning compliance into a competitive
advantage. Virtual Twins replace inefficient document-based
processes, transforming how pharmaceutical companies
innovate and operate.

In Infrastructure & Cities, demand for autonomous,
sovereign, and sustainable systems continues to grow. Al-
powered Virtual Twins accelerate progress—reducing project
timelines by more than 25% while ensuring compliance and
safety.

As a result, our key growth drivers 3DEXPERIENCE and
cloud grew 10% and 8% in non-IFRS, respectively in 2025,
underlining the resilience of our core business. Total revenue
increased 4% for the year. Strong operational discipline
supported profitability, with operating margin increasing 40
basis points to 32.0% in non-IFRS and diluted EPS rising 7%
in non-IFRS and in constant currencies.

During the year, we introduced three categories of Al-native
solutions: Virtual Companions, Generative Experiences,
and Virtual Twins as a Service. Virtual Companions enhance
workforce capabilities by assisting teams and executing
tasks. Generative Experiences orchestrate collaboration
between teams and Virtual Companions across business
processes. Virtual Twins as a Service allow leaders to
simulate, optimize, and secure decisions before real-world
implementation. Our most advanced customers are already
adopting these solutions.



In 2026, we will turn Al into tangible value for all
industries. Digitizing workflows is no longer sufficient.
Sustainability requires full lifecycle assessment, while
complexity is rising due to multi-domain innovation,
regulation, sustainability constraints, and volatile supply
chains. Today, leadership increasingly depends on the ability
to generate and apply knowledge continuously across the
lifecycle.

We are entering an era where industry manufactures
knowledge and know-how. With knowledge and know-
how being virtualized across the entire lifecycle (from
concept to manufacturing), the value of phuysical assets is
multiplied by intellectual capital. In this software-defined
Generative Economy, the differentiator is no longer just
what is produced, but what is known and how quickly that
knowledge becomes action. Knowledge and know-how are
becoming the ultimate reference.

Designed as knowledge and know-how factories, 3D
UNIV+RSES enable virtualization of the entire lifecycle
of a product—from design and manufacturing to usage,
service, and regeneration—while leveraging the knowledge
embedded in this system. They are the seventh generation
of representations created by Dassault Systemes, integrating
previous generations (from 3D Design and Digital Mock-Up
to PLM, 3DEXPERIENCE, and Virtual Twin Experiences) into a
powerful Al-enhanced industrial system.

Dassault Systémes aims to be the leader in industrial Al.
Wwith Al, Virtual Twins go beyond modeling and simulation:
they learn, adapt, and continuously optimize. Our industrial
Al is grounded in science, world models, and sovereign cloud
infrastructure, trained on datasets built over nearly 45 years
of industrial expertise. Rooted in phusics, biology, materials

Presentatlon of the Company ’I

science, and engineering, it enables the design of aircraft,
the operation of factories, and the certification of innovative
therapies. These strengths position Dassault Systemes as
the reference in strategic industries including RAerospace,
Defense, Energy, Healthcare, and cloud services.

Our ambition is clear: to lead the transformation powered
by Industrial Al through 3D UNIV+RSES. Entering 2026, we
are focused on turning this vision into tangible value through
high-impact opportunities and long-term monetization.
Our partnership with NVIDIA illustrates this leadership,
combining Virtual Twins with accelerated computing to
shape the future of Industry World Models.

Recent governance evolution supports this objective. Pascal
Daloz has succeeded Bernard Charlés as Chairman while
continuing as CEO. Our strategy remains unchanged, with
an ever-greater focus on execution, reflecting continuity in
governance, strategy, product development, and strategic
customer partnerships. In this context, Bernard Charlés, co-
founder of Dassault Systémes, who has shaped the “fictions
of industries” that transformed the start-up into a global
leader, is fully engaged in supporting the realization of the
3D UNIV+RSES vision. With Al, Virtual Twin Experiences are
taking on a new dimension, expanding Dassault Systemes’
horizon. Pascal Daloz remains committed to preserving the
company’s freedom to innovate while accelerating growth.

We thank our customers for their continued trust and our
employees for their dedication. We think long term, we
do not manage for the next quarter; we build for the next
decade. Together, we are ready to embrace the opportunities
ahead and drive progress through shared vision and collective
action.

2025 UNIVERSAL REGISTRATION DOCUMENT DASSAULT SYSTEMES
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Key data

1.1 Key data

390,000+

customers from startups to global industry leaders, in 12 industries

12

brands

188

sites worldwide

~25,000

employees

headcount breakdown:
42% Europe

32% Asia

26% Americas

/

C@oGlobal Economic
and Social Footprint

=0 Innovation

Leadership )

Performance

<@and Growth

€6.24bn

total revenue (+4%)

+11%
+10%
+8%
32%

operating margin

+7%

diluted EPS growth

software revenue growth from subscription

3DEXPERIENCE software revenue growth

cloud software revenue growth

42.9%

aligned revenue
to the EU Taxonomy

Top 1%

in the Software publishing
industry by EcoVadis

50.4%

of suppliers

(by weight of CO, emissions)
with Science-based emissions
reduction targets set

19.8%

of revenue reinvested in R&D

9,900+

employees working in R&D

1,000+

employees holding a PhD

902

protected innovations

Within the 3DEXPERIENCE Lab:

2,500

mentors involved

100

innovative projects with high
environmental and societal impact
supported worldwide since 2015

- Responsibility
7 and Sustainability

94%

of renewable electricity

AAA

rated "Leader" in the software
sector MSCl rating

40%

women in the Executive team

/

Non-IFRS, growth rates in constant currencies.

See chapters 1.7 et 3.1 for IFRS figures.
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1.2

Dassault Systéemes’ Purpose

Dassault Systémes, a leading player in generative innovation,
is driven by a purpose: to provide businesses and people with
3DEXPERIENCE universes that enable them to imagine sustainable
innovations capable of harmonizing product, nature, and life.

This purpose reflects the company’s commitment to societal
and environmental progress. The phrase “harmonizing product,
nature, and life” defines its vision of generative and sustainable
innovation.

Dassault Systemes offers 3D UNIV+RSES - combinations of
Virtual Twins - built on a unique software platform. These
enable customers to create innovative products, services,
and experiences that contribute to the Generative Economy
and a more sustainable world.

This purpose is rooted in a fundamental observation: in the
21% century, with a global population exceeding 8 billion
people, we can no longer produce and consume as we did in
the 20 century. A product cannot be considered sustainable
unless its impact on the environment and society has been
rigorously assessed. At the same time, it is now possible
to draw inspiration from nature’s generative processes to
design more sustainable products.

To achieve this, Dassault Systemes aims to help its customers
move beyond the mechanistic logic that governed industry and the
economy in the past century. The goal is to draw inspiration from
the living world to generate rather than consume. The company
thus positions its actions within the framework of a Generative
Economuy, born from the convergence of the experience economy
and the circular economy. This involves innovating with a balanced
approach—giving back to the planet as much as we take—to
improve the lives of consumers, patients, and citizens.

Presentatlon of the Company
Dassault Systemes’ profile and vision

Dassault Systemes’ profile and vision

A Strategy Built on Three Concepts:
Human, Industry, Experiences

"Human" places people at the center of Dassault Systemes’
concerns, leveraging imagination, knowledge, and expertise
to contribute sustainably to the well-being of all. “Industry”
means delivering what is most valuable to customers, giving
them a sustainable competitive edge. “"Experiences” reflects
the ambition to help every business and individual project
themselves into, build, and inhabit this “new new world”—
combining real and virtual—that is now ours.

Customers as Catalysts and Partners in Industry
Transformation

Dassault Systemes’ strategy is dedicated to driving the
transformation of three key sectors: Manufacturing
Industries, Life Sciences and Healthcare, and Infrastructure
and Cities.

Dassault  Systemes has built an ecosystem  of
unparalleled scale, bringing together a community of
over 390,000 customers, 45 million users, and 12 million
students—as well as a highly dynamic network of
20,000 partners, 25,000 startups, and 120,000 makers.

For these stakeholders, Dassault Systemes develops
3D UNIV+RSES, pushing the boundaries of innovation,
learning, and production. These interconnected virtual
twins, embedded in a secure digital environment, accelerate
the development of innovative products and services while
enhancing efficiency and sustainability.

Every day, Dassault Systemes helps its customers address
the major challenges of a world in deep transformation:

— How to provide more effective, earlier care and offer
treatment for all through virtual twins?

— How to accelerate clinical research and the development
of personalized therapies?

— How to design, produce, and regenerate products
throughout their lifecycle?

— How to reinvent resilient cities where people can live and
work sustainably?

— How to make every decision, purchase, or experience
more sustainable and responsible?

— How to transmit knowledge and develop talent in a world
transformed by AI?

— How to explore new models for researchers, engineers,
and creators to understand and regenerate life?

The power of Dassault Systemes’ solutions accelerates
time-to-market for innovations such as vaccines, reducing
development from 10 years to just 18 months through
advanced simulation and modeling. In the automotive
industry, 3D UNIV+RSES can significantly reduce R&D time in
the design phase by a factor of about 10.

2025 UNIVERSAL REGISTRATION DOCUMENT DASSAULT SYSTEMES
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Dassault Systemes’ profile and vision

Virtual Twins at the Core of Dassault Systemes’
Strategy

Dassault Systemes creates “Virtual Worlds for Real Life”
and aims to develop “a virtual twin for everything, for
everyone”—consumers, patients, and citizens.

To achieve this, Dassault Systéemes’ Virtual Twins—developed
on its platform—combine modeling, simulation, data science,
artificial intelligence, and collaborative innovation. They do
more than replicate physical objects: they simulate their
behavior and evolution in real time. A virtual twin is based
on a 3D model that reflects the shape, dimensions, and
properties of a real-world object. Through simulation, the
virtual twin optimizes design, materials, and processes while
facilitating decision-making and traceability.

Virtual twins are continuously enriched with operational
data. They evolve in sync with the phuysical product,
reflecting its various states—from design to manufacturing
and usage. Real-time simulation provides predictive insights
that support decision-making and open new avenues for
sustainable innovation.

This is why virtual twins go beyond digital twins. Unlike an
MRI, which provides a static digital image, a virtual twin
offers a dynamic, functional model capable of simulating,
predicting, and testing behaviors under all conditions. It
merges virtual and real-world data, synchronizing virtual
models with real-world data to offer better-informed
decisions and enhanced performance.

3D UNIV+RSES: Catalysts of the Generative Economy

In the 20% century, industry manufactured products. In the
27t century, industry manufactures knowledge and know-
how—enabling the creation of sophisticated products,
adaptive systems, resilient supply chains, and even new
business models. Industrial and economic value is shifting
from phusical assets to intellectual capital, from production
capacity to the ability to scale knowledge.

The true differentiator is no longer just what is produced, but
what is known and how quickly that knowledge is turned
into action.

To accelerate this transformation, Dassault Systemes
integrates artificial intelligence (AI) across its entire portfolio
and launched 3D UNIV+RSES in 2025. These represent
the seventh generation of representations created by
Dassault Systemes, enhanced with Al. They sit at the heart
of the Generative Economy, an economy of complexity
and knowledge where expertise becomes the primary
competitive asset, and ownership transforms into value
exchange.

DASSAULT SYSTEMES 2025 UNIVERSAL REGISTRATION DOCUMENT

3D UNIV+RSES are combinations of virtual twins that
interact to perform system-level simulations—such as
the lifecycle of a shampoo bottle, covering production,
packaging, distribution, and usage.

They virtualize not only a product’'s lifecycle (design,
manufacturing, usage, service, and regeneration) but also the
knowledge and know-how embedded within these products,
experiences, and systems. The focus shifts from managing
products to orchestrating entire industrial ecosystems.

Wwith Al, virtual twins do more than model and simulate—
they learn, adapt, and optimize continuously.

Designed as true knowledge factories, 3D UNIV+RSES are
critical vectors of differentiation and competitiveness,
serving as spaces where knowledge is created, enriched, and
deployed, and decision-making can be trusted.

A Unique Approach to Al for Industry

Dassault Systemes uses Al to augment its Virtual Twins and
3D UNIV+RSES. The company doesn’t just add Al features to
existing sustems—it creates science-based 3D UNIV+RSES
that can thoroughly reshape industrial processes.

In 2026, Dassault Systemes announced a partnership
with NVIDIA to combine the power of virtual twins with
accelerated computing. The goal is to provide customers
with truly generative solutions to solve genuinely complex
problems.

Dassault Systemes aims to make Al a trusted, sovereign,
and powerful technological tool, driving transformation
and enabling organizations to explore new frontiers. In this
context, Dassault Systéemes positions itself as the leader in
industrial Al through its Virtual Twins, which deliver precise,
contextualized representations of real-world objects and
processes across their entire lifecycle.

Dassault Systemes adopts a differentiating approach

through:
1) Al Based on “World Models”

While Al based on Large Language Models (LLMs) generates
text, Dassault Suystemes’ Al relies on engineering and
industrial models that can design aircraft, operate factories,
and bring innovative therapies all the way to certification.

2) Industrial Al

To be high-performing and reliable, Al must be built on
robust datasets. Dassault Systemes provides seamless access
to data from any source without compromising quality.
Beyond data, it trains its Al engines on extremely rich and
structured industrial datasets, drawn from nearly 45 years of
industrial know-how. This goes far beyond automation—it is
industrial intelligence at scale.



3) Science-based Al

To produce certifiable results and become a true disruptor, Al
must be grounded in science. Dassault Systémes combines
Al with science, modeling, simulation, and real-world
data. Its Al is rooted in physics, biology, materials science,
engineering, and operational feedback loops from the field.
It understands how parts fit together, how materials behave,
how products evolve, and how processes truly function.

4) Sovereign Al

Dassault Systémes secures its customers’ intellectual
property in sovereign clouds. The 3D UNIV+RSES are fully
secured environments to develop knowledge and know-how.

Dassault Systémes thus positions itself as the reference in
major strategic domains, such as aerospace, defense, energy,
healthcare, or cloud infrastructure.

Science as a Driver of Innovation

Dassault Systémes is a forward-looking scientific company
that places scientific knowledge at the heart of economic
and industrial transformation. It stands out for its ability
to translate the complexity of the real world into precise
virtual models, thanks to its 3DEXPERIENCE platform, which
integrates 3D modeling, simulation, artificial intelligence and
collaborative innovation.

Presentatlon of the Company
Dassault Systemes’ profile and vision

Having established this strict scientific approach,
Dassault Systemes supports a wide range of stakeholders—
academics, innovators, industrial leaders, healthcare
professionals, and public institutions—in creating sustainable
solutions based on real data and solid assumptions.

Dassault Systemes’ Al is built on precise modeling,
reliable simulations, and traceable data, supported by a
sovereign cloud infrastructure that ensures the security and
sovereignty of industrial data. With nearly 45 years of know-
how and industrial datasets, Dassault Systémes creates
accurate virtual twins of reality, from the molecular level to
complex systems, delivering robust and intelligent models.

This scientific mindset is embedded in Dassault Systémes’
culture, which fosters innovation and the ambition to
improve the lives of consumers, patients and citizens. This
ambition is embodied in the “IFWE spirit”, a concept unique
to the company. “IF” refers to the passion to explore new
possibilities, while “WE" underscores the belief that progress
can only be achieved together.

Dassault Systemes’ entrepreneurial and long-term vision
drives its 25,000 employees across 188 sites and is
reflected in the trust placed in the company by its 390,000+
customers.

IF BRING OUR
COMMUNITY

TOGETHER

> WE CAN BUILD HARMONY <
TO ACHIEVE OUR GOALS

Wy Leadersh,-p

IF SHOW . IF HAVE
P”" THE DREAM z THE PASSION
IS POSSIBLE £ H TO LEARN
> WE CAN INSPIRE PEOPLE < > WE CAN EXPAND CREATIVITY <
TO CREATEIT TO NAVIGATE THE FUTURE
My Flchievem'?-“'6
IF CHALLENGE

P THE STATUS QUO

> WE CAN IMAGINE NEW HORIZONS <
TO IMPROVE THE WORLD
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Dassault Systemes’ profile and vision

3D UNIV+RSES Build on the Full Dassault Systemes’ Legacy

At its core, Dassault Systemes is driven by a mission
to invent world models that transform industry. Since
1981, the company has established itself as a catalyst for
major industrial, scientific, and societal transformations,

orchestrating a disruptive shift in design and production
methods every decade. Each generation of innovation has
unlocked new ways to imagine, create, and produce.

OUR LEGACY - HERITAGE AND AMBITION

1981 1989 1999 2012 2020 2025 2040
3D Design 3DDMU 3D PDM 3D PLM @ 3DEXPERIENCE® Virtual Twin 3D UNIV=RSES
Digital Product Data Product Platform Experience . for a Sustainable
Mock-up Management  Lifecycle of humans = World
Management
.......................... INDUSTRY --oeeeenerenesnsniensneisnee EXPERIENCE -+veveveeesvsessvnssfoniees HUMBAN +wevveeseressees METAMORPHOSIS -oovvveeeseersesnssnennns

Dassault Systémes creates representations that reveal and
amplify knowledge and know-how, forming a true industrial
system built around four strategic assets:

— the Virtual Design Office;

— the Virtual Shopfloor;

— the Virtual Experience;

— and the Virtual Cycle of Life.

Generations 1 to 3: The Virtual Design Studio

With 3D design, Digital Mock-Up (DMU), and Product Data
Management (PDM), Dassault Systemes introduced the
virtual Design Studio. From the outset, Virtual Twins were
created with sustainable innovation in mind: the first 3D
representations aimed to replace physical prototyping,
saving materials, energy, and resources.

While 3D design virtualized pre-assembly of simple objects,
Digital Mock-Up allowed for the design of complex systems
in context. PDM introduced collaboration around projects
and programs.

DASSAULT SYSTEMES 2025 UNIVERSAL REGISTRATION DOCUMENT

Dassault Systémes’ customers could innovate at scale,
accelerate time-to-market, and create truly differentiated
products.

Generation 4: The Virtual Shopfloor

With Product Lifecycle Management (PLM),
Dassault Systémes expanded into virtual Shopfloor. PLM,
pioneered by Dassault Systémes, supports a balanced and
circular approach to industry.

PLM provides traceability and certification across the
entire product lifecycle. Customers can align strategy with
execution, connecting design intent to operational reality.

Generations 5 and 6: The Virtual Experience

In 2012, Dassault Systemes declared that “the product alone
is no longer enough” to build a sustainable economuy. Instead,
the focus shifted to the Experience Economy, centered on
usage and societal impact.



That same year, Dassault Suystemes launched the
3DEXPERIENCE platform, providing businesses of all sizes
with a real-time, holistic view of their operations and
ecosystems. The platform connects people, ideas, data, and
solutions in a unified environment, offering a new way to
innovate, produce, and sell.

The 3DEXPERIENCE platform powers Virtual Twin
Experiences, allowing users to create and test usage
scenarios, confront them with real-world data, optimize
models through iterative feedback loops. This integrates the
virtual and phusical worlds, embedding experience-based
knowledge directly into solutions and transforming usage
or experience into an industrial asset. For customers, this
means scaling know-how into scalable industrial capabilities.

In 2020, Dassault Systemes declared that industry must
shift “from objects to life”. Virtual Twin Experiences were
extended to living organisms, including humans. This
opened a new era of sustainable innovation, focused on
understanding and replicating the generative processes of
nature.

Generation 7: 3D UNIV+RSES and the Virtual Cycle
of Life

In early 2024, Dassault Systemes unveiled its 2040 vision:
the Generative Economy, born from the convergence of the
experience economy and the circular economuy.

In 2025, Dassault Systemes launched 3D UNIV+RSES,
designed to be the catalyst for this new economy. More
than a technological evolution, 3D UNIV+RSES represent a
new operational model to master complexity. They do not
replace previous generations (3D design, DMU, PDM, PLM,
3DEXPERIENCE, and Virtual Twin Experiences). Instead, they
integrate and elevate the legacy of these innovations into a
unified, advanced system.

Presentatlon of the Company
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3D UNIV+RSES virtualize the entire lifecycle of a product,
experience, or system (design, manufacturing, usage, service,
and regeneration). More importantly, they virtualize—and
thus leverage—the knowledge and know-how embedded in
these products, experiences, and systems. This is no longer
just about managing products but about orchestrating entire
industrial ecosystems.

With Dassault Systemes’ 3D UNIV+RSES, Dassault Systemes’
customers create “a virtual twin of everything for everyone”.
With these highly secure representation spaces, customers
can fully capitalize on their 3D design legacy, virtual twins,
and PLM data. 3D UNIV+RSES maximize the dialogue
between the virtual and real worlds (V+R) by combining
modeling, simulation, real-world data and Al-generated
content.

3D UNIV+RSES place Generative Al technologies at the core
of intellectual property lifecycle management. With this
disruptive offering, built on the massive and deep adoption
of Generative Al, Dassault Systémes’ customers across
all sectors will wholly harness the Al era at every stage of
their products’ and services’ lifecycle. Ultimately, they
will enhance their sustainability and improve the lives of
consumers, patients, and citizens.

This opens up new possibilities, bringing objects to life:
powered by real-world data, phuysical objects become
augmented objects. Cars can be controlled and optimized
in real time through their virtual counterparts. Software-
defined experiences will shift value from physical assets to
software, providing direct engagement with end customers
through tailored experiences. This “cyber-software” must, of
course, match cybersecurity requirements.

In addition, objects will be given new lives: waste will turn
into material for new products. This is 21%-century PLM:
Dassault Systemes invented Product Lifecycle Management
in the 1990s and is now virtualizing the multiple lifecycles
of objects.

2025 UNIVERSAL REGISTRATION DOCUMENT DASSAULT SYSTEMES
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E A NEW VALU
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3D UNIV+RSES pave the way for a new value equation.
Virtual Twins no longer merely represent reality—they
generate it, so that products, organizations, and business
models creating in both virtual and real (V+R).

This structural transformation empowers businesses to
transition from:

— phuysical products to software-defined experiences,
designed to evolve and endure;

process-centered organizations to agile generative
enterprises, built on a partnership between humans and
virtual systems;

business models based on physical assets to business
models founded on intellectual property, fueled by
knowledge and know-how.

3D UNIV£RSES
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GENERATIVE COMPANION
D EXPERIENCE

EXPERIENCE
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The 3D UNIV+RSES are built on seven core principles:

1) A virtual twin for everything and everyone - whereby
entire ecosystems, including products, services,
processes, programs, and business models, are virtualized
to provide a comprehensive, integrated, and universally
accessible digital representation.

2) Experience - The 3D UNIV+RSES are designed as
experimental spaces that incorporate movement,
transformation, and time, so that users can explore and
share multiple scenarios before implementation.

3) Generative experience - By integrating Generative
Al technologies and leveraging vast datasets, the
3D UNIV+RSES accelerate the development and
capitalization of knowledge and know-how.

1.3

1.3.1 Summary

Presentatlon of the Company
History and Development of the Company

4) Virtual companions — Designed as decision-support tools,

these Al-driven experts help elevate knowledge and
know-how, empowering the workforce of the future.

5) Complete virtualization of product and service lifecycles
- whereby regeneration and aging are fully integrated.

6) Sense computing - Facilitates natural immersion
in virtual twins, enhancing user interaction and
engagement with digital environments.

7) The 3DEXPERIENCE platform - Serves as the
technological foundation for 3D UNIV+RSES, providing
a secure environment for the creation, sharing, and
development of knowledge and know-how.

History and Development of the Company

Dassault Systemes was founded in 1981 through the spin-
off of a team of engineers from Dassault Aviation working on
three-dimensional (3D) modeling software for aerodynamic
mock-ups, with the aim of reducing cycles times for wind
tunnel testing. The Company entered into a marketing and
sales agreement with IBM the same year and launched the
CATIA brand to sell its software. The introduction of Version
3 (V3) architecture in 1986 laid the foundations of 3D
modeling for product design.

Collaborating with industrial leaders, Dassault Systemes
has seen just how strategic it is for them to have software
solutions that enable the 3D design of systems integrating
a wide variety of components. The growing adoption of 3D
design sparked a new vision which required a transition to
integrated design for complex systems like aircraft and cars.
The result was Version 4 (V4) of Dassault Systémes’ software
architecture, rolled out in 1994, ushering in the first full
3D mock-up (DMU) for any type of product. V4 software
solutions helped customers reduce the number of phusical
prototypes and reduce development cycles, ultimately
developing global virtual collaboration among design teams.

Launched in 1999, the new V5 architecture provided the
foundation for 3D product lifecycle management (PLM).
At the same time, as part of its development strategy,
the Company targeted acquisitions to expand into
digital manufacturing, realistic simulation, product data
management (PDM), and enterprise collaboration.

In 2012, Dassault Systemes unveiled the 3DEXPERIENCE
platform (built on V6 architecture), leveraging its 3D, DMU,
and PLM know-how to drive customer innovation and create
rewarding end-user experiences.

In 2020, 3DEXPERIENCE was extended “from Things to Life”
- reflecting Dassault Systémes’ ambition to develop a virtual
twin of the human body.

In 2024, the Company unveiled its new 2040 strategic vision
and its aim of catalyzing the Generative Economy by learning
from nature’s generative processes to build a sustainable
world for consumers, patients, citizens and students.

In 2025, to ignite the Generative Economuy,
Dassault Suystémes launched its 3D UNIV+RSES -
combinations of Al-powered virtual twins that virtualize
entire product lifecycles.

2025 UNIVERSAL REGISTRATION DOCUMENT DASSAULT SYSTEMES
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ENABLING GAME CHANGING WORKING METHODS

Elevated Representation
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B 1 228
Virtual Twin

Elevated Human Know-How

1.3.2 Timeline

Digital Collaborative ~ Program & Project Lifecycle Product & Business  Cycle of Life
Pre Assembly  Design in context Management Experience
1997 - Acquisition of SOLIDWORKS, expanding the

First Generation: 3D Design

1981 - A group of pioneering engineers working on 3D
design founded Dassault Systémes as a spin-off from
Dassault Aviation. The initial focus was on the aerospace and
automotive industries.

1981 - Launch of CATIA - the Company’s flagship brand.

1981 - Global marketing, sales, and support partnership
with IBM.

1986 — Rollout of V3, the 3D design architecture.

Second and Third Generations: 3D Digital Mock-up
(DMU) and Product Data Management (PDM)

1989 - Partnership with Boeing to create the Boeing
777 digital mock-up - the world’s first virtual twin of an
airplane providing end-to-end product visibility, elevating
performance to new heights and paving the way for
sustainable innovation by reducing the number of phusical
prototypes.

1994 - Release of V4 - the technological foundation for 3D
digital mock-ups.

1994 - Expansion of customer industries scope to
include consumer goods, high tech, shipbuilding, energy,
manufacturing & assembly.

1996 - Dassault Systemes’ Initial Public Offering (IPO) on
the Paris (Euronext) and New York (Nasdaq) stock exchanges.
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Company’s offering to the design and student communities.
Creation of a Professional Channel to focus on marketing,
sales, and support of SOLIDWORKS.

1998 - Launch of the ENOVIA brand for operations planning
and enterprise-wide collaboration.

Fourth Generation: 3D Product Lifecycle
Management (PLM)

1999 - Release of V5 for both Windows NT and UNIX.

1999 - Partnership with Toyota to build the first virtual twin
of a manufacturing system - providing complete product
lifecycle management.

2000 - Launch of the DELMIA brand (resulting from
the acquisition of Deneb Robotics in 1997) to optimize
manufacturing and supply chain management.

2005 - Launch of the SIMULIA brand, following the
acquisition of Abaqus, offering advanced simulation
capabilities.

2005 - Rollout of Value Solutions, the Company’s second
indirect sales channel, focusing on small and mid-sized
companies.

2006 - Expansion of ENOVIA’s portfolio with the acquisition
of MatrixOne, a global provider of collaborative product data
management (PDM) software and services.



2007 - Launch of the 3DVIA brand to bring 3D virtual
experiences to consumers.

2008 - Release of V6.

2010 - Acquisition of IBM’s PLM business - providing
in-house direct sales channels for large accounts.

2010 - Acquisition of Exalead - strengthening the
Company’s data analysis and business intelligence
capabilities.

Fifth Generation: 3DEXPERIENCE

2012 - In line with Dassault Systemes’ purpose of
Harmonizing Product, Nature and Life, rollout of
3DEXPERIENCE - a new strategic vision and collaborative
platform for industry, healthcare, and cities integrating
product usage into the Virtual Twin Experience. Launch of a
portfolio of Industry Solution Experiences simultaneously.

2012 - Launch of the GEOVIA brand, following the
acquisition of Gemcom Software International, to drive more
sustainable use and re-use of natural resources.

2012 - Acquisition of NETVIBES - Dassault Systémes’
information intelligence brand.

2012 - Expansion of 3DVIA portfolio, following the
acquisition of SquareClock, to include space planning.

2013 - Launch of 3DEXPERIENCE and V6 architecture as
Software as a Service (SaaSs).

2014 - Rollout of the 3DEXCITE brand (resulting from
the acquisition of RealTime Technology), 3D visualization
solutions for marketing professionals.

2014 - Launch of the BIOVIA brand, following the acquisition
of Accelrys, to transform scientific innovation.

2014 - Acquisition of Quintig to round out DELMIA's
portfolio with supply chain and operations planning &
optimization software.

2015 - Dassault Systemes’ legal status changed from
Limited Company (SA) to European Company (SE).

2016 - Acquisition of full equity in 3DPLM Software
Solutions Limited, Dassault Systemes’ India-based joint
venture with Geometric Software Solutions Ltd.

2018 - Acquisition of a majority equity stake in Centric
Software Inc., specializing in PLM for the apparel, luxury,
and retail industries.

Presentatlon of the Company
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2018 - Acquisition of No Magic to strengthen CATIA's
systems modeling capabilities.

2019 - Acquisition of MEDIDATA - a global leader in clinical
trials — positioning Dassault Systemes as a leading provider
of Life Sciences & Healthcare solutions.

2019 - Launch of the 3DEXPERIENCE WORKS family of
applications for small and mid-size companies.

Sixth Generation: From Things to Life

2021 - Dassault Systemes’ first employee shareholding plan
- TOGETHER.

2022 - Acquisition of full equity in OUTSCALE, establishing
it as the Company’s sovereign cloud brand - the first cloud
operator with ANSI SecNumCloud 3.2 certification, Europe's
most exacting security and sovereignty standard.

2024 - The "Generative Economy” unveiled as the new
strategic horizon for 2040.

2024 - Partnership with Mistral Al to develop trusted Al-
powered solutions for industry.

2024 - Launch of the MEDITWIN consortium to pioneer
virtual twins for cardiology, oncology, and neurology.

Seventh Generation: 3D UNIV+RSES

2025 - Launch of Al-powered 3D UNIV+RSES, offering
intellectual property lifecycle management.

2025 - Partnership with Apple to develop immersive
experiences in 3DUNIV+RSES.

2025 - Acquisition of Contentserv by CENTRIC to strengthen
Al capabilities.

2025 - Airbus extends the use of 3ADEXPERIENCE to its entire
development chain for all of its airplanes and helicopters.

2025 - Acquisition of Ascon Qube’s technology to connect
factory floor operations within the overall production
management process.

2025 - Partnership with Ford to deploy 3DEXPERIENCE.

For further information on acquisitions over the last three
years, see section 1.5.4 “Investments” below.
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1.4 Business Activities

> Dassault Systemes’ Corporate Model*

RESOURCES & CAPITAL BUSINESS MODEL

INTELLECTUAL CAPITAL

12 technology portfolios serving the full innovation cycle
"'45 years of accumulated industry knowledge
€1,323M in R&D investment (+3%)

902 protected innovations

See chapters 1.2, 1.5, 3.1 & 4.1

Provide businesses and people
with 3DEXPERIENCE universes
to imagine sustainable innovations

capable of harmonizing product,
nature and life.

HUMAN CAPITAL
“'25,000 employees

40% women in the Executive team

- Manufacturing Industries
- Life Sciences & Healthcare
- Infrastructure & Cities

25.8% women among People managers
40% share of employees in R&D

See chapters 1.2, 1.5, 2.2.3, 3.1 & 4.1

SOCIAL CAPITAL

18,000"' people in commercial partners' ecosystem

200"‘ scientific & research partners
Four engagement models
to address the broad range
of customers and provide
them the right value

at the right time.

"'1 0,000 people in technology partners' ecosystem

See chapters 1.4.1, 1.5.1 & 2.2.1

FINANCIAL CAPITAL

A stable s&p credit rating
€ 1 ,530M net cash position
See chapters 1.9, 3.1 & 6

3DEXPERIENCE

A unified collaborative
environment to
connect people,

ideas and data.

NATURAL CAPITAL
94% of renewable electricity

50.4% of suppliers (by weight of CO, emissions)
with Science-based emissions reduction targets set

91% of workforce worldwide located in an ISO-certified site
for its energy management

See chapter 2.2.2 & 2.4.5

The Business Model
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CREATED & SHARED VALUE

INTELLECTUAL CAPITAL

69.9% eligible revenue to the EU Taxonomy

42.9% aligned revenue to EU Taxonomy

Human Industry Experiences
is Dassault Systemes' strategy
for delivering on its purpose.

25"‘ years, average length collaboration with our 20 main clients

See chapters 1.4.2 & 2.2.2

HUMAN CAPITAL

99% of employees trained
76.2% employees pride and satisfaction rate

98% of employees under permanent contract

1,800"‘ interns and apprentices

Dassault Systemes
operates in 2, 200"‘ job offers filled in 2025, 94% under permanent contract

155 countries.

See chapter 2.2.3

SOCIAL CAPITAL
€270.8M IFRS income tax expense

(Effective Tax Rate of 18.6%)

55 community interest projects supported by
La Fondation Dassault Systémes

Over 390,000 customers
across 12 industries - from

startups to the world’s
largest enterprises.

10M+ students using 3DEXPERIENCE Edu solutions

98% employees trained on ethics & compliance

See chapters 2.2.3,2.2.4 & 3.1

3D UNIV+RSES

The Generative Economy,
a convergence of the
Experience Economy

and the Circular Economy,
takes inspiration from

the living world.

FINANCIAL CAPITAL

€1 .31 non-IFRS EPS (diluted net earnings per share)
dividend policy: 30% of net IFRS earnings distributed
Combining virutal twins See chapters 1.7 & 3.1
with artificial intelligence,
modeling, and simulation,
3D UNIV+RSES enable
the management of the entire
lifecycle of all products.

NATURAL CAPITAL

'42% of Market-based carbon intensity per million euros
of IFRS revenue compared to 2019

'36% CO, emissions related to business travel and employees'
commute compared to 2019

'78% in Scope 1&2 energy-related CO, emissions compared
to 2019

See chapter 2.2.2
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The methodology wused to represent the resources
Dassault Sustéemes deploys and the shared value for society
that it creates is the Integrated Reporting Framework
proposed by the Value Reporting Foundation (now part of the
International Sustainability Standards Board). The Integrated

1.4.1 Dassault Systemes

Reporting Framework presents this stakeholder value
creation process according to the five relevant “Capitals”
for our sector: Intellectual, Human, Social, Financial, and
Natural.

1.4.1.1 The Company'’s strategy: Human

Industry Experiences

To fulfill the ambition for sustainable innovation
encapsulated in its corporate purpose, Dassault Systémes’
strategy is to focus on Human Industry Experiences.

“"Human” places people at the heart of Dassault Systéemes’
mission. The company leverages imagination, knowledge,
and expertise to sustainably contribute to the well-being of
all. The leaders of tomorrow will be those who can build and
nurture a legacy of knowledge and know-how—and virtual
twins integrate advanced scientific and industrial know-how.

“Industry” reflects Dassault Systémes’ commitment
to delivering what matters most to its customers,
providing them with a lasting competitive advantage. For
Dassault Systemes, “Industry” refers not just to technology
but to the customer’s entire ecosystem, offering holistic
solutions that enable learning and innovation.

"Experiences” expresses the ambition to help every business
and individual envision, build, and inhabit this “New New
World”—a blend of the real and virtual that defines our
present.

Virtual twins no longer merely represent products; they
describe the processes, organizations, and usage patterns
that enable their creation and operation. This empowers
customers to reinvent the experiences they offer.

1.4.1.2 Strategic operational elements
Dassault Systeémes rolls out its strategy through its Strategic
Operational Elements: Brands, Industries and GEOs.

Brands

The twelve brands of Dassault Systémes, powered by the
3DEXPERIENCE platform, are organized into portfolios of
experiences:

— Portfolio of social and collaborative

CENTRIC, ENOVIRA;

experiences:
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— Portfolio of 3D modeling experiences: SOLIDWORKS,
CATIA, GEOVIA, BIOVIA;

— Portfolio of simulation experiences: SIMULIA, DELMIRA,
3DVIRA;

— Portfolio of information
3DEXPERIENCE, MEDIDATA;

— infrastructure for business experiences: OUTSCALE.

intelligence  experiences:

Industries

Dassault Systemes develops Industry Solution Experiences,
industry-focused  offerings  which  deliver  specific
value to companies and users in a particular industry.
Dassault Systémes serves twelve industries grouped into
three sectors:

— Manufacturing Industries (Transportation & Mobility;
Aerospace & Defense; Marine & Offshore; Industrial
Equipment; High-Tech; Home & Lifestyle; Consumer
Packaged Goods - Retail);

— Life Sciences & Healthcare;

— Infrastructure & Cities (Infrastructure, Energy & Materials;
Architecture, Engineering & Construction; Business
Services; Cities & Public Services).

GEOs

Eleven GEOs are in charge of driving the development of the
Company’s business and implementing its customer-centric
engagement model. Teams leverage strong networks of local
customers, users, partners, and influencers.

Theses GEOs are structured into three groups:
— “Americas”, made of two GEOs;

— "Europe” region, comprising Europe, Middle East and
Africa (EMER) and made of four GEOs;

— "Asia”, comprising Asia and Oceania and made of five
GEOs.



1.4.1.3 Dassault Systéemes’ Key Competitive

Strengths

Dassault Systemes, a world-leading player in industry
transformation, has unique assets to sustain a long-term
growth.

Global industry is entering into the Generative Economuy. In
this emerging era, companies must offer experiences rather
than just products or services, and pay increasing attention
to the sustainability of these experiences. Innovation
happens though virtual twins that combine the virtual and
the real. In this era, the value shifts from the real to the
virtual: virtual assets are the new currency of the economy,
and industry leaders are those mastering the capitalization
of knowledge and know-how.

Dassault Systemes is a science-based company. It is posi-
tioned at the heart of the Industry Renaissance combining
art, science and technology for a sustainable world.

The company’'s purpose is to “harmonize products,
nature and life”. Its distinctive DNA gives it the ability to
scientifically model and accurately represent the world
through a multidisciplinary, multiscale approach.

Dassault Systemes has acquired its longstanding leadership
position M by defining new markets and creating new
offers, expanding from 3D design and 3D digital mock-ups
to Product Lifecycle Management, Virtual Twins and now
3D UNIV+RSES. This market leadership is underpinned by a
clear and strong commitment to innovation in all its forms,
both internally and with customers and their ecosystems.

3D UNIV+RSES are a new class of virtual representation that
integrates modeling, simulation, real-world data, and Al.
They enable the virtualization of an entire product lifecycle
(design, engineering, manufacturing, and usage). These
3DUNIV+RSES enable organizations to securely experiment,
learn, and innovate with artificial intelligence, capitalizing on
their knowledge and know-how.

Dassault Systemes’ long-term vision is supported by a solid
business model with a high level of recurring software
revenue.

Being a leader requires a long-term vision and financial
model as well as investing in people. At of the end of 2025,
Dassault Systemes totaled ~25,000 employees - a stable
figure compared to 2024 - from diverse, highly educated
backgrounds. With a high level of recurring software revenue
(representing 82% of total non-IFRS software revenue
in 2025), the financial model allows for a high level of
investments in R&D and customer support.
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The significant level of diversification of Dassault Systemes
revenue across twelve industries and eleven GEOs supports
its sustained growth and resilience, even in unstable
macroeconomic and geopolitical times.

Dassault Systemes has a wide-ranging worldwide
customer base, from small companies to global leaders
and disruptors who are redefining their industry in the
21t century. Dassault Systémes solutions help them develop
a unique patrimony of knowledge and know-how. The
Company distributes its products through direct and indirect
sales channels, working with commercial partners.

Dassault Systémes has created a strong and dynamic
ecosystem that brings together not only business partners
(sales, marketing, services) and system integrators -
representing a pool of over 18,000 individuals — but also
more than 400 software development partners, technology
and education institutes, and research bodies.

The Group also supports a wide network of startups through
the 3DEXPERIENCE Lab, an open innovation program
focused on accelerating disruptive, sustainable innovation.
With its 3DEXPERIENCE Edu initiatives, Dassault Systemes
also contributes to the transformation of industries by
shaping the workforce of the future.

1.4.1.4 Growth Strategy

Based on its 3DEXPERIENCE platform and software
portfolio, Dassault Systéemes estimates that its current
addressable market in the software domain is approximately
$130 billion. This addressable market is split across the
three main economic sectors served by Dassault Systemes:
Manufacturing Industries (around $75 billion), Life Sciences
and Healthcare (around $25 billion), and Infrastructure &
Cities (around $30 billion).

Dassault Systemes is developing its business through several
growth drivers, notably:

— 3D UNIV+RSES: launched in early 2025, 3D UNIV+RSES
are the seventh generation of representation of the
world introduced by Dassault Systémes. They are at the
heart of the Generative Economuy, which brings together
the knowledge and the circular economies. With these
new highly secured environments, Dassault Systemes’
customers can create “virtual twins of everything
for everyone”, taking full advantage of their rich,
high-quality patrimony of 3D design, virtual twins and
PLM data. Combining modeling, simulation, real-world
data and Al -generated content, 3D UNIV+RSES unlock
the full potential of the dialogue between virtual and real
(V+R);

(1) Dassault Systemes evaluates its competitive positioning based on third-party studies (D&B, Oxford Economics, Omdia, IDC, Gartner).
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Virtual twins: Dassault Systémes is helping companies
of all sizes to create virtual twins of everuthing, from
products to processes, to organizations. Virtual twins
are scientifically grounded models that go beyond a
pure digital representation because they are connected
and constantly re-calibrated with real world data. This
continuous loop generates knowledge and know-how
that can be reused. This strategy is deployed to domains
everywhere, for everyone. Examples range from virtual
twins of Material or Biologics for researchers, virtual
twins of production systems to manage sustainable
global industrial operations for supply chains and virtual
twin of an enterprise to sustain a responsible and
profitable business model;

The 3DEXPERIENCE platform: this collaborative platform
brings portfolios of experiences in a single and secure
environment to create and operate end-to-end product
experiences, from the virtual creation of these products
to their operation in the real world. The platform is the
innovation hub for the companuy, connecting not only
its employees but also customers and partners in virtual
universes. The platform is also the preferred channel
for the relationship between Dassault Systemes, its
customers and the entire ecosystem to capitalize on and
accelerate customer experience;

Capitalization of knowledge and know-how: Through
Al-powered Virtual Twins, customers turn their data
assets into knowledge and know-how. This intellectual
property becomes a strategic asset in the Generative
Economy;

Driving innovation and performance through artificial
intelligence: Dassault Systemes embeds Al across
its entire portfolio. Integrated with 3D UNIV+RSES,
it enables organizations to share and leverage their
industrial knowledge and know-how at scale across
all employees, form hybrid Virtual + Real teams, and
thus enhance their competitiveness and operational
performance;

Progressive adoption of the cloud, protection of know-
how and digital resilience (sovereignty matters): working
on the Cloud accelerates deploument, drives continuous
improvement of solutions and fosters enhanced
collaboration across businesses from anywhere, anytime.
Dassault Systemes is committed to investing continuously
to offer clients an unmatched combination of cloud
performance, security, and sovereignty;
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The transition to  subscription models: the
gradual adoption of the cloud and the flexibility
offered by subscription models are encouraging an
increasing number of Dassault Systemes’ clients to
opt for subscription, accelerating the adoption of
Dassault Systemes’ experiences and driving innovation;

Industry  diversification:  Dassault  Systemes s
constantly broadening its reach in each of its twelve
target industries, in particular by extending its presence
in new sub-segments. For further information, see
paragraph 1.4.2.1 “Industries and Customers”;

Domain diversification beyond product innovation:
Dassault Systemes continuously invests to extend
each of its brands’ coverage and to broaden their
respective bases. With a rich history in serving research
and engineering teams, the Company constantly
introduces new solutions to new communities of users
be it in marketing, production, operation, or circularity
of the products, services, and experiences. For further
information, see paragraph 1.4.2 “Dassault Systemes’
offering”;

Sustainable innovation for industry: Dassault Systemes
continues to enrich its solutions to help industries
minimize the environmental impact of their products,
services, and experiences, and to facilitate product and
material circularity;

Geographic diversification: Dassault Systémes, with
active customers in 159 countries, is committed to
aligning its territorial network with the evolving needs of
its clients;

Acquisitions expanding the addressable market:
Dassault Systémes’ acquisition policy is in line with its
purpose and strategy. The Company seeks potential
acquisitions that expand the domain expertise of its
brands, enhance its industry offering, and address its
customers’ growing needs. Dassault Systémes also
complements its internal solutions developments
through key selected acquisitions. For further
information, see paragraphs 1.4.2 “Dassault Systemes’
offering,” 1.5 “Research and development” and 1.5.4
“Investments”.

For a description of the challenges that must be met to
maintain growth, see paragraph 1.9.1 “Risks Related to the
Business.”
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Dassault Systemes’ Offering

1.4.2.1 Industries and Customers

Dassault Systémes has a diversified client base, comprised of
global leaders, mid-market companies, small companies and
startups, as well as government and academic institutions,
and establishing long term relationships with them which

translates into an average length collaboration of more
than 25 years with its 20 main clients. Its market strategy
is industry-based (Manufacturing Industries, Life Sciences
& Healthcare, and Infrastructures & Cities) with a very close
proximity to customers and offers adapted to its industries,
which are themselves divided into market segments.

SECTOR/Industry

Market Segments Addressed by Dassault Systemes

MANUFACTURING INDUSTRIES

Transportation & Mobility

Rerospace & Defense

Marine & Offshore

Industrial Equipment

High-Tech

Home & Lifestyle

Consumer Packaged Goods - Retail

LIFE SCIENCES & HEALTHCARE

Cars & Light Trucks OEMs, Racing Cars, Motorcycles, T&M Industry Suppliers, Trucks &
Buses, Trains, Mobility Services

Commercial Aviation, Aerospace & Defense Suppliers, Propulsion, Defense, Air
Transportation, Space

Naval Shipyards, Commercial Shipyards, Offshore, Yachts & Workboats, Marine
Suppliers, Marine & Offshore Specialists

Industrial Robots, Machine Tools & 3D printers, Specialized Manufacturing Machinery,
Heavy Mobile Machinery & Equipment, Building Equipment, Power & Fluidic Equipment,
Fabricated Metal & Plastic Products, Tire Manufacturers, Professional Services

Consumer Electronics, Security, Control & Instrumentation, Computing, Software
& Communications, Contract Manufacturing Services, Technology Suppliers,
Semiconductors, Telecom & Media Operators

Furniture & Home Goods, Sports & Leisure Goods, Fashion & Luxury Goods, Specialist
Retailers

Food & Beverage, Beauty & Personal Care, Household Products, Packaging, General Retailers

Life Sciences & Healthcare

INFRASTRUCTURE & CITIES

Pharmaceuticals & BioTechs, Medical Devices & Equipment, Patient Care

Infrastructure, Energy & Materials
Architecture, Engineering &
Construction

Business Services

Cities & Public Services

Mining, Metals & Minerals, Oil & Gas, Chemicals, Power, Civil & Transportation
Infrastructure

Utilities, Building & Facilities, Construction Products & Services, Agriculture & Forestry

Banking & Insurance, Rail Freight, Postal, Express & Rir Cargo, Sea Freight & Integrated
Logistics

Cities & Territorial Authorities, Public Contractors, Public Funded Centers of Innovation,
Education

The breakdown of

Dassault  Systémes’

non-IFRS Aerospace & Defense representing respectively 23%, 17%

software revenue in 2025 for its three sectors was as
follows: Manufacturing Industries 71%, Life Sciences &
Healthcare 21% and Infrastructure & Cities 8%. Within
the Manufacturing Industries sector, main industries
were Transportation & Mobility, Industrial Equipment and

and 14% of non-IFRS software revenue in 2025.
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1.4.2.2 Global overview of the experiences

portfolio

Dassault Systemes provides its customers with a portfolio
of experiences, including cloud services or Software as

\

a Service, the 3DEXPERIENCE platform, and a range of
Experiences as a Service.

The 3DEXPERIENCE platform offers a holistic approach to
innovation by connecting R&D, engineering, production,
marketing, and end users.

PORTFOLIO OF EXPERIENCES

Platform
Augment people
& ideas by revealing
knowledge
& know-how

Wwith a consistent
Software as a Service
operator enabling a

unified cybergovernance

2
PSouTscALE

Dedicated Cloud
Confined Collaboration

Sovereign Cloud
Trusted Collaboration

3DEXPERIENCE’

International Cloud
Secured Collaboration

Experience as a Service

Industry Solution Experiences

Virtual Twin as a Service

Industry Process Experiences Generative Experiences

Role Experiences

CEEEE

DEEBE
T T T

BEEEEE 7 22

Eenovin ceovia [l weowara [l smuun  [llsouowonks| RURR/ LEO/ MRR’I?

Virtual Companions

First, through OUTSCALE, a Dassault Systemes’ brand and a strategic sovereign cloud operator, the Company offers a

three-tier cyber governance:

— Dedicated Cloud for sovereign collaboration in the customer’s space;
— Sovereign Cloud for trusted collaboration within a common legal space;

— International Cloud for secure collaboration.

Social & Collaborative Innovation

3D Modeling

Simulation

Then, Dassault Systemes’ 3DEXPERIENCE platform-a
platform of knowledge and know-how- connects
businesses to all stakeholders, both internal and external, in
a holistic approach to innovation, from design, engineering,
manufacturing, sales, and marketing, to usage. The
3DEXPERIENCE platform allows every actor of an innovation
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Information Intelligence

Real time 3DEXPERIENCE®

project—from research labs to factories to end consumers—
to interact and collaborate seamlessly. It also introduces
an innovative business model, creating direct connections
between sellers and buyers, subscribers and subcontractors,
service providers and end customers.



Finally, Dassault Systémes provides an Experiences as a
Service offering, which includes two components:

On one hand:

— Industry Solution Experiences address the major
challenges of a specific industry and enable enterprise
transformations. For example, the Engineered to Fly
solution helps aerospace and defense suppliers accelerate
production cycles and time-to-market—from the bidding
phase to product delivery;

— Industry Process Experiences focus on the operational
performance of a specific team within the context of an
Industry Solution. For instance, Aerospace Composite
Engineering is a process within the Engineered to Fly
solution that supports the design, optimization, and
manufacturing of composite parts through dedicated
process management applications;

— Roles assist individuals in their specific tasks and
integrate within a Process. For example, the Composites
Braiding & Forming Engineer role is part of the Aerospace
Composite Engineering process.

As of December 31, 2025, Dassault Systémes provides
113 Industry Solution Experiences, 739 Industry Process
Experiences, and 569 Roles.

On the other hand, three Al-driven new offering categories,
launched in 2025:

— Virtual Companions provide enhanced workforce

capabilities. These Al experts reinforce teams where
complexity is greatest—by assisting, teaching, and
even performing specific tasks themselves. They
revolutionize how industries design, test, and validate
innovations. Far beyond traditional language models,
these experts leverage decades of industrial know-how,
combining validated physical modeling, multidisciplinary
simulations, and artificial intelligence.
Three virtual experts provide complementary approaches
to address industrial challenges: Aura orchestrates
knowledge and context to gquide teams through
complexity; Leo solves the most daunting technical
challenges, from design to production; Marie pushes
scientific boundaries—from materials to therapies—to
drive limitless innovation.

— Generative Experiences deliver alignment by orchestra-
ting collaboration between teams and virtual companions
across entire business processes. They enhance opera-
tional efficiency and strategic innovation focus, transfor-
ming virtual twins by integrating unmatched industrial
know-how and Generative Al. They merge best practices
with intrinsic compliance, blending disruptive innovation
and risk management to create unprecedented value.

— Virtual Twins as a Service provide tangible outcome, al-
lowing businesses to simulate, optimize, and secure strate-
gic decisions before real-world implementation, including:

- testing strategic scenarios before committing investments,
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- simulating supply chain disruptions before they occur,

- optimizing sustainability goals before

impose costs.

regulations

1.4.2.3 Brands Portfolio

Dassault Systemes’ brands are organized around the qua-
drants of the Compass.

PR
CENTRIC ENOVIA

\\aborative
A o nno'/g .
e t/o,)

P2
MEDIDATA

A3

GEOVIA

3 O\
Ueﬁ!/lelm uone“ﬂm

P2y

BIOVIA

Simulation

s By &
SIMULIA DELMIA 3DVIA

Portfolio of 3D Modeling Experiences

SOLIDWORKS - Authentic Design Experience

SOLIDWORKS delivers an Authentic Design Experience—
empowering mainstream designers, engineers,
entrepreneurs, makers, and growing businesses to transform
ideas into manufacturable products and fuel world-changing
innovations. With SOLIDWORKS, the trusted standard for
mainstream 3D design, they can create the Virtual Twin of
the product: a that integrates mechanical design, simulation,
documentation, data management, manufacturing definition
in a single collaborative cloud environment. SOLIDWORKS
enables users to move seamlessly from concept to production
while maintaining design intent, quality, and traceability.

The SOLIDWORKS portfolio spans the broader product
innovation and business lifecycle, including solutions
for project management, marketing content creation,
collaboration, and administrative processes extend value
beyond engineering teams to the entire organization.
Embedded best practices and an active global community
empower millions of users to create breakthrough products.
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Generative Industrial Al enhances the SOLIDWORKS
experience with Virtual Companions automate repetitive
tasks, guide modeling decisions, and enable generative
design  exploration. Users can evaluate multiple
design alternatives based on performance, cost, and
manufacturability criteria.

CATIA - Shape the World We Live in

CATIA empowers innovators to shape the world we live in.
The world leading brand empowers engineers and design
innovators to create and manage Virtual Twins of Products
& Systems, increasing their speed and capacity to explore
thousands more alternatives—reinventing not only their
products, but also their system of systems and value
models for the Generative Economy. These Virtual Twins
are a science-based, data-rich representation that unifies
requirements, architecture, multidisciplinary engineering,
simulation, and validation in a single collaborative
environment.

CATIA differentiates through deep, embedded industry
knowledge and engineering know-how. It integrates
advanced mechanical design, Class-A surfacing, electrical
and fluid systems, model-based systems engineering
(MBSE), and multidisciplinary simulation within a unified
experience. Engineering rules, industry methods, and
compliance requirements are captured directly inside the
Virtual Twin, ensuring traceability and systems orchestration
across complex value networks. This knowledge-driven
approach enables companies to master product complexity,
meet requlatory and sustainability targets, and confidently
develop software-defined and experience-centric solutions.

Industrial Al augments CATIA with specialized engineering.
Virtual Companions assist in architecture definition, design
exploration, simulation setup, and requirements validation.
Generative engineering capabilities enable rapid creation and
evaluation of thousands of design alternatives, optimizing
performance, manufacturability, and environmental impact.
Through Virtual Twins as a Service, organizations benefit
from scalable, cloud-based collaboration and continuously
evolving models — ensuring lifecycle continuity and real-time
optimization from concept to operation.

with CATIA, businesses accelerate development cycles,
reduces risk, and enhances product quality and compliance.
In the Generative Economu, CATIA transforms engineering
into a strategic driver of sustainable innovation.

GEOVIA - Model the Sustainable Planet

GEOVIA empowers earth engineers to Model the Sustainable
Planet by creating Virtual Twins of natural resources.
These Virtual Twins offer science-based, geo-located and
multi-scale representations of complex resource systems
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(surface, subsurface, and connected infrastructure). They
integrate data, processes, and stakeholders in a collaborative
environment where teams can visualize, simulate, and
optimize operations with confidence. With GEOVIA, every
insight is grounded in science to evaluate opportunities,
anticipate impacts, and balance productivity, profitability,
and sustainability.

With decades of knowledge and know-how embedded
in its semantic data models, ontologies, and proven
engineering methodologies, GEOVIA transforms fragmented
information into actionable intelligence and ensures that
decisions are transparent, auditable, and scientifically
sound. By connecting geology, planning, operations,
and environmental considerations, it provides seamless
cross-disciplinary collaboration across the natural resources
value chain.

GEOQOVIA provides end-to-end software solutions for mining,
infrastructure, and urban planning environments to drive
productivity, efficiency, and sustainability. Powered by
Industrial Al, GEOVIA’'s Virtual Companions guide users
through complex workflows in a secure, sovereign and
context-aware  environment.  Generative  Experiences
automate scenario creation and optimization, enabling
customers to simulate alternatives, and rapidly converge on
validated, high-performance solutions.

In the Generative Economy, GEOVIA delivers measurable
impact: higher Net Present Value, reduced operating costs,
mitigated risks, and improved ESG performance. GEOVIA
drives more resilient operations and a more responsible
stewardship of the Earth’s resources.

BIOVIA — Model the Biosphere

BIOVIA provides bioscience and material professionals,
the scientific foundation to Model the Biosphere. Unifying
physics-based modeling, molecular simulation, experimental
data, laboratory execution and quality, as well as regulatory
intelligence - BIOVIA delivers an end-to-end representation
of products and processes from molecular design to
manufacturing readiness. Using Virtual Twins of Biology
and Materials R&D, researchers can simulate, test, and refine
innovations virtually before phuysical trials begin. BIOVIA
empowers organizations to make faster, more confident, and
more sustainable decisions.

BIOVIA relies on decades of scientific knowledge, from
chemistry and biology, to materials science or laboratory
informatics. Its proven models, curated scientific content,
and lab best practices converge into reusable knowledge
assets and ready to apply scientific workflows. This unique
breadth of know-how ensures digital continuity across
the R&D lifecycle from molecular design to pilot scale to
compliant batch release.



With Industrial AI, BIOVIA gives every scientist cutting-edge
generative technology to design faster, experiment virtually,
and create more successful products. Virtual Companions
supplement scientists by automating data interpretation and
method development, while Generative Experiences help
researchers to define objectives and constraints and explore
vast design spaces to create novel molecules, therapeutics,
and materials — validated by both phuysics and data. Delivered
as Virtual Twins as a Service, BIOVIA provides scalable,
collaborative innovation environments accessible across the
Enterprise.

BIOVIA empowers organizations to invent faster, scale
knowledge, and orchestrate R&D and quality at enterprise
level. Customers achieve higher productivity, accelerated
time to market, improved compliance, and more sustainable
product development. In the Generative Economuy, BIOVIA
transforms scientific innovation into an intelligent,
connected and resilient value engine, driving market-leading
products from idea to manufacturing.

Portfolio of Simulation Experiences

SIMULIA - Reveal the World We Live in

SIMULIA redefines what's possible in realistic simulation,
enabling engineers and innovators to reveal the world we live
in. Users can create and manage Virtual Twins of Testing &
Experimentation, unlocking the ability to explore, validate,
and certify designs virtually before phusical testing. These
Virtual Twins provide a science-based representation that
unifies multiphysics simulation, real-world test data, and
predictive analytics. It integrates engineering rules, industry
methods, and compliance requirements ensuring precision,
traceability, and seamless orchestration.

SIMULIA’s strength lies in its ability to go beyond simulation,
embedding Physics behavior into the design process,
ensuring that performance predictions directly inform
engineering decisions. Its integrated MODSIM approach
connects modeling and simulation, allowing continuous
feedback between design and analysis. SIMULIA provides
advanced capabilities in structures, fluids, electromagnetics,
and motion, alongside specialized solvers and real-world
test correlation. This knowledge-driven approach enables
organizations to master product performance, meet
regulatory standards, and develop high-fidelity, sustainable
solutions.

With Industrial Al at its core, SIMULIA provides Virtual
Companions to gquide wusers through every stage of
simulation, from setup to analysis and optimization.
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Generative Experiences enable rapid exploration of design
alternatives, optimizing for performance, reliability, and
sustainability. Through Virtual Twins as a Service, teams
benefit from scalable, cloud-based access to continuously
updated Virtual Twins, fostering real-time collaboration and
lifecycle continuity from concept to operation.

With its embedded industry knowledge and Al-powered
insights, SIMULIA empowers organizations to shift from
Design for Manufacturing to Design for Performance, turning
simulation into a catalyst for breakthroughs in the Generative
Economy. Customers achieve shorter development cycles,
fewer phuysical prototypes and faster certification. This
transformative approach empowers organizations to redefine
their engineering processes, optimize complex systems,
and create high-impact, sustainable solutions that drive
competitive differentiation.

DELMIA - Make It Happen

Manufacturers and operators find in DELMIA a solution
to Make It Happen. Through Virtual Twins of production
systems and value chains, DELMIA’s users design, simulate,
and optimize industrial processes before their execution.
These Virtual Twins comprise the dynamics of factories, field
operations, supply chain and associated logistics flows to
anticipate performance and enhance operational agility.

DELMIA integrate unique know-how from decades of
experience in engineering, production, and logistics. Its
portfolio covers production simulation and planning, robotics
and virtual commissioning, ergonomics, workplace safety,
supply chain and operations management. By integrating
these disciplines within a single collaborative platform,
DELMIA ensures digital continuity from process design to
shop-floor execution.

DELMIA leverages Industrial Al to automatically generate and
evaluate production scenarios, optimize resource allocation,
and accelerate automation. Virtual Companions assist users
in configuring simulations and adapting operations in real
time. DELMIA’s Virtual Twins as a Service enable scalable,
intelligent orchestration of global production networks.
Generative Al make industrial decision-making faster, more
precise and sustainable.

In the Generative Economy, DELMIA redefines industrial
operations as adaptive, knowledge-driven engines of
value. Customers achieve higher productivity, resilience to
disruptions, and sustainable operations by transforming
operational data into strategic intelligence.

2025 UNIVERSAL REGISTRATION DOCUMENT DASSAULT SYSTEMES

27




28

Presentatlon of the Company
Business Activities

3DVIA - Shape Your Dream

3DVIA shapes your dream by creating the Virtual Twin
of Your Home. This immersive, personalized Virtual Twin
replicates living spaces with accuracy- through layout,
furniture, materials, lighting, and daily usage. With 3DVIRA,
anyone can plan, design and improve their living space,
testing styles and evaluating budgets, in a virtual world
before making physical changes.

3DVIA turns home design into useful information to help
everyone. Its strength lies in its knowledge of space
planning, installation rules, budgeting, and product
configuration - to offer an extensive catalog of real-world
furnishings, materials, finishes, and décor options. With over
40 million of users worldwide, 3DVIA offers a continuously
updated source of inspiration for people to design their
dream home easily.

With a platform dedicated to the home and furniture
industry, 3DVIA delivers online 3D immersive experiences.
Al-powered Virtual Companions guide users, step by step,
suggesting optimized and personalized styles, as well as
budget-conscious alternatives to generate realistic scenarios
aligned with their aspirations. Delivered as Virtual Twins as
a Service, 3DVIA makes advanced home design capabilities
scalable, interactive, and continuously evolving.

In the Generative Economy, 3DVIA democratizes access
to better living spaces, more affordable, personalized, and
low-carbon, contributing to a more responsible way of living
the home.

Portfolio of Information Intelligence Experiences

3DEXPERIENCE - Understand the Past and Navigate the Future
3DEXPERIENCE makes it possible for organizations to create
the Virtual Twin of their value model - bringing together
strategy, operations, capabilities, and outcomes in one
unified environment. This allows business leaders to better
master complexity, evaluate trade-offs, and anticipate the
impact of decisions before they act, and ultimately drive
performance and transformation.

Built on more than 40 years of collaboration with industry
leaders, 3DEXPERIENCE captures Dassault Systemes’ deep
industrial knowledge and know-how. The 3DEXPERIENCE
platform leverages data from multiple sources and uses
advanced ontologies to turn fragmented information into
structured, actionable, and strategic knowledge.

3DEXPERIENCE connects data from Dassault Systéemes’
platform and external systems, enabling real-time insights,
what-if simulations, and evidence-based recommendations.
Through Al-powered Virtual Companions, users access the
right knowledge at the right time, in a secure environment.
Delivered as Virtual Twins as a Service, the platform scales
collaboration and intelligence enterprise-wide.
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Ultimately, 3DEXPERIENCE transforms how teams work
together and bridges the gap between vision and reality as
it empowers virtual and real-world teams to collaborate,
decide, and act more effectively.

MEDIDATA - Power Smarter Treatments and Healthier People
MEDIDATA aims to power smarter treatments for healthier
people through Virtual Twins of Therapeutics and Patients.
MEDIDATA creates Virtual Twins for clinical research,
covering all stages from patient populations and response,
to operational execution of the trial itself, including external
control arms. By simulating studies before the first patient is
enrolled, healthcare organizations materially improve study
design decisions and operational readiness for study teams.

With more than 26 uyears of experience covering over
38,000 trials, 12 million patients and healthy volunteers,
MEDIDATA  brings unparalleled clinical development
knowledge and know-How. Serving over 2,300 customers
and more than one million users worldwide, MEDIDATA
leverages one of the industry’s richest patient-level historical
trial datasets. This depth of data, combined with operational
leadership in clinical research, enables structured, traceable,
and regulatory-ready digital continuity across the entire
development lifecycle.

MEDIDATA redefines clinical trials by embedding secure,
domain-specific Industrial Al into its Virtual Companions,
Generative Experiences and Virtual Twins as a Service. Built
on proprietary clinical datasets, these Al-driven solutions
deliver predictive and prescriptive insights to help Life
Sciences organizations optimizing therapeutic development
with unprecedented precision and agility.

Predictive Al is transforming clinical development, replacing
reactive workflows with prescriptive foresight to boost
success rates and cut R&D costs. MEDIDATA’s end-to-end
study simulation platform lets customers modeling trial
designs before enrollment. In the Generative Economuy, this
helps organizations to make better decisions earlier, detect
risk sooner and bring therapies to market faster.

Portfolio of Social and Collaborative Experiences

ENOVIA - Plan your Definition of Success

Redefining what's possible in Product Life Cycle Management
(PLM), ENOVIA empowers teams across the value network
to securely collaborate, innovate and plan their definition
of success by transforming market opportunities into
competitive advantages. Combining the Virtual Twin of the
Product with the Virtual Twin of the Organization, ENOVIA
provides unique value to drive business transformation and
align strategy, portfolio planning, product definition and
execution within a unified and collaborative environment.



For over 35 years, ENOVIA has been at the forefront of
major transformations — from pioneering PLM to advancing
model-based and experience-driven innovation powered
by the 3DEXPERIENCE platform. With ENOVIA, companies
connect people, processes, data, and decisions across the
entire value network - from ideation to repurposing. ENOVIA
ensures digital continuity and connects business strategy
directly to product execution.

With ENOVIA, organizations tap into intelligent, Al-driven
workflows that accelerate design exploration, enhance
simulation fidelity and streamline decision-making. Powered
by the strength of 3D UNIV+RSES, this new approach
combines virtual twins, generative models and trusted data
to deliver richer insights and greater agility throughout the
product lifecycle and across business operations. Delivered
as Virtual Twins as a Service, ENOVIA provides a secure,
cloud-native foundation where teams collaborate seamlessly
and innovation scales effortlessly.

In the Generative Economy, ENOVIA advances PLM by
delivering Virtual Twins that span the entire product
lifecycle. As businesses continuously reinvent themselves,
embracing new business models, ENOVIA transforms
strategy into measurable outcomes - driving resilient growth
and sustainable competitive advantage.

CENTRIC - Plan your Collection’s Success

Purpose-built for fast-moving consumer goods, fashion,
and retail, CENTRIC PLM ("CENTRIC") spans PLM, Planning,
Pricing and Inventory, Market Intelligence and PXM in
a unified environment to Plan your collection’s Success.
Replacing traditional, linear commercialization with the
Virtual Twin of collections and fast-moving consumer goods,
customers have access to a concurrent, continuous model,
connecting ideation, development and launch through
real-time insights. Customers visualize performance, align
creative and commercial strategies and make informed
decisions before products reach the market.

CENTRIC differentiates through deep industry knowledge
and know-how, captured through real-world product
experiences. CENTRIC embeds proven business disciplines—
planning optimization, strategic sourcing, pricing and
inventory decision-making—directly into workflows. This
unique know-how fuels future Al engines, helping customers
execute faster, be more agile and increase profitability.

Artificial intelligence is embedded across CENTRIC's
portfolio. Virtual Companions and Generative Experiences
allow customers to anticipate trends, forecast demand,
optimize assortments, and refine pricing and inventory
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strategies. Delivered as Virtual Twins as a Service, CENTRIC
provides scalable intelligence that adapts to evolving
consumer behavior and market dynamics.

In today’s growing Generative Economy, CENTRIC enables
prestigious brands to introduce more on-trend products
across multiple categories, more often and across more
regions — while reducing time to market, inventory exposure
and environmental impact. By connecting people, data
and processes on a single platform, CENTRIC's portfolio
empowers companies to grow creatively, responsibly and
profitably in an increasingly fast-paced global Marketplace.

Infrastructure for Business Experiences

OUTSCALE - The Sovereign and Sustainable Operator of
Trusted Experience as a Service

OUTSCALE is the sovereign and sustainable operator of
trusted Experience as a Service, delivering cutting-edge
cloud and Al services that make innovation easier and
strengthen competitiveness in the Generative Economy.
OUTSCALE delivers resilient, secure, and high-performing
services, allowing critical enterprises and public institutions
to focus on outcomes rather than infrastructure complexity.

OUTSCALE is the worldwide operator of the 3DEXPERIENCE
platform, which is knowledge and know-how platform
connecting people, businesses, and ideas, and helping
customers move faster from insight to execution with
trust. OUTSCALE became the first Cloud operator to receive
the ANSSI (French National Agency for the Security of
Information Systems) security visa for SecNumCloud 3.2 on
its Public Cloud services, delivering a trusted environment
where governments and corporations from all sectors
convert proprietary data into value and operationalize
generative Industrial Al at scale.

OUTSCALE secures and governs customers’ intellectual
property as a strategic asset through high-assurance security
controls, rigorous access governance, and trusted operating
conditions. For industries where security, compliance, and
autonomy are non-negotiable, OUTSCALE reinforces this
value with unified cyber governance across three cloud
models: Dedicated Cloud, Sovereign Cloud, and International
Cloud. Customers can place each workload in the right
environment for the required level of control, jurisdiction,
and certification, while maintaining consistent governance,
policies, and operational standards end to end.

This unique proposition empowers customers to control
data, optimize operations, foster innovation, enhance
competitiveness, and drive sustainability.
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1.4.2.4 How Dassault Systemes engages with
customers
Dassault Systémes customers extend from startups,

small and mid-sized companies to the largest firms in
the world and also include academic institutions and
government departments. Dassault Systemes leverages
its 3DEXPERIENCE platform to engage seamlessly with all
customers, accelerate its growth, define and execute sales
processes.

Dassault Systemes has developed with its partners four
channels to engage with customers and provide them with
the right value at the right time:

— Customer Solution Experiences: a direct engagement
approach for companies that are under transformation
and are looking for the greatest value for their customers.

— Customer Process Experiences: a partnership-based
approach for organizations that seek optimal operational
performance from their industrial processes.

— Customer Role Experiences: a partnership-based
approach for organizations whose users want to achieve
excellence and need to be provided with knowledge and
know-how to perform on their job.

— Life Science Engagement: an engagement approach for
Life Sciences & Healthcare organizations.

In addition, Dassault Systemes provides an Online Store
for organizations which expect end-to-end, full online
engagement, for SaaS roles. This Online engagement triggers
continuous relationship with users and helps growing SaaS
businesses become more inventive, efficient and responsive.

1.4.2.5 Estimated Addressable Market Size,

Market Position and Competitors

Total addressable market

The total addressable market is estimated at approximately
$130 billion. The total addressable market sizing uses
third party estimates of software domains, analyzed and
compared to the software capabilities of the company’s
offer. Third party estimates do not take into account
internally developed software by companies but only
commercially sold software.

Ansys was acquired by Synopsuys.
Altair Engineering was acquired by Siemens.
Clario was acquired by Thermo Fisher Scientific.

Secc
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Market positioning

Dassault Systémes is leader ™ in the PLM market, which
includes softwares for design, simulation, digital manu-
facturing, product data management and collaboration.
Dassault Systemes is also one of the world’s leading 3D de-
sign and engineering simulation software providers with CA-
TIA, SOLIDWORKS and SIMULIA brands. The 3DEXPERIENCE
provides the most complete user experiences, as they go
beyond the simulation of the individual physics or multi-phy-
sics capabilities.

By industrial sector, Dassault Systemes is one of the leading
software vendors in Manufacturing Industries and Life
Sciences & Healthcare. In Infrastructure & Cities, with the
3DEXPERIENCE platform, the Company’s approach meets
the growing needs of infrastructure operators and public
authorities to transform their services and their organizations
in the face of the accelerated virtualization of the world.

Competitive landscape

The global software market is characterized by intense
competition and rapidly evolving customer needs.
Dassault Sustémes is continuously expanding its addressable
market by broadening its portfolio of solutions, diversifying
its customer base, and developing new applications
and market segments. At the same time, competition is
intensifying, with a diverse range of players present, from
innovative startups to large technology and industrial
companies worldwide.

In the Manufacturing Industries sector, the PLM market
remains highly competitive. Key competitors include
Siemens Digital Industries Software, PTC, and Autodesk,
as well as simulation specialists such as Ansys® and
Altair Engineering®. Enterprise process management and
industrial operations solutions are offered by players such as
Oracle and SAP.

In the Life Sciences and Healthcare sector, the market
remains highly fragmented. The three main players,
including Dassault Systemes, hold less than 30% market
share. Competition is fierce across the entire value chain:
research (Benchling, Schrédinger), preclinical development
(Labware and Thermo Fisher Scientific), clinical trials (Clario @
and Veeva Systems), manufacturing (SAP, Siemens Digital
Industries Software), and commercialization (Veeva Systems
and Salesforce).

Dassault Systémes evaluates its competitive positioning based on third-party studies (D&B, Oxford Economics, Omdia, IDC, Gartner).



In the Infrastructure and Cities sector, Dassault Systémes
operates in a competitive environment comprised of
numerous software vendors, including Aras, Autodesk,
AVEVA Group (Schneider Electric), Bentley Sustems,
Blue Yonder, Epicor, Infor, Intergraph (Hexagon Group),
Nemetschek, Procore, Salesforce, and Trimble.

1.4.3 Material Contracts
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Finally, other players offer competing solutions, both
direct and indirect, in the areas of collaborative innovation,
information management and processing, and digital
marketing, notably IBM, Microsoft, Oracle, Palantir, SAP, and
Software AG.

Other than contracts entered into by the Company in the
ordinary course of business, Dassault Systéemes’ material
contracts are principally the distribution agreements with
its resellers and systems integrators. See paragraph 1.4.2.4
"How We Engage with Customers”, strategic partnerships in
paragraph 1.5 “Research and Development”, and in particular
paragraph 1.5.1 “Overview".

Business contracts

Ford Motor Company

Dassault Systémes has signed a contract with Ford to deploy
the 3DEXPERIENCE platform as part of the companu’s
vehicle programs.

Financing

Bond

In September 2019, Dassault Systemes SE issued its four-
tranche fixed rate bond for a total of €3.65 billion. This
issuance was part of the financing of the acquisition of
Medidata Solutions, Inc., completed in October 2019.
See paragraph 3.1.7 “Capital Resources” and Note 20 to
the consolidated financial statements. The first tranche
of €900 million was reimbursed on September 16, 2022.
The second tranche of €700 million was reimbursed on
September 16, 2024.

Term loans and lines of credit

To finance the acquisition of Medidata Solutions, Inc.,
Dassault Systemes also subscribed to two loans on
October 28, 2019 with maturities on October 28, 2024 in the
amount of €500 million and $530 million, respectively. These
loans were voluntarily repaid in full by Dassault Systémes
between October 2020 and February 2022.

In connection with this acquisition, Dassault Systémes
also received a financing commitment in the form of a
revolving line of credit of €750 million for a period of five
years as of October 28, 2019. In 2020, and then in 2021,

Dassault Systemes extended its maturity for an additional
year each time, bringing the maturity date of this credit
facility to October 28, 2026. As of December 31, 2025, the
line of credit had not been drawn.

Negotiable European Commercial Paper

In July 2022, Dassault Systémes launched a short-term
program, the Negotiable EUropean Commercial Paper (NEU
CP) program, with a maximum limit authorized by the
Board of Directors of €750 million. The Company issued a
cumulative total in 2025 of €2,454 million (remaining under
the limit) with a maximum maturity of three months, and
repaid €2,354 million under this program.

See paragraph 3.1.7 “Capital Resources” and Note 20 to the
consolidated financial statements.

Leases

Dassault Systemes entered into long-term lease agreements
(initially twelve years) in 2008 for its headquarters in Vélizy-
Villacoublay, France (the “3DS Paris Campus”), and in 2010
for its offices and R&D laboratories in Waltham, near Boston,
USA (the “3DS Boston Campus”). In 2016, the lease for the
3DS Boston Campus was extended until June 30, 2026, and
in 2025, it was further extended until March 31, 2039.

Since 2008, the 3DS Paris Campus has expanded through the
signing of three additional leases:

— the first, in 2010, for a building of approximately
11,000 square meters in Meudon-la-Forét, near the
Campus;

— the second, in 2013, for an initial fixed term of ten
years, covering an additional building of approximately
13,000 square meters within the Campus;

— the third, in 2019, for an initial fixed term of ten
years starting in 2023, covering a second building of
approximately 28,000 square meters within the Campus.
In this context, the lease terms for all buildings located
within the 3DS Paris Campus have been extended until
2032.

2025 UNIVERSAL REGISTRATION DOCUMENT DASSAULT SYSTEMES

31




32

Presentatlon of the Company
Research and development

In 2020, as part of the expansion of its “3DS Pune Campus”
in India, Dassault Systemes acquired the leasehold rights for
two buildings near its initial offices for a period of 75 years,
for the equivalent of €42.8 million. These two buildings were
fully fitted out and delivered, one in 2021 and the other in
2024.

1.5

1.5.1 Overview

In 2022, the Company signed a new lease agreement for
office space in Paris for a fixed term of 12 years, starting at
the end of 2023. The minimum future lease payments for
this building amount to approximately €42 .4 million.

See paragraph 1.9.2.4 “Liquidity Risk” and Note 19 to the
consolidated financial statements.

Research and development

Principal areas of investment in R&D are related to the
3DEXPERIENCE platform architecture and services,
developing 3D UNIV+RSES and Al-native categories of
offering.

As of December 31, 2025, the R&D teams included
9,968 employees, accounting for approximately 40% of the
total workforce. Additionally, within the Company, over
1,000 employees hold a PhD.

The Company has R&D facilities in the countries where
its clients and high-talent employees are located: in
Europe (mainly France, Germany, the United Kingdom,
the Netherlands, Poland, and Lithuania), America (mainly
the United States) and Asia (mainly India, Malaysia and
Australia).

In 2025, R&D expenses totaled €1,323.3 million, compared to
€1,286.2 million for 2024, increasing 3%. Dassault Systemes
benefited from government grants and other governmental
programs supporting R&D of €41.8 million in 2025 and
€50 million in 2024. These government grants principally
include research and development tax credits received in
France.

The Company conducts its R&D in close cooperation with
customers and users in their respective industries to develop
a deeper understanding of the unique business processes of
these industries as well as the future product directions and
requirements of these industries, customers and users.

Dassault Systéemes draws on the expertise of over
200 scientific research partners. Through long-standing
technology and scientific collaborations, the company
maximizes the potential of available technologies, enhancing
their value for mutual customers. These research and
technology alliances are established with three objectives:

— tocover end-to-end solutions with holistic offerings;
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— to participate in the development of future structure of
industries;

— and to integrate the most advanced features of
technology into our solutions.

In 2025, Dassault Systemes counted around 10,000 people
in its ecosystem of technology partners.

Dassault Systéemes announced, in 2026, a partnership with
NVIDIA to harness the power of virtual twins alongside
accelerated computing, delivering truly generative solutions
for tackling complex challenges. The collaboration s
designed to position Al as a reliable, sovereign, and highly
capable technological tool.

Further, the Company is a participant in several hundred
public-private projects (for example under the aegis of the
FDA, prestigious universities such as Harvard or MIT, and
world leading institutes such Inria and INSERM), collaborates
with renowned scientists (including Nobel Prize winners)
and is engaged in technology partnerships across the twelve
industries (and industry sub-segments) it serves.

Dassault Systéemes has software development partners
working in each domain of its software solutions. Thanks
to its global affiliate program, developers can create and
market their own applications fully integrated with and
complementary to the Company’s software solutions.

Dassault Systemes is deeply committed to creating quality
solutions that allow its customers to meet the critical
business requirements of the industries in which they
operate. This commitment to quality is evidenced by its
well-established Quality Management System certified
ISO 9001:2015 - the latest version of the standard focusing
on operational excellence and performance.



1.5.2 SaaS offering and Services
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The 3DEXPERIENCE platform provides SaaS and services
offering to enable secured and controlled online collaborative
environments to share and innovate on any computer. This
technology is unique, optimized for big data and available for
remote usage for a wide variety of industry uses.

In 2021, the 3DEXPERIENCE platform on the cloud was
certified by the highest security standards: ISO 27001:2017
(Information Security Management System), on the full
scope of design, development, delivery, deployment, cloud
operations and support of the 3DEXPERIENCE Software as a
Service (SaaS), as well as ISO/IEC 27701:2019, extension to
ISO 27001 for Privacy Information Management.

The MEDIDATA platform is built to protect data’s privacy,
security, and quality. These critical elements are built
in at the design phase of its technology. This validated
core is certified by multiple independent certification
bodies to reinforce this commitment. MEDIDATA's robust
accreditation and certification portfolio defines its industry’s
gold standards around data privacy, information security,
and quality management.

The MEDIDATA platform has been certified by the highest
security standards, including ISO 27001:2022, ISO 27017:2015,
SOCT Type 2 and SOC2+ Type 2, as well as ISO 27018:2019
for Privacy Information Management. Dassault Systemes’
MEDIDATA brand was the first Life Sciences company to
achieve compliance with the ISO/IEC 27701:2019 Privacy
Standard. In addition to being compliant with FISMA (Federal
Information Security Management Act) regulations, MEDIDATA
is compliant with regulations such as ICH E6 (R3), FDA 21 CFR
Part 11, EU GMP Annex 11, the Medicines and Healthcare
products Regulatory Agency (MHRRA) of the United Kingdom,
the European Medicines Agency (EMRA), the Ministry of Health,
Labour and Welfare (MHLW) of Japan, and the National Medical
Product Administration of China (NMPR).

CENTRIC innovations drive digital transformation for the
most prestigious companies such as retailers, brands and
manufacturers of consumer goods. In 2022, in addition
to its SOC-2 type 2certification, the CENTRIC platform was
certified by the highest security standards: IS 27001:2013,
ISO 27017:2015 and ISO 27018:2019 for Privacy.

Finally, OUTSCALE has been providing companies and public
organizations with stable, scalable and secure Infrastructure
as a Service (laaS) cloud computing services deployed on
trusted industrial infrastructure. OUTSCALE's sovereign cloud
provides complete governance in terms of digital security
and sovereignty. Compliance with market standards of these
cloud computing services allows OUTSCALE customers to
deploy their applications with effective performance control.

OUTSCALE ensures sovereignty through mastery of three
key elements:

— legal sovereignty: all OUTSCALE entities operate under
local law; the French entity is protected from foreign
extraterritorial laws, with sovereignty qualifications
compliant with cybersecurity agency requirements
(SecNumCloud certification from ANSSI in  France);
its operators hold citizenship compatible with these
qualifications  (European citizens for SecNumCloud
certification) and, where applicable, possess security
clearances issued by governmental authorities, particularly
for “Restricted Distribution” environments in France;

— technological sovereignty: OUTSCALE ensures full
control over orchestration solutions through in-house
developments (TINA OS) or by using open-source
components (KVM, Kubernetes)—all under OUTSCALE's
complete control;

— financial sovereignty: hardware investments are carried
out by the Company; partners are selected to always
guarantee at least two possible options (two different
datacenter providers per cloud region, two server
suppliers, two processor technologies (CPU), two Al and
simulation computing component technologies (GPU),
two storage solutions, and two network equipment
providers).

OUTSCALE is the strategic sovereign cloud operator, enabling
governments and businesses across all sectors to achieve
digital autonomy through a cloud experience and cyber
governance structured in three tiers:

— Dedicated Cloud: A sovereign collaboration cloud
within the customer’s own space—a fully isolated IT
environment, potentially air-gapped from the internet.

— Sovereign Cloud: A trusted sovereign cloud for
secure collaboration within a shared legal and
fiscal jurisdiction—a public cloud solution with
government-agency security and sovereignty

qualifications (e.g., SecNumCloud in France).

— International Cloud: A secure international cloud for
global collaboration—a public cloud solution with
internationally recognized security certifications, such as
ISO 27001 and SOC 2 Type 2.

OUTSCALE aims to be the value creation enabler for new
business experiences through holistic collaborative worlds
that combine data science, artificial intelligence, Virtual Twin
Experiences, and process modeling. OUTSCALE delivers
business experience twins that enable all business users
to excel in their roles by leveraging data science, breaking
down silos, and capturing knowledge and know-how across
their organization and ecosystem: from market intelligence
and cost optimization to talent management, innovation
acceleration, asset intelligence, and quality control.

OUTSCALE's portfolio leverages the company’s extensive
knowledge and know-how to host all of its platforms on a
scalable cloud and facilitate the cloud adoption.
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Finally, OUTSCALE strengthens cyber governance and
develops business experiences through a new cloud
ecosystem via its Marketplace or alliances such as NumSpot.

OUTSCALE supports the digital autonomy of France and
Europe by providing a trusted industrial cloud, efficient and
respecting European values and commitments. OUTSCALE
is a founding member of Gaia-X - the project to federate
European cloud services -, and a member of European
Alliance for Industrial Data (“Edge and Cloud” of the
European Commission), aiming to foster the development
and deployment of next generation Edge and Cloud
technologies.

On December 4, 2019, OUTSCALE announced that it had
obtained ANSSI’s (National cybersecurity Agency of France)
Security Visa, that is, the SecNumCloud qualification, for its
entire “Public Sector” cloud offering, aimed at public and
para-public organizations and Operators of Vital Importance
(OIV): a first for a cloud service provider. This Security Visa
vouches for the highest level of commitment and compliance
with security regulations.

1.5.3 Intellectual Property

OUTSCALE is fully certified ISO 27001 (information security
management), ISO 27017 (cloud security), ISO 27018
(privacy protection in the cloud) and Health Data Hosting
delivered by ASIP Santé.

The OUTSCALE Marketplace, designed to deliver innovative,
high-value solutions, has established itself as a trusted
ecosystem for businesses and public sector organizations.
As part of Dassault Systemes, it embodies a unique
"Trusted Experience as a Service” offering, combining
sovereignty, sustainability, and security with SecNumCloud
3.2 certification—the most rigorous standard in Europe.

As the first operator to host Mistral Al's artificial intelligence
models on a sovereign infrastructure, OUTSCALE
strengthens its leadership with servers equipped with
state-of-the-art graphics processing units (GPUs), essential
for accelerating Al-driven, compute-intensive workloads. In
addition, OUTSCALE launched its new advanced Kubernetes
as a Service (OKS) offerings in 2025 and achieved SOC 2 Type
2 certification.

Dassault Systemes protects its technology by applying
a combination of intellectual property rights including
copyrights, patents, trademarks, domain names and trade
secrets. The Company distributes its software products to its
customers via licenses that grant software utilization rights
without transfer of ownership. The contracts contain various
provisions protecting the Company’s intellectual property
rights over its technology, as well as related confidentiality
rights.

The source code (set of instructions under an intelligible
form, and used, once compiled, to generate the object code
licensed to customers and partners) of Dassault Systemes’
products is protected both as a copyrighted work and as a
trade secret. In addition, some of the key capabilities of its
software products are protected through patents whenever
possible.
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However, no assurance can be given that others will not copy
or otherwise obtain and/or use Dassault Systemes’ products
or technology without authorization. In addition, effective
copyright, trade secret, trademark and patent protection
or enforcement may be unavailable or limited in certain
countries.

Dassault Systémes is nevertheless engaged in an active
anti-piracy and compliance policy and takes systematic
measures to prevent the illegal use and distribution of its
products, ranging from regularizing illegal use to initiating
legal proceedings.



In order to protect its technology and key product
capabilities, Dassault Systemes generally files patent
applications in countries where many of its main
customers and competitors are located. At year-end 2025,
Dassault Systéemes’ portfolio comprised over 900 protected
inventions, including 78 new patents filed in 2025, i.e. 10%
more filings than in 2024. Patents have been granted in one
or more countries for the majority of these inventions, and
patents for the others are pending. When a patent protection
is deemed unsuitable, certain inventions are kept secret,
with the proof of creation being saved. Dassault Systemes
also has a cross-license policy for patents with major players
inits industry. In recent years, Dassault Systémes has signed
a number of transaction protocols and patent licensing
agreements with companies identified as infringing its
patents.

1.5.4 Investments
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With respect to trademarks, the Company’s policy is to
register trademarks for its main products and services in
the countries where it does business. Trademark protection
may combine international, European Union and/or national
trademark filings.

See paragraph 1.9.1 “Risks Related to the Business”,
and particularly  paragraph  1.9.1.3  “Protection  of
Dassault Systemes’ Intellectual Property Rights and Assets”
for the difficulties in ensuring adequate protection for the
Company’s own intellectual property, and paragraph 1.9.1.14
“Infringement of Intellectual Property Rights and of Third-
Party Technology Licenses” for risks concerning the alleged
unauthorized use of third-parties’ intellectual property rights
by Dassault Systemes.

1.5.4.1 Overview

Dassault Systemes is focused on three strategic sectors of
the economy: Manufacturing Industries, Life Sciences &
Healthcare and Infrastructure & Cities. The Company’s ability
to define and penetrate new markets has been critical to its
success, underpinned by a clear and strong commitment to
technological and business innovation.

The investments, in R&D and acquisitions, are aligned
with the Company’s strategy. They are the principal
driver of our product innovations and enhancements.
Acquisitions also complement and extend the business value
Dassault Systémes can bring to industrial sectors, clients and
users.

R&D expenses totaled €1.32 billion in 2025, versus
€1.29 billion in 2024 and €1.23 billion in 2023. Acquisitions,
net of cash acquired, amounted €203.5 million in 2025,
versus €22.5 million in 2024 and €16.1 million in 2023.

Dassault Systemes’ investments are in line with its purpose
to (i) broaden its offer to answer clients’ multi-discipline
challenges, (ii) expand market coverage in the three sectors,
and (iii) extend the power of the 3DEXPERIENCE platform as
a system of operations.

For further information, see paragraphs 1.2 “Profile and
Purpose of Dassault Systemes”, 1.4.1.1 “The Company’s
strategy: Human Industry Experiences” and 1.4.1.2
“Strategic operational elements”.

1.5.4.2 Main acquisitions over the past three

years

Making OUTSCALE the trusted partner for financial
institutions

In 2023, Dassault Systemes announced the acquisition
and integration of the Innova Regulatory - Technology
solution. This strategic move reinforces the ambition to make
OUTSCALE the trusted partner for financial institutions.
Innova leverages artificial intelligence to automate
investment compliance controls. It offers precise semantic
analysis and automatic detection of investment rules,
adding a new dimension to Dassault Systémes’ Business
Experience for Finance offering, which promotes optimized
management of compliance controls and stimulates
collaboration and collective intelligence within organizations.
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Acquiring an Al-powered predictive pricing solution

In 2023, CENTRIC acquired aifora, the artificial
intelligence-powered price and inventory optimization
solution. Focused on the needs of trend-driven, highly
seasonal goods such as fashion, apparel, footwear and
home, aifora’s easily configured, easy to use SaaS platform
offers predictive algorithms and machine learning models
to interactively optimize pricing across various stages of the
retail lifecycle. Aifora’s solution also enhances inventory
allocation and replenishment, enabling businesses to
optimize supply chains and reduce overstock or stockouts to
align with sustainability initiatives.

Providing the only complete end-to-end electric
machinery MODSIM solution

In 2024, SIMULIA acquired EOMYS. Based in Lille, France,
the company founded in 2013 provides a software solution
used for the assessment and control of magnetic noise and
vibrations in electric drives, from electric machine conceptual
design to system-level detailed design stage. The combina-
tion of EOMYS and Dassault Systemes technologies enables
Dassault Sustemes to provide the only complete end-to-end
electric machinery MODSIM solution in the industry.

Enhancing OUTSCALE's managed services offering
with highly secure Kubernetes solutions

In 2024, Satelliz joined OUTSCALE enhancing its position as
a cloud technology leader with new capabilities. Satelliz is
specialized in the development and operation of Kubernetes
services, bolstered by its 24/7 management expertise. The
acquisition of Satelliz by OUTSCALE heralds a new era for
customers, allowing them to directly benefit from the agility

1.6
1.6.1

of Cloud Computing without the complexities traditionally
associated with infrastructure management. Satelliz's
managed solutions, combined with OUTSCALE's expertise,
facilitate simplified application management in a dynamic
market context.

Product information and product experience
management solutions

In 2025, CENTRIC acquired 100% of Contentserv’s share
capital, for an enterprise value of €220 million. Contentsery,
a leading provider of product information and product
experience management solutions, enables the consumer
goods industry and other businesses to create and manage
product content intuitively and efficiently using artificial
intelligence, in order to optimize the customer experience
across all online sales channels. Contentserv's solutions
enable retailers, brands, and manufacturers to expand their
product portfolios, broaden their geographic coverage, and
optimize their distribution channels.

A key step in accelerating the transition to
software-driven production

In 2025, Dassault Systémes acquired the Ascon Qube
technology from Ascon Systems Holding GmbH, a developer
of software-defined automation systems, to integrate it
into the DELMIA portfolio. This acquisition strengthens
Dassault Systemes’ leadership in high-end industrial
solutions for modeling, simulating, and optimizing virtual
twins of entire factories. This advancement enables
companies in highly automated sectors to program
machine-specific software using an RAl-powered platform
approach and optimize their production processes. This
acquisition is part of the deployment of 3D UNIV+RSES.

Company Organization

Dassault Systémes SE’s Position within the Company

Dassault Systemes SE, Dassault Systemes’ parent company,
fulfills several functions. It is the Company’s main operating
entities and one of its principal R&D centers, responsible
for the development of a number of the software solutions
that are integrated into the 3DEXPERIENCE platform.
Dassault Systemes SE is also the holding company that owns
directly or indirectly all the companies that make up the
Company. Dassault Systémes SE plays a centralizing role,
defining certain policies, in particular the Company’s overall
strategy and the means for its deployment, as well as the
commercial policy and the commercial engagement models
(described in paragraph 1.4.2.4 “How Dassault Systémes
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engages with customers”). The parent company generally
manages cash for subsidiaries whose currency is the euro,
and provides support to its subsidiaries for a number of
activities, including finance, communication, marketing, legal
affairs (including management and protection of intellectual
property), Ethics and compliance, human resources and IT,
and pools certain costs for its subsidiaries.

Dassault Systemes SE receives royalties related to the
intellectual property it holds and separately charges centralized
services to the subsidiaries benefiting from support services and
cost pooling. It receives dividends paid by its subsidiaries.
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1.6.2 Principal Subsidiaries of the Company

As at December 31, 2025, Dassault Systemes was composed  made in 2025, which were partially offset by the execution
of Dassault Systéemes SE and its 99 operating subsidiaries.  of its simplification program, the goal of which is to reduce
On December 31, 2024, the Company had 88 operating the number of legal entities existing in each country.
subsidiaries. This increase is primarily due to the acquisitions

The chart below sets forth Dassault Systémes’ main subsidiaries:

Dassault Systemes SE
100% 100% N
Dassault Systemes Deutschland GmbH < > Dassault Systemes Americas Corp.
(Germany) (United States)

100%
Medidata Solutions, Inc.
— :
(United States)
99.5%
N Centric Software, Inc.
- (United States)

100% 100% N
Dassault Systemes UK Ltd P > Dassault Systemes SolidWorks
(United Kingdom) N Corporation (United States)
100%
Dassault Systemes K.K. 100% Dassault Systemes Korea Corp.
(Japan) (South Korea)

Dassault Systemes (Shanghai)
== 4 Information Technology Co., Ltd
(China)

. Europe |:| Americas . Asia — Direct and indirect equity interest

See also Note 28 to the consolidated financial statements and the table of subsidiaries and shareholdings under Note 21 to the
parent company financial statements.
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1.7
information

Sustaining Growth over the Long-term

Dassault Systemes’ performance historically relies on a
financial model with a strong focus on recurring software
revenue, which represented over 82% of the total software
revenue during 2025.

Income statements and dividends

Financial Summary: five-year historical

Five-year Financial Summary

We have provided below summary income statement and
balance sheet information for the last five years. The selected
financial data in the table below have been prepared in
accordance with International Financial Reporting Standards
("IFRS") as adopted in the European Union, unless otherwise
indicated.

A financial review including a comparison of 2024 and 2025
can be found in Chapter 3 “Financial Review and Prospects”.

Year ended December 31,

(in millions of euros, except per share data and percentages) 2025 2024 2023 2022 2021
Total revenue €6,235.8 €6,213.6 €5,951.4 €5,665.3 €4,860.1
Software revenue 5,641.0 5,613.3 5,360.0 5,144.0 4,402.6
Operating income 1,354.3 1,359.6 1,241.9 1,302.9 1,019.4
As a percentage of total revenue 21.7% 21.9% 20.9% 23.0% 21.0%
Net income attributable to equity holders of the
Company 1,196.0 1,200.2 1,050.9 931.5 773.7
Diluted net income per share £€0.90 €0.90 £€0.79 £€0.70 £€0.58
Dividend per share £€0.27M £€0.26 £€0.23 €0.217 £€0.17
Dividend per share growth 3.8% 13.0% 9.5% 23.5% 54.5%

(1) To be proposed for approval at the Shareholders’ General Meeting scheduled for May 20, 2026.

Supplemental non-IFRS financial information

The supplemental non-IFRS financial information are
subject to inherent limitations. They are not based on any
comprehensive set of accounting rules or principles and
should not be considered in isolation from or as a substitute
for IFRS measurements. The various definitions and methods
of which can be found in Note 2 Material accounting policy
information of the consolidated accounts. In addition,

Dassault Systemes’ non-IFRS supplementary financial data
may not be comparable to other data also called “non-
IFRS” and used by other companies. Non-IFRS financial
information definitions can be found in 3.1.2.3 “Non-IFRS
financial information definitions”. The reconciliation between
this financial information and the IFRS framework can be
found in 3.1.4 "IFRS non-IFRS Reconciliation”.

Year ended December 31,

(in millions of euros, except per share data and percentages) 2025 2024 2023 2022 2021
Total revenue €6,239.6 €6,213.6 €5,951.4 €5,665.5 €4,861.7
Software revenue 5,644.9 5,613.3 5,360.0 5,114.3 4,404.0
Operating income 1,993.6 1,983.7 1,925.6 1,892.0 1,666.2

As a percentage of total revenue 32.0% 31.9% 32.4% 33.4% 34.3%
Net income attributable to equity holders of the Company 1,737.2 1,705.1 1,597.9 1,512.2 1,265.3
Diluted net income per share €1.31 €1.28 €1.20 €1.13 €0.95
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Balance sheets and net cash provided by operating activities

Year ended December 31,

(in millions of euros) 2025 2024 2023 2022 2021
ASSETS

Cash, cash equivalents and short-term investments €4125.4 £€3952.6 £€3,568.3 €2,769.0 €2,979.5
Trade accounts receivable, net 2,168.4 2,120.9 1,707.9 1,661.6 1,366.3
Goodwill and intangible assets, net 6,868.8 7,687.1 7,647.0 8,273.6 8,174.9
Other assets 1,896.9 1,785.4 1,699.2 1,556.9 1,698.0
TOTAL ASSETS €15,059.4 €15,545.9 €14,622.5 €14,261.1 €14,218.7
LIABILITIES

Contract liabilities 1,536.0 1,663.4 1,479.3 1,536.6 1,304.4
Borrowings 2,595.3 2,493.6 2,990.7 2,996.0 3,869.7
Other liabilities 21357 2,322.4 2,318.3 2,417.8 2,847.3
Parent shareholders’ equity 8,792.5 9,066.6 7,834.1 7,310.7 6,197.3
TOTAL LIABILITIES €15,059.4 €15,545.9 €14,622.5 €14,261.1 €14,218.7

Year ended December 31,

(in millions of euros) 2025 2024 2023 2022 2021

Net cash provided by operating activities €1,629.8 €1,659.8 €1,565.2 €1,525.2 €1,613.1
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1.8

1.8.1 Strategic Priorities

Non-Financial Summary : KEY DATA

Dassault Systemes firmly believes that virtual universes are a valuable asset that enable its customers—and the society in
general—to imagine, design, experiment with, and test the products, materials, and industrial processes that will be necessary

for tomorrow’s economy.

In line with this conviction and inspired by its purpose (its “raison d’étre"), Dassault Systéemes’ sustainability strategy is based

on three pillars:

— Handprint: maximizing the impact of Dassault Sustémes’ solutions;
— Footprint: committing to environmentally sustainable operations;

— Human Capital: developing an inclusive and ethical culture.

These pillars all include quantified targets for 2027, 2029 or 2040, which are presented in the following sections.

1.8.2 Key Metrics

1.8.2.1

In a context marked by the simultaneous acceleration of
environmental and digital transitions, Dassault Systéemes
reaffirms the relevance of its purpose, formalized in 2012:
provide businesses and people with 3DEXPERIENCE
universes to imagine sustainable innovations capable of
harmonizing product, nature and life.

The Company is committed to giving concrete meaning to
this purpose. Dassault Systémes’ “Handprint” strategy is
based primarily on developing solutions that enable the
Company’s customers to minimize their own environmental
impact, in particular by supporting their transition to a more
environmentally friendly portfolio of products and services.

Dassault Systeémes structures the monitoring of this strategy
through dedicated reporting. This focuses, in particular,
on the eligibility and alignment of its activities to EU
Taxonomy’s Climate Change Mitigation and transition to a
Circular Economy objectives.

Several use cases representative of the implementation of the
Company’s solutions have been documented in the relevant
engineering, simulation, manufacturing, digitization, and
logistics disciplines, as described in section 2.2.2.1. In 2025,
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Handprint: maximizing Dassault Systémes’ positive Impact

Dassault Systémes continued its efforts and continued to
document new use cases representative of the impact of its
solutions for Climate and Circularity objectives in order to
meet the disclosure requirements relating to revenue aligned
to the EU Taxonomy.

At the same time, the existing portfolio of solutions
continues to evolve to support customers in their climate and
circularity targets.

Dassault Systéemes intends to leverage Generative Al
technologies to enrich its solutions, while enhancing
their capacity to maximize their impact with regards to
sustainability, for the benefit of every stage of the lifecycle
of the products and services designed by its customers.
Ultimately, this will contribute to improving the daily lives of
consumers, patients, and citizens.

This context has led the Company to raise its ambition in
terms of the percentage of revenue alignment, from a target
of 40% to 45% by 2027.

The Company’s policies, actions, and performance
monitoring metrics are detailed in sections 2.2.2.2.2 and
2.2.2.4.2.
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Handprint: maximizing Dassault Systemes’ positive Impact

TARGET 2027 2024

69.8%

ACHIEVED IN 2025

69.9%

Eligible revenue 70%
S
E
o
c
o
3
= TARGET 2027 2024 ACHIEVED IN 2025
2
w
o, 0,
35.0% 42.9%
Aligned revenue 45%*
€2,176M [ Xl

* Target of 40% for 2027 achieved by 2025 and increased to 45%.

1.8.2.2

Committed since 2021 to the Science-Based Targets initiative
(SBTi), Dassault Sustemes obtained official validation of its
near-term reduction targets in 2023. The alignment of this
intermediate trajectory with the 1.5 °CO climate scenario,
as defined by the Paris Agreement, was confirmed by
SBTi. The Company has achieved its 2025 SBTi target for
the proportion of suppliers with science-based emissions
reduction targets and is committed to maintaining it until
2027, as an internal target, beyond the SBTi deadline.

This trajectory, which is a key step in supporting the
Company’s ambition to achieve carbon neutrality by 2040, is
outlined in the visual below.

Footprint: committing to environmentally sustainable Operations

At the same time, Dassault Systemes has strengthened its
environmental reporting by incorporating new sources of
impact, including water consumption, and by improving several
estimation methodologies, notably through the use of a hybrid
calculation method combining spend based emission factors
and actual data provided by certain suppliers for the purchase of
goods and services and capital goods. These changes enable a
more accurate and comprehensive assessment of environmental
impact and partly explain the variations observed in recent
years (see section 2.2.2.2.3.C). The environmental reporting
methodology is detailed in section 2.2.2.2.3.C.3.

The Company’s policies, actions, and performance monitoring
metrics are detailed in sections 2.2.2.2.1.A2.2.2.2.3.

I]/Iﬁb Footprint: committing to environmentally sustainable Operations

TARGET 2027 2024

-77.6%

Scopes 1 & 2 emissions - Energy

- )
(in tCO,-eq, baseline 2019) 35%

5,622

2019 25,098

TARGET 2027 2024

Scope 3 emissions - Business
Travel and Employees' Commute -20%
(in tCO,-eq, baseline 2019)

2019

TARGET 2027* 2024

Scope 3 - Purchased Goods

& Services, Capital Goods -
Suppliers with a science-based
emissions reduction target

(in GHG emissions)

50% 47.9%

* SBTi target achieved in 2025 and set as an internal target for 2027.

(1) By the end of the century, compared to pre-industrial levels.

-44.8%

42,859

ACHIEVED IN 2025
-78.3%
@ 5450 @

2019 25,098

ACHIEVED IN 2025
-35.7%
. o ©

77,595 2019 77,595

ACHIEVED IN 2025

50.4% ()
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1.8.2.3

Dassault Systemes’ commitment to developing an inclusive
and ethical culture is reflected in its desire to:

— provide equal opportunities for all, including for women
and men;

— develop employee engagement and give meaning to their
professional lives;

— ensure that employees master the fundamentals of ethics
and compliance.

At a pivotal stage in the Company’s transformation, and
in light of the 2025 deadline set for two key indicators,
the targets related to human capital development have
been revised with a timeline extending to 2027 and 2029.
This adjustment aims to ensure the support of employees

throughout upcoming organizational, role, and skills
evolutions.
As the creation of inclusive teams is part of

Dassault Systemes’ commitment to encourage creativity
and creating a fulfilling collective environment, the Company
aims to have 40% of its management team members
be women by 2027. Initially set for 2025, the target of

Human Capital: developing an inclusive and ethical Culture

increasing the proportion of women among People managers
to 30% has been postponed to 2029. Both of these targets
apply to all employees, excluding those in the United
States. The related policies are applicable only to the extent
permissible under local and national regulations and can be
adjusted, when necessary, in line with developments in the
legal framework around the world.

Given the essential role of employee engagement in
terms of motivation, sense of belonging, and loyalty,
Dassault Systemes has set a target rate of employees’ pride
and satisfaction between 74% and 78% by 2027.

Since its creation, Dassault Systémes fosters a culture of
integrity and trust, supported, in particular, by training
initiatives designed to embed these values into professional
practices. The Company reaffirms its target of ensuring 95%
of employees are trained on ethics and compliance by 2027.
In a context where cybersecurity is increasingly demanding
for all the Company’s stakeholders, mandatory cybersecurity
training will be integrated into this indicator as of 2026.

The Company’s policies, actions, and performance monito-
ring indicators are detailed in sections 2.2.3 and 2.2.4.

Human Capital: developping an inclusive and ethical Culture

— Women in the Executive team(

TARGET 2027 2024 ACHIEVED IN 2025
0% 38.5% 41.7%
o 0oQQO0Q 0oQQO0Q
[aSAYa“aYa“aVa“aYa*al [aSAYa“aYa“aVa“aYasal
292009000 2000009

Women-Men
Representation

— Women among People managers""

TARGET 2029® 2024

ACHIEVED IN 2025

25.8%
-

target
30%

— Employees Pride and Satisfaction®

TARGET 2027 2024

Employee
Engagement

target
85%

ACHIEVED IN 2025

76.2%
—

target
78%

— Employees trained on Ethics and Compliance®

TARGET 2027 2024

96.6%

Ethics
and Compliance

ACHIEVED IN 2025

98.0%

target target
95% 95%

(1) Only applicable to the extent permissible under local and national laws and do not apply to the United States workforce.

(2) Set by 2027, this target is postponed to 2029.
(3) Percentage measured by an annual satisfaction survey.

(4) Average percentage of permanent employees who completed mandatory trainings on Code of Business Conduct, Personal Data Protection and Anti-Corruption.
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In 2025, Dassault Systemes once again saw its sustainability
performance recognized by the leading international ESG
(Environment, Social and Governance) standards. These
results confirm the strength of its sustainability strategu, a
high level of transparency, and continuous improvement in
its risk profile.

The Company retains its AAA rating from MSCl. S&P
Global CSA maintains a score of 66/100, positioning
Dassault Systemes in the top 2% of the Software Industry.
CDP (Carbon Disclosure Project) renews its B rating on
the Climate Change questionnaire, above the average
for its peers. Regarding the EcoVadis questionnaire,

i}%ﬁ

Dassault Systémes maintains a high level of excellence
with a score of 82/100 and ranks in the top 5% across all
industries .

The 2025 fiscal year also marks progress on
several  assessments.  Sustainalytics  has  improved
Dassault Systemes’ ESG risk score to 12.8, confirming its
Low Risk status. ISS ESG has raised its rating to B (1% decile)
and maintains a Very High level of transparency.

Finally, Dassault Systemes once again appears in the
Corporate Knights Global 100 ranking of the most sustainable
companies: the Company is ranked 37" globally and 1%t in the
Software & Services industry, with an A- performance rating.

ESG 2025 Evaluations by the main international Rating Agencies

Agencies 2025 Results Sector Ranking Evolution Comment
S&P Global CSA Score of 66/100 Top 2% = DJSI World Member
Software Industry -
Top 10% Software _ Highest possible score -
Mscl ARA & Services Industry - Leader Category
. Above peer group _ .
CDP B List average = Score B on climate change
- Top 1% Gold Medal -
EcoVadis Score of 82/100 Software Industry L Top 5% all industries
. 1stin Software .
Corporate Knights 37 rank/100 & Services Industry 1 A- Rating
9/388 (3" percentile) . .
Sustainalytics Score of 12.8 Enterprise & Infrastructure 1+ ESG Risk Score:
Low Risk
Software
Rank 1 in Software Transparency Level:
ISS ESG 8 & Services Industry T Very High

* Information as of March, 2026.

Dassault Systéemes’ commitment to sustainability and related policies and actions, as well as key metrics and their integration
into the Company’s strateqgy, are detailed in its Sustainability Statement in Chapter 2.

(1) As of the date of this Universal Registration Document, this score is under review and may be confirmed or revised.. The most up-to-date version is available on the
Dassault Systéemes website: https://www.3ds.com/about/corporate-responsibility/sustainability-commitment/ratings-awards
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1.9 Risk Factors

The risk factors are set out hereafter in two main categories:
risks related to Dassault Systemes’ business (1.9.1) and
financial and market risks (1.9.2). These are the main risks
identified as being material, specific to the Company and
likely to have a negative impact on its business and financial
position as of the date on which this Universal registration
document was filed with the French Financial Markets
Authority (AMF).

The presentation of the risks is the result of regular
analysis as part of the risk management policy referred

1.9.1

to in paragraph 5.2 “Internal Control Procedures and Risk
Management”. In each category, the risk factors are classified
in descending order of importance taking into account the
probability of seeing them materialize and the estimated
scale of their negative effect, and after taking into account
the mitigation measures put in place by Dassault Systemes.
However, other risks not mentioned or not yet identified
can affect Dassault Systemes, its financial position, its
reputation, its outlook or its share price.

Risks Related to the Business

Once mitigation measures are taken into consideration,
Dassault Systémes considers risks 1 to 5 to be of great
importance, risks 6 to 13 of medium importance and risks 14
and 15 of low importance.

1.9.1.1 An Uncertain Global Environment

In light of the uncertainties regarding economic, business,
social, health and geopolitical conditions at the global level,
Dassault Systemes’ revenue, net earnings and cash flows
may grow more slowly, whether on an annual or quarterly
basis, mainly due to the following factors:

— the deployment of Dassault Systémes’ solutions may
represent a large portion of a customer’s investments
in software technology. Decisions to make such an
investment are impacted by the economic environment
in which the customers operate. Uncertain global
geopolitical, economic and health conditions and the lack
of visibility or the lack of financial resources may cause
some customers, e.g. within the automotive, aerospace,
energy or natural resources industries, to reduce,
postpone or cancel their investments, or to reduce or
not renew ongoing paid maintenance for their installed
base, which impact larger customers’ revenue with their
respective sub-contractors;

— the geopolitical, economic and monetary situation in
certain geographic regions where Dassault Systemes
operates could become more volatile and negatively
affect Dassault Systémes’ business, and in particular its
revenue, for example due to stricter export compliance
rules, or the implementation of new customs barriers or
controls on the exchange of goods and services;

DASSAULT SYSTEMES 2025 UNIVERSAL REGISTRATION DOCUMENT

— continued inflationary pressure or volatility on raw
materials, computer hardware and energy prices could
also slow down Dassault Systemes’ diversification efforts
in new industries or negatively affect its financial health;
and

— the sales cycles of Dassault Systemes’ products, which
are relatively long due to the strategic nature of such
investments for customers, could further lengthen.

Tensions, particularly geopolitical, economic, financial
or customs tensions, and the occurrence of crises could
adversely impact the financial situation or financing and
supply capabilities of Dassault Systémes’ existing and
potential customers, commercial and technology partners,
some of whom may be forced to temporarily close sites or
to cease operations. Certain crises — health and geopolitical
crises in  particular - could also have consequences
both for the health and safety of Dassault Systémes’
employees and for the Company. A deteriorating economic
environment, such as deflationary pressure in Asig,
could generate increased price pressure and affect the
collection of receivables, which would negatively affect
Dassault Systémes’ revenue, financial performance and
market position.

Dassault Systemes makes every effort to take into
consideration this uncertain outlook. Dassault Systémes’
business results, however, may not develop as
anticipated. Furthermore, due to factors affecting sales of
Dassault Systémes’ products and services, there may be
a substantial time lag between an improvement in global
economic and business conditions and an upswing in the
Company’s business results.



1.9.1.2 Security of Systems and Facilities

As Dassault Systemes’ R&D and operations are largely
computer-based, their effectiveness is dependent on the
proper functioning of complex software and integrated
hardware systems. It is not possible to guarantee the
uninterrupted operation and complete security of these
systems. Computer viruses, whether deliberately or
unintentionally introduced, could cause damage, loss or
delays. Moreover, in a context of increased cyber-attacks and
ongoing cyber-terrorism (the frequency and sophistication
of which could be increased with the use of artificial
intelligence), Dassault Systémes may be subject to computer
attacks or intrusions that could interfere with the proper
functioning of its systems and cause substantial delays or
damage to its activities. Such attacks or intrusions could
also cause damage by compromising the confidentiality
and integrity of data belonging to Dassault Sustémes or its
clients, hosted by Dassault Systéemes or some of its service
providers as part of its cloud offerings, or interruptions to the
online service, for which it may be held liable and which may
impact its reputation. The increasing use of mobile devices
linked to certain Dassault Systémes information systems
tends to increase the risk of unauthorized access.

Likewise, some transactions require the use of off-the-shelf
interconnection systems, for example with most of the
banking partners of Dassault Systéemes and many other
suppliers. Dassault Systemes requires from its services and
partners high levels of security and control so as to protect
the messages’ integrity and prevent attacks and intrusions
in Dassault Systémes’ systems. However, these controls do
not eliminate all risks of indirect impact from cyber-attacks
affecting Dassault Systemes’ partners.

In addition, because Dassault Systemes’ key facilities
and data centers are located in a limited number of sites,
particularly Japan and California, exposed to climate or
geological risks, substantial physical damage to any one of
Dassault Systéemes’ sites, caused by natural causes (whether
or not a result of climate change) or by terrorist attacks or
local violence, could materially reduce its ability to continue
its normal business operations.

1.9.1.3 Protection of Dassault Systemes’

Intellectual Property Rights and Assets

Dassault Systemes’ success is heavily dependent upon
its proprietary software technology. Dassault Systemes
relies on a combination of copyright, patent, trademark,
trade secret law and contractual restrictions to protect its
technology. These legal protections may not provide a full
coverage of the Company’s products and could be breached
by third parties. In addition, some countries do not have
effective protection against infringements of copuright,
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trademarks, trade secrets or patents, or they may be limited
in comparison to what exists in Western Europe or the United
States. If, despite Dassault Systémes’ policy for protecting
its intellectual property, third parties are able to develop
similar technology, notably using artificial intelligence, or to
successfully challenge the Company’s intellectual property
rights, a reduction in the Company’s software revenue may
ensue. Furthermore, although Dassault Systemes enters into
confidentiality agreements with its employees, distributors,
customers and potential customers and limits access to
and carefully controls the distribution of its software,
documentation and other proprietary information, the
measures taken may be inappropriate to deter misuse of
its technology, the unauthorized disclosure of confidential
information, or prevent its utilization by third parties.

In addition, like most of its competitors, Dassault Systemes
faces a significant level of piracy of its leading products, both
by individuals and companies operating worldwide, which
could potentially affect Dassault Systémes’ growth and
revenue in specific markets.

Litigation may be necessary to enforce Dassault Systemes’
intellectual property rights and determine the validity
and scope of the proprietary rights of third parties. Any
litigation could entail substantial costs and the mobilization
of Company resources and could significantly weigh on
Dassault Systémes’ operating income. Dassault Systémes
may not prevail in all such litigation and its intellectual
property rights may be found invalid or unenforceable.

19.14 Complex And Unstable Regulatory

Environment

Dassault Systémes operates in a legal environment with
multiple, sometimes conflicting, regulations that are
constantly changing and becoming more complex as the
Group expands into various countries and business lines and
toward new customers and users (in particular individuals).
These reqgulations apply to many different fields, such
as general business conduct, competitive practices, the
fight against corruption, the processing of personal data
(including health data), the framework around artificial
intelligence, consumer protection, financial reporting
standards, securities law and corporate governance, internal
controls, employment laws and human rights protection,
environmental regulations, local and international tax
regulations, export control regulations for High-Tech
products and sanction programs. Besides, the introduction
of newly created or stricter regulations in countries where
Dassault Systémes operates or will operate could materially
increase compliance costs. Enforcement of digital economy
or climate change-specific taxes could also negatively affect
the net result of Dassault Systémes.
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In order to conduct its business in a wholly ethical manner,
the Company requires all of its employees, subsidiaries,
resellers and intermediaries to comply with all applicable
laws and regulations. Dassault Systemes broadly relies on
a large number of distributors and resellers to support the
licensing of its software products and the deploument of
its solutions (as described in paragraph 1.9.1.8 “Relations
with Partners in the Company’s Ecosystem”). Although
Dassault Systemes has implemented a program to ensure
that these third parties fully comply with all applicable laws
and regulations, especially the highest ethical standards,
export compliance regulations, sanctions programs or
competition law, Dassault Systemes’ business and reputation
could be negatively impacted in the event such third parties
were to breach local or international laws.

The failure or suspected failure to comply with these
regulations may result in inquiries or investigations by the
relevant authorities, or even fines and sanctions, as well as
an increase in Dassault Systémes’ litigation risk or a negative
effect on its business operations, revenue or reputation. A
number of these adverse consequences could occur even if
it is ultimately determined that there has been no failure to
comply.

1.9.1.5 Deployment Delays and Errors

Deploying sophisticated software solutions becomes
increasingly complex and these projects are often critical
to Dassault Systemes’ customers. Such projects need to
take into account the customers’ infrastructure and diverse
software environment. Appropriate project and change
management controls are also critical to the success of
deploying software solutions that affect a large number
of users and processes. Customers may implement
Dassault Systémes’ solutions using system integrators
that Dassault Systemes does not control. Moreover,
when it is responsible for the deployment of its solutions,
Dassault Systemes could run into difficulties in finding and
mobilizing sufficient resources to complete the projects
within the time frames and budgets given, which could
negatively impact operating income.

Sophisticated software can also contain errors, defects,
vulnerabilities or other performance problems when first
introduced or when updates or new versions are released.
Dassault Systéemes may not be able to correct such errors
or defects in a timely manner and may need to expend
additional resources.
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Similarly, the growing adoption of cloud-based software
and infrastructure solutions by our customers, particularly
in areas or processes critical to their operations, could result
in customer complaints related to the performance and
availability of online services or data loss, which may be
caused by data migrations, service interruptions or attacks
on the infrastructure providers used to host these online
services.

Such difficulties may also lead to the loss of customers,
or even, in the case of the largest customers, a potentially
significant loss of revenue with their subcontractors.
Technical problems, or the loss of a customer with a global
reputation, could also damage Dassault Systéemes’ own
business reputation and cause the loss of new business
opportunities. Were customers to suffer financial or other
damage because of product errors, delays or defects in
the software solutions provided, including online, such
customers could pursue claims against Dassault Systémes.
Any resulting claim brought against Dassault Systémes,
even if not successful, would likely be time-consuming for its
management and costly to defend and could adversely affect
Dassault Systemes’ marketing efforts and reputation.

1.9.1.6 Organizational and Operational

Challenges

Dassault Systemes has continued to expand through
acquisitions and internal development and has substantially
increased its addressable market through launching the
3DEXPERIENCE and, since 2025, the 3D UNIV+RSES.

The Company’s management policies and internal systems
must be adapted on an on-going basis to meet the needs
of a larger, more complex structure and implement
Dassault Systemes’ strategy to reach a broader market.
It must regularly reorganize and redeploy its resources
to maintain efficiency and operational excellence while
ensuring customer retention and the integration of newly
acquired companies. It must also continue to focus on quality
of execution while maintaining innovation.

Dassault Systemes must also ensure that the profile and skill
sets of its employees, in particular its sales forces and R&D
engineers, are continually updated to reflect the Company's
development and its solutions as well as the development of
technologies such as artificial intelligence.

If Dassault Systemes fails to resolve these issues effectively
and in a timely manner, its product development and
business operations may be affected or may not adequately
meet market and customer expectations. This could have a
negative impact on its operational or financial performance.



Furthermore, consolidating newly acquired companies,
particularly large ones, is a challenge. Newly acquired
companies may also carry risks (such as litigation or events
related to pre-acquisition practices potentially unknown
at the date of acquisition and sometimes identified
post-acquisition, e.g. tax, Ethics and compliance or
intellectual property claims). Furthermore, these acquisitions,
including of non-controlling interests, may also require
Dassault Systémes to recognize amortization expenses on
intangible assets and/or impairments of goodwill in (see
Note 2 to the consolidated financial statements). When making
new acquisitions or investments, Dassault Systemes may need
to allocate significant financial resources, to make potentially
dilutive issuances of equity securities or to incur debt.

1.9.1.7 Competition and Business Model

Transformation

In recent years, there has been a growing trend toward
business concentration in the historical markets of
Dassault Systemes. This could lead to increased price
pressure and/or competitors winning contracts, negatively
affecting Dassault Systemes’ revenue and financial
performance.

At the same time, by regularly expanding its product
portfolio, entering new geographic markets, diversifying
its customer base in new sectors of activity and developing
new applications for its products and new business
models, Dassault Systemes encounters new competitors.
Dassault Systéemes may also encounter new players in
markets where local policies encourage the emergence of
national solutions. Because of their size or local presence
in these markets, such competitors could have greater
resources, particularly financial or human resources,
and be able to withstand current or future technological
breakthroughs.

The growth of SaaS, laaS (cloud), and artificial intelligence
offerings is driving the emergence of new players of all
sizes. Dassault Systemes’ ability to maintain or expand its
competitive position may thus be impaired. In addition, the
development of competing SaaS solutions and the existence
of different customer requirements in terms of the scale,
quality, security, availability and performance of these online
services could affect Dassault Systemes’ growth and future
results.

The progressive roll-out of these services and their
distribution also requires the deployment of new sales,
support and management processes and expertise in those
areas, in particular to support changes of subscription
methods for some customers.

In the event the Company has difficulties setting up the
organization needed to manage its businesses and the new
competitive environment, Dassault Systemes’ revenue,
financial performance, market position and reputation could
be negatively affected.
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1.9.1.8 Relations with Partners in the

Company’s Ecosystem

Dassault Systéemes’ strategy relies on the fully integrated
platform 3DEXPERIENCE with access to computer-aided
design (“CAD"), simulation, collaboration, manufacturing
and data management products, which are increasingly
complex and the deployment of which represents significant
enterprise projects for customers. Dassault Systemes has
continued to develop an extended enterprise model and
implement its model in partnership with other companies in
areas such as:

— computer hardware, infrastructure and technology, to
maximize benefits from available technology;

— product development, to enable software developers to
create and market their own software applications using
Dassault Systemes’ open product architecture; and

— consulting and professional services, to support
and assist customers as needed to deploy Industry
Solution Experiences on the 3DEXPERIENCE platform.
Dassault Systéemes believes that its partnering strategy
allows it to benefit from complementary resources and
skills and to reduce costs while achieving broader market
coverage, especially in diversification industries or
emerging markets. Dassault Systéemes’ broad partnering
strategy nevertheless creates a degree of dependency on
certain partners and suppliers. For example, a disruption
to hardware supply (servers, computers) or access to
infrastructure (cloud), in particular due to geopolitical,
regulatory or health factors, or due to a natural or climate
disaster, could have an adverse impact on the Company’s
financial results.

In addition to its own sales force, Dassault Systemes also
relies on an international network of distributors and
value-added retailers. The type of relationship that the
Company has with its distributors and resellers, as well as
their financial and technical reliability and their ability to
invest, especially in diversification industries, could affect
Dassault Systéemes’ ability to sell and deploy its product and
service offerings.

Dassault Systémes’ ability to establish partner relationships
for the development, distribution and deployment of
3D UNIV+RSES, and the 3DEXPERIENCE platform, is an
important element of its strategy. A transformation of the
ecosystem is necessary to accelerate the adoption of the new
categories of native Al solutions offered by the Company
(Virtual Companions, Generative Experiences, and Virtual
Twins as a Service).

Serious difficulties in the Company’s relationships with its
partners, or an unfavorable change of control or consolidation
of these partners, may adversely affect the development and
distribution of Dassault Systemes’ products and business
operations and could cause it to lose the contribution of the
employees or suppliers of said partners. In addition, any
failure or significant changes in the terms and conditions
of its partners or a change in its ecosystem could result in
delays, payment defaults or other damaging consequences
for Dassault Systemes.
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Such a risk is difficult to control given the rapid evolution of
the software publishing and distribution sector.

1.9.1.9 Ability to Attract and Retain Talents
Dassault Systémes’ success mainly depends on its ability
to attract, motivate and retain key executives, as well as
employees with a high level of skills and the diverse talent
required for the Group’s various activities.

Competition for such employees is high, notably currently
in the field of artificial intelligence, and if Dassault Systemes
loses the ability to hire and/or retain key employees
and executives, in particular those at its newly acquired
companies, its activities, revenue and operating income
could be negatively impacted.

Dassault Systemes does not insure against the loss of key
personnel.

1.9.1.10 Emerging and Rapidly

Changing Technologies

Dassault Systéemes’ software solutions are characterized by
the use of rapidly changing technologies, through upgrades
to existing products and frequent new product introductions.
These solutions must address complex engineering
needs in various areas of product design, simulation and
manufacturing and must also meet sophisticated process
requirements, especially when it comes to clinical test
management, change management, industrial collaboration
and cross-enterprise work.

As a result, Dassault Systemes’ success is highly dependent
upon its ability to:

— understand its customers’ complex needs in different
business sectors;

— support customers with their efforts to improve key
product lifecycle processes;

— enhance its existing solutions by developing more
advanced technologies;

— anticipate and take timely advantage of quickly evolving
technologies and standards, including in relation to
artificial intelligence;

— ensure that its employees are trained to the newest
technologies; and

— introduce new solutions in a cost-competitive and timely
manner.

Dassault Systeémes also continues to face the challenge of
integrating different functionalities to address customers’
requirements. As a result, more difficult development work
is required for new releases and offerings, with technical
limitations, for example in managing data migration or the
options for interfacing with third-party systems used by
customers.
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In addition, if Dassault Systemes is not successful in
anticipating technological leaps and developing new
solutions and services that address its customers’
increasingly sophisticated expectations, demand for its
products could decline and Dassault Systémes’ operating
income and financial condition could be negatively affected.

1.9.1.11 Volatility of Technology Stocks

Under conditions of increased market uncertainty, the
trading price of Dassault Systémes’ shares could be volatile.
The market for shares of technology companies is generally
more volatile than the general stock market. This volatility
has recently increased due to the uncertainties surrounding
the potential impact on the software industry of the
development of artificial intelligence across a wide range of
economic sectors.

1.9.1.12 Variability in Dassault Systemes’

Quarterly Operating Income

Dassault Systémes’ quarterly operating income and cash
flows may vary significantly in the future, depending on
factors such as:

— the timing of revenue recognition for significant orders
placed by the Company’s customers, including multi-
year contracts or service agreements;

— any significant acquisition or divestiture;
— fluctuations in exchange rates and interest rates;

— the Company’s ability to develop, introduce and market
new and enhanced versions of its products and customer
order deferrals in anticipation of these new or enhanced

products;

— the number, timing and significance of product
enhancements or new products either that the
Company’s markets or that are released by its

competitors; and

— general conditions in the software market (taken as a
whole or at regional level).

These factors, combined with the emergence of new
business models in parallel with the traditional licensing
model, increase the difficulty of planning for quarterly
results.

A substantial portion of Dassault Systemes’ orders and
shipments tupically occur in the last month of each
quarter; therefore, if any delay occurs in the receipt of
significant orders, Dassault Systémes may experience
quarterly fluctuations in its operating income and cash
flows. Additionally, as is typical in the software industry,
Dassault Systémes has historically experienced its highest
licensing activity during the last quarter of the year, in
particular the last month. Delays in the receipt of orders can
also affect Dassault Systemes’ revenue and income.



The trading price of Dassault Systemes’ shares may be
subject to wide fluctuations in response to quarterly
variations in its operating income, cash flow, and in
the income of other software application developers in
Dassault Systemes’ markets.

1.9.1.13 Legal Proceedings and Reputation Risks
Dassault Systemes’ risk of inquiries, litigation and
administrative proceedings increases as it expands into
several activity areas (including product distribution and
online services), economic sectors (in particular in the
healthcare and infrastructure businesses) or geographic
regions, and as it grows and enhances its position and
visibility on the market. These can be lengthy and expensive,
disrupt the management of the Company’s operations, and
damage its reputation, including in cases of actions that have
no legal basis.

In  particular, stakeholders’ expectations in the ESG
(Environment, Social and Governance) fields are growing
and may exceed the legal and regulatory requirements in
force (for example, in the fight against climate change or the
protection of human rights). The Company’s commitment
is particularly reflected in action plans, which are described
in Chapter 2.2. Group sustainability statement. Despite its
action plans, the Company could be the target, directly or
through its ecosystem, of legal or media actions, the effects
of which could damage its reputation even in the event of
compliance with regulations or benchmarks, particularly
with respect to ESG.

The outcome of legal or administrative investigations and
proceedings is uncertain and may differ from the team’s
expectations, which could result in an adverse effect on its
financial position and operating income, or even the conduct
of its operations and reputation.

1.9.1.14 Infringement of Intellectual Property
Rights and of Third-Party Technology

Licenses

Third parties, including Dassault Systemes’ competitors,
may own or obtain copyrights, patents or other intellectual
property rights that could restrict Dassault Systemes’ ability
to further develop, use or sell its own product portfolio,
potentially inherited from acquisitions. Dassault Systémes
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has received and/or may in the future receive, letters of
complaint alleging that its products infringe the patents and
other intellectual property rights of others, including, in the
event of any unauthorized use of data for the development
of its offerings embedding artificial intelligence. Such
claims could cause Dassault Systémes to incur substantial
costs to defend itself in any litigation that may be brought,
regardless of its merits. In the event that its legal defense
fails, Dassault Systemes may be required to take one or more
of the following actions:

— obtain and pay for licenses from the holder of the
infringed intellectual property right, which might not be
available on acceptable terms for Dassault Systémes; or

— redesign its products or services, which could involve
substantial costs and require Dassault Systemes to
interrupt product licensing and product releases. This
may not be feasible at all and may require product
enhancements to be put on hold.

In  addition, Dassault Systemes embeds in its
products third-party components selected either by
Dassault Systémes itself or by companies it has acquired.
Dassault Systemes has implemented strict approval
processes to certify the originality of third-party components
and verify any corresponding licensing terms. The same
approval processes may not have been adopted by companies
acquired by Dassault Systemes before their acquisition. As
a result, the use of third-party embedded components in
Dassault Systemes’ products generates exposure to the risk
that a third party may claim that such components infringe
their intellectual property rights. There is also a risk that such
license(s) might expire or terminate without renewal, thereby
affecting certain Dassault Systéemes products.

If any of the above situations were to occur for one of the
Company’s significant products, it could have a material
adverse effect on Dassault Systemes’ financial condition and
operating income.

1.9.1.15 Shareholding Structure

Groupe Industriel Marcel Dassault SAS ("GIMD"), the main
shareholder of Dassault Systemes SE, owned 39.91% of
Dassault Systemes SE’s share capital, representing 53.75%
of the exercisable voting rights (53.18% of theoretical rights)
as of December 31, 2025.
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1.9.2

Financial and Market Risks

Dassault Systemes overall risk management policy is based
upon the prudent management of the Company’s market
risks, primarily foreign currency exchange risk and interest
rate risk. Dassault Systémes’ management of these risks,
including the use of hedging instruments, is discussed
in Note 21 to the consolidated financial statements.
Dassault Systémes’ exposure to these risks may change over
time and there can be no assurance that the benefits of the
Company’s risk management policies will exceed the related
costs. Such changes could have a materially adverse impact
on the Company’s financial results.

Dassault Systemes generates positive cash flows from opera-
tions and has financial borrowings and liabilities (e.g., bonds,
bank loans, loan facilities, employee profit-sharing).

Taking into account the mitigation measures implemented,
the Group considers risk 1 to risk 3 of medium importance
and risks 4 of low importance (all four risks discussed below
herein).

1.9.2.1 Foreign Currency Risk

Dassault Systémes’ operating income can be affected by
changes and high volatility in exchange rates. In particular,
exchange rate fluctuation of the Japanese yen, the U.S.
dollar and to a lesser extent of the British pound, the South
Korean won and the Chinese yuan relative to the euro, can
affect revenue and expenses recorded in Dassault Systemes’
statement of income upon translation of other currencies
into euro.

Dassault Systemes bills its customers in major currencies,
principally euros, U.S. dollars and Japanese uyen.
Dassault Systéemes also incurs expenses in different
currencies, principally euros, U.S. dollars and to a lesser
extent British pound and Indian rupee, depending on
Dassault Systemes’ employees and suppliers’ location in
different countries. Moreover, Dassault Systémes engages in
mergers and acquisitions, particularly outside the euro zone
and may lend money in different currencies to its wholly- or
partially-owned subsidiaries or affiliates.

Although Dassault Systémes currently benefits from
a natural coverage of most of its exposure to the U.S.
dollar from an operating margin perspective, exchange
rate fluctuation of the U.S. dollar relative to the euro
may impact its’ revenue and consequently its operating
income, net income and earnings per share. In addition,
Dassault Systemes’ revenues denominated in Japanese yen,
Chinese yuan, Korean won and British pound substantially
outweigh its expenditures in these currencies. As a result,
any depreciation in the value of these currencies - in
particular the Japanese yen, and to a lesser degree the Chinese
yuan, British pound and South Korean won - relative to the
euro, would affect the revenue, operating income and margin,
net income and earnings per share.
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Dassault Systémes’ net financial income can also be
significantly affected by changes in exchange rates between
the time the income is recognized and when payments are
received and between the time an expense is recorded
and when it is paid. Any such differences are accounted
for in the “Foreign exchange gain/loss, net” caption of
Dassault Systemes’ financial statements.

The main items of financial income subject to fluctuations
linked to exchange rates are:

— the difference between the exchange rate used to record
invoices in foreign currencies and the exchange rate when
Dassault Systemes receives or makes the payment; and

— the revaluation of monetary assets and liabilities

denominated in foreign currencies.

Since market growth rates for Dassault Systemes’ software
applications and the revenue growth rates of its significant
competitors are computed in U.S. dollars, such growth
rates from period to period may not be comparable to
Dassault Systemes’ euro-computed revenue growth rates for
the same periods.

See Note 21 to the consolidated financial statements.

1.9.2.2 Credit or Counterparty Risk

The  financial  instruments  which  could expose
Dassault Systemes to credit risk include principally its
cash equivalents, short- term investments and customer
receivables. The hedging agreements entered into with
financial institutions pursuant to its policy for managing
currency and interest rate risks also expose the Company
to credit and counterparty risk. See Notes 12, 13 and 21 to
the consolidated financial statements. Dassault Systemes
uses a rigorous selection process for its counterparts
according to credit quality, based on several criteria including
agency ratings and depending on the maturity dates of the
transactions.

1.9.2.3 Interest Rate Risk

Dassault Systemes’ interest rate risk would primarily
translate into a reduction of its net financial revenue. See
Notes 20 and 21 to the consolidated financial statements.

1.9.24 Liquidity Risk

Dassault Systemes’ liquidity risk corresponds to the risk
of not being able to meet its monetary needs thanks to its
financial resources. It depends in particular on the level of
Dassault Systemes’ exposure to changes in the main market
parameters, which could lead to higher credit costs, or
even temporary limitation of access to external sources of
financing.



Dassault Systemes manages this risk by anticipating its
liquidity needs and ensures its coverage with short and
long-term financial resources.

Dassault Systemes SE and its long term debt are currently
rated “A” with a stable outlook by Standard & Poor’s Global
Ratings.

As of December 31, 2025, Dassault Systemes’ cash, cash
equivalents and short-term investments totaled €4.13 billion.
See Note 12 to the consolidated financial statements.

Contractual obligations
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Dassault Systemes has analyzed the amounts it will be
required to pay under its contractual commitments as of
December 31, 2025 and believes that it will be able to meet
such obligations.

The following table summarizes Dassault Systemes’ principal
contractual obligations to make future payments as of
December 31, 2025:

Payments due by period

Less than More than
(in millions of euros) Total 1 year 1-3 years 3-5 years 5 years
Operating lease obligations® 663.0 100.8 203.9 165.2 193.1
Loan facilities® 2,617.2 1,455.5 8.6 1,153.1 -
Employee profit-sharing 55.8 55.8 - - -
TOTAL 3,336.0 1,612.1 212.5 1,318.3 193.1

(1) Corresponds to undiscounted lease liabilities payments (refer to Note 19 to the consolidated financial statements)
(2) Including the total financial interest over the borrowing period on commercial papers, the total interest over the borrowing period on bond stocks as well as the total
interest over the borrowing period on the revolving line of €750.0 million (refer to Note 20 to the consolidated financial statements).

1.9.3 Insurance

Dassault Systémes has contracted with several insurance
companies for all significant risks incurred. Most of these
risks are covered either by insurance policies underwritten
in France for all Dassault Systéemes companies, or by a US
program that covers the US subsidiaries and their own
subsidiaries and branches around the world. In addition,
Dassault Systémes subscribes to specific coverage and/or
local policies to comply with applicable local regulations or to
meet the specific needs of certain activities or projects.

All of the Group’s companies are protected by a policy
covering professional and product liability as well as
civil liability for operations for a total insured value of
€150 million for 2025.

Dassault Systemes has also taken out other insurance
policies covering, in particular, damage to the property of the
Company’s various sites, equipment and computer goods.

Based on the legal requirements applicable in each country,
the US companies of Dassault Systemes and most of their
subsidiaries have specific insurance coverage. This program
includes insurance coverage for property damage and
professional civil liability. In connection with this insurance,
Dassault Systemes also has coverage for work-related
accidents in the United States in accordance with
applicable regulations. In addition to the various insurance
policies covering US companies and their subsidiaries,
Dassault Systémes carries an “umbrella” policy with a
maximum coverage amount of $25 million.

The insurance programs are regularly reviewed and may be
adjusted to reflect changes in the revenue, the activities and
risks incurred by Dassault Systemes worldwide, as well as
the integration of newly acquired companies.

Dassault Systémes has not established captive insurance
coverage.
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Environmental, social, societal and governance responsibility

Introduction

2.1 Introduction

Dassault Systemes’ sustainability strategy is based on three
key pillars:
Handprint: maximizing the impact of Dassault Systemes’

solutions;
Footprint: committing to environmentally sustainable

operations;
— Human Capital: developing an

culture.

inclusive and ethical

> Sustainability Targets

Committing

CE ouR FOOTPR’NT

The Company’s commitment is therefore to combine
operational excellence with technological leadership in order
to contribute to the achievement of its objectives in terms of

climate, circularity, and just transition.
Dassault Systemes’ actions regarding sustainability are based

on a solid governance, structured external partnerships,
international commitments, and strong recognition from the

leading ESG rating agencies (.

N
I]ﬂn(l)

to environmentally
sustainable Operations

CARBON NEUTRALITY
2040

-35%
Scopes 1 & 2

CO, Emissions
2027

o
-20%
Scope 3 CO,
Emissions Travel
2027

50%

suppliers in emissions with
science-based targets

Maximizing
Dassault Systémes
Handprint

45%

aligned Revenue
to EU Taxonomy
2027%)

@

70%
eligible Revenue
to EU Taxonomy

2027

g \“,poRT OUR cusroMsﬁ
s

(1) Business travel and Employees’ commute.
(2) SBTi target achieved in 2025 and set as an internal target for 2027.
(3) Target of 40% for 2027 achieved by 2025 and increased to 45%.

20270

76'1/ (o)
0 Nowny wno ¢;\0—\3|\3

(4) Only applicable to the extent permissible under local and national laws and do not apply to the United States workforce.

(5) Set by 2027, this target is postponed to 2029.
(6) This target is extended to 2027.

m

https://www.3ds.com/fr/about/corporate-responsibility/sustainability-commitment/ratings-awards
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Environmental, social, societal and governance responsibility

2.1.1

Introduction

A Purpose in the Service of Global Change

2025 is part of a sequence of profound transformations,
marked by intensifying environmental, geopolitical,
economic, and societal changes and by the questioning of
the foundations of the development model inherited from
the 20" century. With more than half of the planetary
boundaries now exceeded and climate disturbances
intensifying, the sustainable transformation of industrial
models is becoming a strategic matter for resilience and
economic competitiveness.

This new era calls for a structural break: the transition
from an economy of extraction and linear to sober, circular,
and generative models. However, this critical period is
not limited to managing growing risks. It also represents a
historic opportunity to reinvent the way companies innovate,
operate, and create value.

In this context of dual ecological and digital transition,
Dassault Systemes confirms the relevance of its purpose,
formalized in 2012: provide businesses and people with
virtual universes to imagine sustainable innovations capable
of harmonizing product, nature and life. This purpose, deeply
rooted in the Company’s culture, provides a framework for
supporting the transformation of economic models.

Science-based and driven by the commitment of its
employees, Dassault Systemes’ ambition is clear: to provide
its customers with technological solutions to anticipate,
simulate, and quide their transformation choices. By
enabling them to imagine the future before embarking on it,
the Company ensures that technological innovation remains
inseparable from human and ecological progress.

2.1.2 The 3DEXPERIENCE platform: a Catalyst for Transformation

For Dassault Systémes, sustainability goes beyond
regulatory constraints to become a central lever of
transformation and competitiveness. This conviction is
embodied in the 3DEXPERIENCE platform. It enables the
Company’s customers to anticipate their industrial choices
by imagining, testing, and optimizing industrial innovations
before they go into production. This reduces waste of
resources while improving control over environmental
impacts.

Beyond representing reality, the 3DEXPERIENCE platform
acts as a catalyst for transformation. It gives customers in
the Manufacturing Industries, Life Sciences & Healthcare,
and Infrastructure & Cities sectors, the means to integrate
sustainability into their processes by enabling them to:

— rethink materials by integrating eco-design and
circularity from the development and engineering phases
onwards;

— accelerate the transition to the experience economy by
optimizing value across the entire lifecycle rather than
just the product;

— drive efficiency by rationalizing resource and energy
consumption across the Company;

— anticipate future disruptions through predictive modeling
of climate and logistics risks.

This convergence between the virtual and real worlds opens
up new opportunities for Dassault Systéemes’ customers. It
enables them to build more resilient systems and develop
new value creation models. Investing in sustainability means
investing in the resilience, adaptability, and competitiveness
of organizations.
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Environmental, social, societal and governance responsibility

Introduction

Integrating sustainability into the heart of the Company’s strategies and operations acts as a cross-functional lever

thatmaterializes, among others, into the following drivers:

INNOVATION

Sustainable innovation opens
new markets, diversifies
revenue sources, and
strengthens brand
equity

COMPLIANCE

Transparency and proactive
regulatory alignment are
now essential for risk
management

VALUE

Aligning the business model
with systemic needs builds
competitive advantage
in low-carbon, circular
economies

DRIVERS OF

SUSTAINABILITY

RISK

Embedding sustainability across
the value chain reduces climate
exposure, stabilizes costs,
and secures supply
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OPERATIONS

Investing in diversity,
upskilling and purpose-driven
engagements strengthens
a more adaptable
workforce

TRUST

Demonstrating measurable
sustainability performance
improves access
to capital




Environmental, social, societal and governance responsibility

2.1.3 From Purpose to Action

Introduction

Across all  sectors served by Dassault Systéemes,
Manufacturing Industries, Life Sciences & Healthcare, and
Infrastructure & Cities, this imperative for transformation is
accelerating.

However, each sector has its own dynamics that call for
specific levers of innovation:

m
()

Manufacturing Industries: industrial companies are
rapidly transitioning from a product-centric approach
to one focused on sustainable experiences. This shift
involves reinventing material strategies and reorganizing
industrial networks to increase their effectiveness
and reduce their environmental footprint. As a result,
94% of companies in this sector plan to increase their
ESG investments over the next three years (97% in the
consumer goods and retail sub-sectors) ;

Life Sciences & Healthcare: players in this sector are
relying on virtual twins and their data to advance
precision medicine, transform clinical trials, especially

by decentralizing them, and improve the patient care
experience. These innovations contribute both to
reducing the environmental footprint and to equity
in access to care. As a result, 84% of companies in the
sector plan to increase their ESG investments within
three years®?;

— Infrastructure & Cities: companies in this sector are
adopting virtual environments to design more resilient,
low-carbon systems, accelerate urban planning, and
address challenges related to materials, energy demand,
and talent shortages. More than half of the world’s
population now lives in cities, and by 2050, nearly 70%
of humanity will reside there®, demonstrating the
urgency of integrating environmental matters into urban
development strategies.

In this context, Dassault Systemes’ customers around the
world rely on the Company’s solutions to transform their
strategic sustainability ambitions into measurable, concrete,
and reproducible results on a large scale.

https://kpmg.com/kpmg-us/content/dam/kpmg/pdf/2024/kpmg-2024-esg-organization-survey.pdf

https://pactemondial.org/17-SDG/SDG-11-villes-et-communautes-durables/
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Introduction

2.1.4 Commitment to the Sustainable Development Goals (SDG)

Guided by its purpose, Dassault Systemes aligns its actions
with the universal framework of the SDGs, adopted by the
United Nations. This contribution takes the form of active
support for environmental and societal priorities, ranging
from access to quality education and decarbonized energy
to climate action, sustainable urban development, and the
reduction of inequalities, as described in the table below.

During 2025, Dassault Systémes reassessed its footprint,
expanding its scope of direct contribution. In addition to its

SDG Dassault Systemes’ contribution

six historical SDGs (3, 4, 7,9, 12, and 13), SDGs 5, 6, 8, 11,
and 17 have now been added, bringing the number of SDGs
covered by the Company’s material strategic matters to
eleven.

In  addition, Dassault Systemes is carrying out
complementary actions that fall within the scope of the
SDGs, although they are not material to its Sustainability
Statement. Some of these actions are presented in
section 2.2.5.6.17 and relate to SDG 14.

Strategic matters
Associated impacts, risks, and opportunities

GOOD HEALTH

AND WELL-BEING

i

The Company addresses this SDG through its software
offering in the Life Sciences & Healthcare sector. Its
solutions aim to improve the experience of patients
and practitioners, globally enable better access to
healthcare, and accelerate medical research through
technology.

Strategic matter 10: “Improve patient health

and meet Life Sciences & Healthcare challenges

by providing secured solutions embedding
Generative Al for therapeutic innovations”

AC4
See section 2.2.3.3.3

QUALITY
EDUCATION

|

The Company is addressing this SDG by offering
training and certification on its market-leading
solutions to its ecosystem of stakeholders and by
supporting the development of scientific culture
in academia, research, and innovation, particularly
through La Fondation Dassault Sustémes.

Strategic matter 8: “"Developing skills of
business partners and education networks,
and supporting innovation and scientific
ecosystems”

V2, EUZ
See sections 2.2.3.2.2and 2.2.3.4.3

GENDER
EQUALITY

¢

The Company is responding to this SDG by
implementing actions to combat all forms of
discrimination and inequality in working relationships.
La Fondation Dassault Systéemes works to inspire
enthusiasm for science, engineering, and digital
technologies among young people, to promote a more
equitable and collaborative world.

Strategic matter 7: “Promoting professional
opportunities nurturing inclusion and
creativity”

ow?2
See section 2.2.3.1.4

Strategic matter 8: “"Developing skills of
business partners and education networks,
and supporting innovation and scientific
ecosystems”

EUZ
See sections 2.2.3.4.3

CLEAN WATER
AND SANITATION

u

The Company is addressing this SDG by working
closely with data center and IT equipment suppliers to
identify responsible water management solutions.

Strategic matter 3: “Limiting
Dassault Systemes’ value chain pressure on
Earth’s Resources”

Wi
See section 2.2.2.3.2
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Strategic matters
SDG Dassault Systemes’ contribution Associated impacts, risks, and opportunities

AFFORDABLE AND The Company addresses this SDG in several ways: Strategic matter 1: “Contributing to Industry

CLEANENERGY o . )
ALY — by developing solutions that enable its customers decarbonization and circularity through
3 J Ping Dassault Systemes’ sustainability portfolio”

to optimize their energy consumption;

— by offering innovations that facilitates the €5, EU Taxonomy

more efficient and less costly deployment of See sections 2.2.2.2.2and 2.2.2.1
lower-carbon energy infrastructures through
virtual twins;

— by supporting startups offering disruptive
innovations in renewable and decarbonized energy.

Eégﬁ'&mﬂgguwu The Company addresses this SDG in several ways: Strategic matter 1: “Contributing to Industry
decarbonization and circularity through

— b iding busi d le with virtual . . :
Y proviging businesses and peopie with virtua Dassault Systémes’ sustainability portfolio”

universes to imagine sustainable innovations
capable of harmonizing product, nature, and life; C5, R3

— by committing to comply with international human See sections 2.2.2.2.2and 2.2.2.4.2
rights regulations and standards and to develop the
skills of the future to benefit the employability of
its employees;

Strategic matter 5: “Attracting and preparing
the skills for the future in a competitive talent

market”
— by contributing to the development of skills related ows3
to environmental transition throughout its value
chain (customers, academia, suppliers). See section 2.2.3.1.2

Strategic matter 6: “Fostering employees’
engagement to improve retention”

ows8
See section 2.2.3.1.3

Strategic matter 8: “"Developing skills of
business partners and education networks,
and supporting innovation and scientific
ecosystems”

EUZ2
See section 2.2.3.4.3

INDUSTRY, INNOVATION - . . L I
TR The Company addresses this SDG on several levels: Strategic matter 1: “Contributing to Industry

decarbonization and circularity through

— by offering businesses and people virtual universes R . e )
N 9 peop Dassault Systémes’ sustainability portfolio”

to imagine sustainable innovations capable of
harmonizing product, nature, and life; C5,C7 R3

— by offering both technological and financial support  See sections 2.2.2.2.2and 2.2.2.4.2
to researchers and startups developing solutions
to strengthen the resilience of urban infrastructure
and facilities;

Strategic matter 10: “Improve patient health
and meet Life Sciences & Healthcare challenges
by providing secured solutions embedding

— by accelerating R&D in the Life Sciences & Generative Al for therapeutic innovations”
Healthcare sector to improve the healthcare aca
system.

See section 2.2.3.3.3
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SDG

Dassault Systemes’ contribution

Strategic matters
Associated impacts, risks, and opportunities

1

SUSTAINABLE CITIES
AND COMMUNITIES

N7

The Company is responding to this SDG by offering its
customers and the startups it supports, particularly in
the Infrastructure & Cities sector, innovative solutions
for designing more sustainable urban models in terms
of energy consumption, resource management,
mobility, and, more broadly, developments to improve
residents’ well-being.

Strategic matter 1: “Contributing to Industry
decarbonization and circularity through
Dassault Systemes’ sustainability portfolio”

C5, R3
See sections 2.2.2.2.2 and 2.2.2.4.2

12

RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

O

The Company is responding to this SDG by offering

its customers and the startup companies it supports,
solutions that facilitate the deployment of eco-

design principles (choice of materials, manufacturing
processes that consume fewer resources, virtualization
that limits physical prototyping) and, more broadly, the
circular economy.

Strategic matter 1: “Contributing to Industry
decarbonization and circularity through
Dassault Systemes’ sustainability portfolio”

R3, EU Taxonomy
See sections 2.2.2.4.2 and 2.2.2.1

1

CLIMATE
ACTION

3 2

The Company is responding to this SDG by acting on
several levers:

— by offering businesses and people virtual universes
to imagine sustainable innovations capable of
harmonizing product, nature, and life;

— by offering, through its OUTSCALE brand, an
optimized cloud infrastructure to reduce the
pressure on climate and resources related to the
increase in data traffic;

— by providing financial and technological support
to its academic partners and startups committed
to climate change mitigation and climate change
adaptation.

Strategic matter 1: “Contributing to Industry
decarbonization and circularity through
Dassault Systemes’ sustainability portfolio”

C5,C7 R3
See sections 2.2.2.2.2and 2.2.2.4.2
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PARTNERSHIPS
FORTHE GOALS

&

The Company is addressing this SDG jointly:

— with its academic and association partners, as
well as startups, by supporting research and the
dissemination of scientific culture;

— with its partners in the Life Sciences & Healthcare
sector, by facilitating projects to improve medical
treatments and healthcare services using
Dassault Systemes’ solutions.

Strategic matter 8: “"Developing skills of
business partners and education networks,
and supporting innovation and scientific
ecosystems”

EUZ2
See section 2.2.3.4.3

Strategic matter 10: “Improve patient health
and meet Life Sciences & Healthcare challenges
by providing secured solutions embedding
Generative Al for therapeutic innovations ”

AC4
See section 2.2.3.3.3
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2.1.5

Sustainability Statement

A Transformation driven by the Human Capital

Dassault Systemes’ mission and long-term development
vision bring together a global community of nearly
25,000 employees, driven by a shared passion for science,
innovation, and research. Experimentation, collaboration,
and creativity are integral parts of the Company’s culture and
enable to imagine and create new experiences.

2.2

2.2.1

As the generative economy is a knowledge-based economy,
the knowledge and know-how of employees are key assets
for creating sustainable value. Dassault Systémes has the
target of creating an inclusive environment that fosters the
development of collective and individual learning abilities
and the mutual enrichment of skills. It strives to provide a
fulfilling framework that encourages the commitment and
fulfillment of all employees through meaningful projects.

Sustainability Statement

ESRS2 — General Information

2.2.1.1 General Basis f