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Driving Digital Transformation
from Product Ideation to Market Launch

© 2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute Ce n t r I C O \/\/a re



“Itis the brand that is qwckest to maqét

will attr e most pre
Centric 8 PLM is a definite :
reducing Nina Ricci's time to market.”

En’wnuel Debaenne, Operations Diré®or, Nina Ricci
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Drastic Transformation of Fashion, Retail
& Consumer Goods

Retailers adding private
label, brands opening
retail and suppliers
launching brands

Success in a season
dictates ~90% of revenue
attainment

Shrinking time to market -
pressure to be on-trend,
on-time, every time

Profitability pressure on
every product

Globalization of product More seasons, more often,
portfolios driven by fast fashion

2 © 2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute - Image property of ASICS, a Centric customer.
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Global Market Opportunity for Digital Transformation in Fashion, Retail
and Consumer Products Has Tremendous Growth Characteristics

$36b Global TAM'
181k Total Companies
$87b Total Opportunity’

PLM has emerged as the fourth
largest enterprise application
sector - fashion, retail and
consumer products is a fast
growing market

2 ©2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute Based on Company estimates; Global TAM represents inifial ransaction value and @ CentricSoftware
6 Total Opportunity represents initial transaction plus upsell opportunity



Drive Digital Transformation with Centric PLM

1Gartner Research, August 2016: Reponses to what are the primary business benefits yot%ve
achieved through your use of a PLM strategy and related technology?
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“We chose to work with Centric Software
because we share the same vision.
We both have a passion for innovation.”

Franck Le Moal, CIO, Louis Vuitton

2 © 2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute. Image property of Louis
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The PLM Industry Market Leader for
Fashion, Retail and Consumer Goods

5 My ®

99% 250+ Silicon Valley HQ ‘ . ‘
17 Locations

Customer Centric _ .
retention rate T in Global Trend Capitals
since inception
i The Market Speaks:
- CAGR over 50%

H o ) & ncreasein market
600+ $500b 275+

Brands produced per year in revenue Employees across
with Centric attainment impacted the world

2 © 2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute @ CentricSoftware
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Widely Recognized as the Next Generation Solution
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1st Qut of the Box Indust ’ ‘f Distributed, High st and Only 15t Revolutionary
Configured Cloud and Only rprise ~ Scale Skyline Configurable SMB Visual Innovation
PLM Solution For Mobility Architecture Solution Platform

Consumer Products Applications Suite

“Under Armour selected Centric for its team expertise and revolutionary
product roadmap including the development of mobile applications.”
Kip Fulks, President of Footwear and Innovation, Under Armour

30 © 2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute - Image property of Under Armour, a Centric customer. @ CentricSoftware’



Validated by the World’s Best Fashion,

Retail & Consumer Product Companies
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Industry’s Best References
66% of customers have referenced publicly; 95% have done so privately
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“Product innovation is the key to success and
Centric PLM will help UR improve product
management for our women’s, men’s, kid’s and
accessories divisions as well as our new fashior
sports brand.” (o

Budwhite Zhang, CIO at Urban Revivo



Innovative Software Suite
From Concept to Consumer

Centric 8 Enterprise Suite
Web-based, cloud-ready platform with an intuitive
and “single version of the truth” approach to PLM

Centric SMB Suite

Cloud-based, SaaS PLM solution for SMBs - rapid
implementation &pre-configured best practices

POSIRIRY ¥ VYRR V DU IRRDIY V'S

VYA

Centric Visual Innovation Platform

Fully digital collection of boards for iPads,
iPhones and large-scale televisions

\_

i i (¢ i ) : : 2
Collaborative Mobile Connectivity to 12 ERPs & 20+ 100% Out of the Box Multiple Innovation
Apps Software Platforms Configured Initiatives
14 mobile apps for the Rest API to Agile Deployment made ’ « Collaborative mobile ol
Centric 8 platform to connect third possible by the apps
connect the dots party business m CAD ﬂex;bility %(I A L L. = =
between conception to systems to configurability o >
production E D e e — — Centric 8 * Al-based decision-
\ 7\ RS : Tj|:;§|lcatlons /
Built-in Industry Best Practices Real Time Adaptability to Highest Product Velocity Best Innovation Roadmap
Process Changes in the Industry
@® CentricSoftware

3 © 2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute - Image property of Cofel, a Centric customer.
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Centric 8 Platform

Comprehensive Product Suite Across Nine Modules

Product Specifications

Easy interface to create multiple
product types and assure consistent
application of materials across
families of products

=

Merchandise Planning

Manage seasons, departments,
collections and even specific styles
to meet performance targets

“ HuoMuvwdma
N E Y]
T L.

saBAAD

=

Cost Scenario

Allows product development
teams to analyze fixed and
variable costs with precision to
determine best outcomes

A)

Collection Management

Enables organizations to create
dynamic, electronic collection
catalogs - connects to Centric 8 and
can be tailored for different end
users

AN 2T F

= . *+ "M =

Calendar Management

Create flexible calendars for
products, seasons, or product
lines to improve visibility

@

Product Sourcing

Track supplier-quoted costs, track
purchase orders and shipping dates
and compare supplier quotes

&

Materials Management
Tracks material usage across

product lines, seasons and
departments

Qo0
Quality Management
Assign quality and safety goals
based on both corporate standards

as well as channel-specific
standards

@

Final Inspection

Verify product quality and
quantities prior to purchase order
acceptance and shipment of
goods.

3 © 2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute
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Inspirations Prototyping Development Sourcing Sales Campaigns Delivery

@ Product Notes

- Capture It
Y .
é Material Sample

M Sketch Capture

Inspirations

u Sample Review
§ © TR Fit Review

crl ‘ 3D Capture It —@ 7 Collection Book ——®

' i Factory Audit——@® q Showroom

. SWltch board

L» Field Testin ' '
5 9 & Retail Review

3 ©2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute @ CentricSoftware
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Visual Innovation Platform (VIP)
A "Game-Changing” Solution

“ Centric VIP is a game-changer for us.
It is something everyone wants to do

but no one has been able to do it.

David Grant,
Sr. Director PLM & Design Systems,
Fast Retailing

+ Collapse the time to market by 50% to be on
trend

« Automate large-scale changes eliminating 90% of
manual effort

» Provide complete visibility to achieve product
revenue and margin

« Seamless end-to-end integration to propagate
mass changes quickly
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Centric & Dassault: Partners in Digital Innovation
Endless Opportunities to Pursue Together

= o DR

Great Strategic Fit with
Industry Vertical Focus

"'1 -~ 2 e .
' d a SN WD

Expert Team with Deep
Industry Knowledge

=

AR O, ~eRTTON TN

Accelerate Centric Innovation
and Global Expansion

AR T

High Growth Opportunity in a
Large Vertical Market

3 © 2018 Centric Software Ir
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Thank You

4  © 2018 Centric Software Inc. - Company Confidential - Do Not Copy or Distribute. Image from Tom Tailor, a Centric customer. @ Ce ﬂtI’ICSO]Ct\/\/a re
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