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Forward Looking Information

Statementsereirthatarenothistoricdhctsbutexpresexpectations objectiveforthefutureincludingutnotlimitedo statements
regardintheC o mp anofFRSEnancigberformanambjectivesyreforwardookingtatements
Suchforwardookingstatementare basedon DassaulBystemesanagementsirrenviewsandassumptiorsndinvolveknown
andunknownisksanduncertaintie\ctualesultsor performancesaydiffermateriallfromthosen suchstatementsdueto a range
of factorsTheC o mp acurrgnbglooKor2014takesntoconsideratioamongtherthingsanuncertaimacroecononoatlook,
butif globaleconomi@nd businessondition$urtherdeterioratehe C o0 mp abnsynéssesultsmaynot developas currently
anticipatedndmaydropbelowtheirearliedevelsfor an extendegberiodof time Furthermorelueto factorsaffectingalesof the
C o mp goroguétandserviceasdescribedbovetheremaybea substantidimelagbetweemnimprovemeit globakconomic
andbusinessonditionandanupswingntheC o mp auspnasgsults

In preparinguchforwardookingstatementshe Compantasin particulaassumean averageJSdollarto euroexchangeateof
USHL.35peral.00forthethirdquarteandUSh1.36 perul.00forthefullyearaswellas anaveragdapanesgento euroexchange
rateof JPYL40to U1.00 forthe 2014thirdquarteandJPYL40to U1.00 forthefullyear howeverurrencyaluedluctuateandthe
C o mp aasyltdfeperationsmaybesignificantbffectedbychanges exchangeates

TheC 0 mp aaotyalbesultsor performancemayalsobe materiallyegativelaffectedoy numerousisksand uncertaintiegs
describeththefi R iF & k tsextiomfthe2013Documertde RéférencdiledwiththeAMFonMarc28 2014 andalsoavailablen
theC o mp awvebgi@vemBdscom

ig?ﬁfﬁf#g{ | The 3DEXPERIENCE" Company



http://www.3ds.com/
http://www.3ds.com/
http://www.3ds.com/
http://www.3ds.com/
http://www.3ds.com/
http://www.3ds.com/

3DS.COM DassaulystemefQ2 2014 Earnings Presentation

NonrlFRS Information

ReadersrecautionethatthesupplementabrlFRSinformatiopresenteth thispresseleases subjecto inherenlimitationstis
not basedon any comprehensiv&t of accountingulesor principlesand shouldnot be considerea@s a substitutdor IFRS
measurementalso,theC o mp asapplérentabrlIFRSfinanciainformatiomaynotbe comparabl® similarlyitlednonrlFRS
measuressedby othercompanies-urthespecifidimitation®rindividuatorlFRSmeasuresgndthereasondor presentingon
IFRSfinancialnformatiorare set forthin the C o mp aannudkreportfor the yearendedDecembeBl, 2013includedn the
C o mp 201gDocumertde RéférenciledwiththeAMFonMarc28 2014

Inthetablesaccompanyirtgispresseleasehe Compangetsforthits supplementabnrlFRSfiguresorrevenuegperatingncome,
operatingnarginnetincomeand dilutedearning$er share whichexcludehe effectof adjustinghe carryingszalueof acquired
c o mp adeferrede\@nuesharebasedcompensatiaxpensandrelatedsociakchargesthe amortizatioof acquiredntangible
assetsptheroperatingicomeandexpenseajet,certaironetimeitemsncludedh financialevenuandothernet,andtheincomeax
effectof the nonlFRSadjustmentand certainonetimetax effects The tablesalsoset forththe mostcomparablé=R Sfinancial
measurandreconciliationgthisinformatiowithnorlFRSnformation

WhertheCompanpelieve# wouldoe helpfuforunderstandirigendsnitsbusinessheCompangrovidepercentagecreasesr
decreasem its revenugin bothIFRSas wellas nonrlFRS)to eliminatéhe effectof changesn currencyaluesparticularlyhe
U.S. dollamandtheJapanesgen relativeo theeuro Whertrendnformatiois expressebereirfinconstanturrenciestheresultof
the"prior'periochavefirstoeenrecalculatedgsingheaveragexchangeatesofthecomparableeriodn thecurrenyearandthen
comparediththeresult®fthecomparableeriodnthecurrenyear
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Q2 2014 Highlights

A Deliveringoftware revenue growth acceleraith:
A CATIA&SIMULIAhowing strong performance
A Investments donesinies channelpaying off

A Continuing to strengtBemds
A IntroducinglOVIAorScientific Innovation
A ComplementiggVIULIAvithSimpackacquisitioforMultiBody Simulation
A Complementifig: L MIAvithQuintigproposed acquisitionFmbal
Business Operations Planning

A Advancing oBocial Industry Experienstrategy

A Reconfirmirigy 14 guidancand addin§impaclkacquisition
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Agenda

Q2 14 Business Review

Q2 14 FinancHighlights

Q3 & FY14 Financial Objectives

Financial Information Appendix

BEBEDNRE
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Q2 2014 Business & Strategy Review

Simpack Acquisition | SIMULIA
QuintidProposed Acquisition | DELMIA

DZYSDL?SSFE,&’;{ | The 3DEXPERIENCE" Company

1. Q2 2014 Performance

2. Social Industry Experience Strategy
3. CATIA

4. BIOVIA

b.

6.
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Q2 2014 Performangers

A Deliveringoftware revenue growth
acceleratiomwithorganic software
revenue growtbp7%exFXn Q2 and
5%in H1

A Currencydepreciation hidiagS
progression, Up%exFXn Q2 and
10%in H1

Revenue
Growth
GrowtlexFX
Software Revenue Gr@axteX
Operating Margin
EPS()
EPS Evolution

570.1 1072.9
+9% +6%
+15% +12%
+13% +9%
28.5%  28.1%
0.85 1.58
+2% 2%
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Revenue by Regioinrs

Revenue Grow#xFXby Region

A Improved dynamic of new licenses revenli&sin the Q214 H114
Americas +18% +13%

A Strong growth@ermanyin Swederand in the/K
Europe +15% +12%

A Good performancéinmeaandindia Asia +11% +10%

Total Revenue+15% +12%

Investments done in sales channels in Europe, North America and Japarn are pa
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Software Revenue by Branes

Software Revenue GrowettFXby Brands

A StrongCATIAperformance in Q2 Q214  H114

: - CATIA +11%  +6%
A Good H1 dynamicEoiOVIAvith some deals 0 0
closed sooner in Q1 ENOVIA +5%  +8%

_ SOLIDWORKS +8% +6%
A SOLIDWORHKserformance driven by new
licenses growth and strong recurring Other Software +27% +20%

A DoublaligitSIMUL|Aevenue growth Total Software +13%  +9%
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Q2 2014 Business & Strategy Review

Simpack Acquisition | SIMULIA
QuintidProposed Acquisition | DELMIA

DZYSDL?SSFE,&’;{ | The 3DEXPERIENCE" Company

1. Q2 2014 Performance
2. Social Industry Experience Strategy
“‘ 3. CATIA
% 4. BIOVIA
5.
6.
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Advancing our Social Industry Experience Stre

A Gaining traction withudin new industries

A Expandinipdustry Solution Experience
Portfolio

A 40Industry Solution Experiences at the end of G

Tim Logan

A Demonstrating business value in new indupdiies === _
withtransformational wins ;

AnWe 1 mpl B0BXPERIENCE t
platform pretty quickly and within the
we were up and ru
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Barilla

The Italian Food Companv. Since 1877.

Barilla Adopts SDEXPERIENCE Platform

Barilla is a leader in the markets for pasta worldwide, for ready-made sauces in
Europe, for bakery products in Italy and for crisp breads in Scandinavia

Business Values Solution

- A 3DEXPERIENCE Platform,
with Perfect Package

Solution
- fwith the 3SDEXPERIENCE Platform, we can
digitally exchange ideas faster, more intuitively
and with few to no packaging recall s.

Marco Rossi, IT Business Process Support Director
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v BNP PARIBAS

* - SECURITIES SERVICES

BNP Paribas Securities Services

Adopts SADEXPERIENCE Platform

BNP Paribas Securities Services

Business Values Solution
-Alt owi || hel p our teamg ﬁ?S*DEXPERII‘:‘N@:E’FWaItf&n‘i{

and streamline our pr OcesﬁNﬁhslnc\hovationFactory
Industry Solution

- We est i IDEXPERIENCE Platform will Experience
reduce our time to market by 20%, which is
s s significantinour fast-c hangi ng i ndus|tryo.
ey |
% | Sébastien Messean

Head of Product Lifecycle Management
BNP Paribas Securities Services
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Q2 2014 Business & Strategy Review

Simpack Acquisition | SIMULIA
QuintidProposed Acquisition | DELMIA

p&‘?ﬁ;f;’,\:’gg | The 3DEXPERIENCE" Company

1. Q2 2014 Performance
2. Social Industry Experience Strategy
3. CATIA
| 4. BIOVIA
5.
6.
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CATIA | Shape the world we live |fpsomesincreasing

ATIA installed base in Q2,

including:
. A StrongCATIA new licenseevenue growth, tp4% / \
exFXn Q2 =
; HELL
A New investmentsTiansportation & Mobilidyiving s
; performance
é & @D
. ] . HYUNDAI KIA MOTORS

: A Showing excellence of CATIA portfolipewithized
applicationaup strongl

P p I _ _ _ bertramdt Visteon

A Surface RefinemeBtectricalCreative Designer WSS

Model Based DefinitidiachiningMold & Tooling \ -::-;:...-;.-/
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IN THE AGE OF EXPERIENCE

Design in the context of EXPERIENCE




Q2 2014 Business & Strategy Review

Q2 2014 Performance

Social Industry Experience Strategy
CATIA

BIOVIA

Simpack Acquisition | SIMULIA
QuintidProposed Acquisition | DELMIA

5Q2 2014 Earnings Presentation

S A
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BIOVIA | VirttgibSpherand Material- ¢ 9

/7

) (~ ® 2,
Bio \} ‘/{5’_( ligence + g)’accelrys 975 BIOV/A
To Providéext Generation To Address To Providé&nterprises

Scientific Innovation

Sell ~ }Experience

Sciencadrivenindustries

AL

P

Chemical/Biological/Mater
360 Experiences

3DEXPERIENCE

DZYSDL?SSE.S},’;{ | The 3DEXPERIENCE" Company
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Very Positive Feedbacks from Customers and
Industry Analysts after the BIOVIA Announcernr

BIOVIA Customers in Diversified Markets

sentation

A 7 é D a sSystemésow has theost

% AstraZeneca -~ ““’“‘“‘I &5 Bayer extensive portfolio of life sciences

i Nanbiheasiad - capabilitieserving the R&D and product
&3 Bristol-Myers Squibb (g ..’ MERCK )aSlellaS - . -

, @ el - Q commercialization needs of both medical d
sanciavenns () NOVART1s ] Abbott and pharmaceutical

auBlystemepQ2 2014 Earnings Pre

A ABlI OVI A should have
space fgoharmaceutica)diotechnology
03‘) firmsandacademic research institution®

e % ) e

e Shell
g‘ soewve NISSAN  PeG LOREAL

MITSUBISHI JME 1U \’

3DS.COM Dass

Gartner
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Q2 2014 Business & Strategy Review

Q2 2014 Performance

Social Industry Experience Strategy
CATIA

BIOVIA

Simpack Acquisition | SIMULIA

o 0k~ W D PF

QuintidProposed Acquisition | DELMIA
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SIMULIA | Simulating Product, Nature & Life

The LivindHeartProject Realistic Simulation for the Automotive Industry

ent
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3DEXPERIENCE® e to Reducerhysicaresting and
Savesignificanf ImeandMoney

D%Eg?ssféﬁjé'; | The 3DEXPERIENCE" Company

Virtual + Real: Explore, Discover, Understadd
Improve Product, Naaure Life

21



Complementing SIMULIA with Sin“f“'@

A Simpack profile ag
A Technological leadévlintiBody Simulation e
A Privatelyheld companheadquartered in Germany ~ 80 employees
A 130+ customers in the energy, automotive and rail industries
A 2014 FY estimated reveniled million

ALSTOM
A Adding muttiody simulation fgmnamic
analysisof mechanicahndmechatronic
systems )AGURR

3DS.COM DassaulystemefQ2 2014 Earnings Presentation

A Combined WiBTEXPERIENCE Platform,
enabling functional magKocomplete Vestas. m

virtualandreal product experience

ScottBerkey AlexEichberger
SIMULIA CEO SIMPACK CEO
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Q2 2014 Business & Strategy Review

Simpack Acquisition | SIMULIA

1. Q2 2014 Performance

2. Social Industry Experience Strategy
3. CATIA

4. BIOVIA

.

6.

QuintigProposed Acquisition | DELMIA
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Quintiqg Identity Card

A Global Business Operations Planrsofiware

A FY13 revenueli70million

A Revenue breakdowf®Software}0%
Services

A 201113 average revenue growt20%

A Privately held company

A Headquartered in the Netherlands

A ~ 80CGemployees

250 leading customers including:

' QUINTIQ

ThyssenKrupp
Steel

DANONE

DZYSDL?SSFE,&’;{ | The 3DEXPERIENCE" Company




