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Dassault Systèmes provides business & people  

with 3DEXPERIENCE universes to imagine  

sustainable innovations capable of  

harmonizing product, nature and life.  

“ “ 

Our Purpose 
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High-Tech Industry | Market Opportunity 
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The 3DEXPERIENCE Powers… 
 

…our Brand Applications…                                  …for 12 Industries 

Transportation  
& Mobility 

Aerospace 
& Defense 

Marine 
& Offshore 

Industrial 
Equipement 

Consumer Packaged 
Goods - Retail 

Consumer 
Goods - Retail 

Life 
Sciences 

Architecture, 
Engineering 

& Construction 

Financial & 
Business 
Services 

Natural 
Resources 

Energy, 
Process 
& Utilities 

High-Tech 
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

High-Tech Industry Value Chain at a Glance 
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Acquisitions Relevant to High-Tech Companies 

Virtual 

Testing 

Manu-

facturing 

Execution 

2013 

Advanced  

Materials 

2014 

Supply Chain  

Planning & 

Optimization 

2015 

Semi-

conductor 

PPA 

Optimization  

PCB 

Fatigue 

Simulation 

Systems 

Models 

Library 

Plastic  

Injection  

Simulation  

Digital 

Marketing 

Systems 

Engineering 

Electromagnetic 

Simulation 

Market 

Intelligence 

Big Data & 

Analytics 

Going beyond PLM with the 3DEXPERIENCE Solutions 

Our 3DEXPERIENCE Solutions leverages our world-leading 

3D software applications to transform the way products 

are designed, produced, and supported, enabling 

companies to craft delightful customer experiences. 

Electronic DDM 

& Software 

Management 

Smart 

Cities 

Process 

Automation 

Engine 

Process 

Intelligence 
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High-Tech | Segment Highlights 
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High-Tech Industry | Accelerating Industry 

Momentum 
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Ericsson PLM Business Transformation Program 

http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
http://www.engineering.com/PLMERP/ArticleID/12122/TV-Report-Ericssonss-CIO-on-PLMs-Big-Bang-and-Why-They-Chose-Dassault-Systemes-3DEXPERIENCE.aspx
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High-Tech Industry | Addressing Industry 

Transformation and Market Demand 
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From Uncertainty to a World of Radical Innovations…  

https://www.youtube.com/watch?v=VDFL3FAK5ig
https://www.youtube.com/watch?v=WOuLATyxYUM
https://www.youtube.com/watch?v=DsptrsLTtCI
http://3dexperiencelab.3ds.com/en/projects/life/organ_twins/
http://perspectives.3ds.com/events/5-questions-for-humanoid-naos-maker-bruno-maissonier/
http://compassmag.3ds.com/
https://www.youtube.com/watch?v=A99m0_FOL9Q
http://www.3ds.com/fileadmin/customer-stories/V-ZUG/v-zug.pdf/V-ZUG_Case_Study_PARTNER_English_HD.pdf
http://www.3ds.com/fileadmin/customer-stories/SOLAR_IMPULSE_DS_HD.pdf
https://www.youtube.com/watch?v=rNOaC00AjgU
http://www.3ds.com/fileadmin/PRODUCTS/SIMULIA/PDF/case-study/simulia-gnresound.pdf
https://www.youtube.com/watch?v=Xk_8mCh3c0U
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High-Tech Industry | Redefining Consumer 

Experience 
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Competitive 

A tidal wave of industry wide innovations and business transformations 

Connected Contextual Continuous 

Redefining Consumer Experience 

Design, Digital, Durable 

Experiences.  

 

New networks to access rich 

content, apps and services. 

Always on smart adaptive, 

safe and intuitive 

experiences.  

Evergreen software-driven 

experiences.  

Image Credit Galileo software 
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High-Tech | Delivering Transformative Solutions for a Fast Changing Industry 

Engineering Challenges 

• Mastering complexity of Electronics and Software 

• Break information systems silos 

• More customers (eg auto), more variants 

• Supply chain complexity 

 

3DS Solutions  

• Enterprise Governance & Open Innovation 

• Continuous Integration & Delivery 

• Design to Supply Chain to Manufacturing continuity 

• Systems Model / Physical model co-simulation  

• Traceability & Reuse (Design and IP) 

Software 

Simulation 

V&V 

Sales  

& Service 

Strategic 

Portfolio 

Planning 

System 

Mechanical 

& Electrical 

Electronics 

Manufacturing 

& Delivery 
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Accelerated Device Industry Solution Experience 
Be the first to market 

Accelerated Requirement 

Management 
1 

Accelerated Mechanical 

Collaboration 

3 

Accelerated Project 

Management 

2 

Accelerated Electronics 

Collaboration 

5 

Accelerated BOM 

Management 

6 

Accelerated Supplier 

Collaboration 
7 

4 Accelerated Product 

Enclosure Design 
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Accelerated BOM Management 
Visual BOM makes it 

faster and easier to 

navigate the product 

structure. 

  

3D BOM comparison 

helps engineers and 

product managers rapidly 

understand the differences 

between two BOMs. 

 

Change impact analysis 

keeps projects on time 

and on budget. 
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High-Tech Industry | 3DEXPERIENCE 

Platform in Action 
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1. INVENT 

Bridging VIRTUAL & REAL Worlds 

V    R  

3. IMPROVE 

AUGMENT 

LEARN 

2. USE 
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Design & Validate IOE-ready Experiences 

V    R  

2. USE 

ENGINEER 

SIMULATE 

CONNECT 

DESIGN 

1. INVENT 

3. IMPROVE 
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Imagine & Validate End-users Experiences 

V    R  

2. USE 

1. INVENT 

3. IMPROVE 

SUPPORT 

CONSUMER 

MARKETER 

SERVICE 
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1. INVENT 

Bridging VIRTUAL & REAL Worlds 

V    R  

2. USE 

3. IMPROVE 

AUGMENT 

LEARN 
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IoE | Bridging “Digital” and “Physical” with a Design and Experience Platform 

Plant 

Equipment 

Sensors & 
Controllers 

Chips 

City 

Line 

 

 

REAL VIRTUAL 

Multi-scale, IoT-aware  

System Modeling & 

Simulation of Connected 

Experiences 
 

Continuous 

Experience 

Value Creation 
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High-Tech Industry | Redefining Consumer Experience  

• Seizing market opportunity 

• Accelerating our momentum across industries 

• Addressing industry transformation and market demand 

• Redefining consumer experience 

• Demonstrating the 3DEXPERIENCE platform in action 
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