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Analysts Meeting Q2 2014 

 Bernard Charlès, President and CEO 

 Thibault de Tersant, Senior EVP, CFO 
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Forward Looking Information  
Statements herein that are not historical facts but express expectations or objectives for the future, including but not limited to statements 

regarding the Companyôs non-IFRS financial performance objectives, are forward-looking statements.    

Such forward-looking statements are based on Dassault Systèmes management's current views and assumptions and involve known 

and unknown risks and uncertainties. Actual results or performances may differ materially from those in such statements due to a range 

of factors. The Companyôs current outlook for 2014 takes into consideration, among other things, an uncertain macroeconomic outlook, 

but if global economic and business conditions further deteriorate, the Companyôs business results may not develop as currently 

anticipated and may drop below their earlier levels for an extended period of time. Furthermore, due to factors affecting sales of the 

Companyôs products and services as described above, there may be a substantial time lag between an improvement in global economic 

and business conditions and an upswing in the Companyôs business results. 

In preparing such forward-looking statements, the Company has in particular assumed an average US dollar to euro exchange rate of 

US$1.35 per ú1.00 for the third quarter and US$1.36 per ú1.00 for the full year as well as an average Japanese yen to euro exchange 

rate of JPY140 to ú1.00 for the 2014 third quarter and JPY140 to ú1.00 for the full year; however, currency values fluctuate, and the 

Companyôs results of operations may be significantly affected by changes in exchange rates.  

The Companyôs actual results or performance may also be materially negatively affected by numerous risks and uncertainties, as 

described in the ñRisk Factorsò section of the 2013 Document de Référence, filed with the AMF on March 28, 2014, and also available on 

the Companyôs website www.3ds.com. 

 

http://www.3ds.com/
http://www.3ds.com/
http://www.3ds.com/
http://www.3ds.com/
http://www.3ds.com/
http://www.3ds.com/
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Non-IFRS Information 
Readers are cautioned that the supplemental non-IFRS information presented in this press release is subject to inherent limitations. It is 

not based on any comprehensive set of accounting rules or principles and should not be considered as a substitute for IFRS 

measurements. Also, the Companyôs supplemental non-IFRS financial information may not be comparable to similarly titled non-IFRS 

measures used by other companies. Further specific limitations for individual non-IFRS measures, and the reasons for presenting non-

IFRS financial information, are set forth in the Companyôs annual report for the year ended December 31, 2013 included in the 

Companyôs 2013 Document de Référence filed with the AMF on March 28, 2014.   

 

In the tables accompanying this press release the Company sets forth its supplemental non-IFRS figures for revenue, operating income, 

operating margin, net income and diluted earnings per share, which exclude the effect of adjusting the carrying value of acquired 

companiesô deferred revenue, share-based compensation expense and related social charges, the amortization of acquired intangible 

assets, other operating income and expense, net, certain one-time items included in financial revenue and other, net, and the income tax 

effect of the non-IFRS adjustments and certain one-time tax effects. The tables also set forth the most comparable IFRS financial 

measure and reconciliations of this information with non-IFRS information. 

 

When the Company believes it would be helpful for understanding trends in its business, the Company provides percentage increases or 

decreases in its revenue (in both IFRS as well as non-IFRS) to eliminate the effect of changes in currency values, particularly the 

U.S. dollar and the Japanese yen, relative to the euro. When trend information is expressed herein "in constant currencies", the results of 

the "prior" period have first been recalculated using the average exchange rates of the comparable period in the current year, and then 

compared with the results of the comparable period in the current year.  
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Q2 2014 Highlights  
ÅDelivering software revenue growth acceleration with:  
Å CATIA & SIMULIA showing strong performance 

Å Investments done in sales channels paying off  

ÅContinuing to strengthen Brands 
Å Introducing BIOVIA for Scientific Innovation  

Å Complementing SIMULIA with Simpack acquisition for Multi-Body Simulation  

Å Complementing DELMIA with Quintiq proposed acquisition for Global 

Business Operations Planning 

ÅAdvancing our Social Industry Experience strategy 

ÅReconfirming FY14 guidance and adding Simpack acquisition   



5 

1 
 

Q2 14 Financial Highlights  

 

2 

Q2 14 Business Review 

3 Q3 & FY14 Financial Objectives   

4 Financial Information Appendix  
 

Agenda 
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Q2 2014 Business & Strategy Review  

1. Q2 2014 Performance  

2. Social Industry Experience Strategy 

3. CATIA 

4. BIOVIA 

5. Simpack Acquisition | SIMULIA  

6. Quintiq Proposed Acquisition | DELMIA  
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Q2 2014 Performance Non-IFRS 

 
û millions Q2 14 H1 14 

Revenue 570.1 1072.9 

Growth +9% +6% 

Growth exFX +15% +12% 

Software Revenue Growth exFX +13% +9% 

Operating Margin 28.5% 28.1% 

EPS (û) 0.85 1.58 

EPS Evolution  +2% -2% 

 

ÅDelivering software revenue growth 

acceleration with organic software 

revenue growth up 7% exFX in Q2 and 

5% in H1 

ÅCurrency depreciation hiding EPS 

progression, up 13% exFX in Q2 and 

10% in H1 
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Revenue by Region Non-IFRS   

 

Å Improved dynamic of new licenses revenue in the US 

ÅStrong growth in Germany, in Sweden and in the UK  

ÅGood performance in Korea and India 

 

Q2 14 H1 14 

     Americas +18% +13% 

     Europe +15% +12% 

     Asia +11% +10% 

Total Revenue +15% +12% 

Revenue Growth exFX by Region  

Investments done in sales channels in Europe, North America and Japan are paying off  
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Software Revenue by Brands Non-IFRS 

 
 

Å Strong CATIA performance in Q2 

Å Good H1 dynamic for ENOVIA with some deals 

closed sooner in Q1 

ÅSOLIDWORKS performance driven by new 

licenses growth and strong recurring 

Å Double-digit SIMULIA revenue growth 

 

 

 

 

 

Software Revenue Growth exFX by Brands 

Q2 14 H1 14 

CATIA +11% +6% 

ENOVIA +5% +8% 

SOLIDWORKS +8% +6% 

Other Software +27% +20% 

Total Software +13% +9% 
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Q2 2014 Business & Strategy Review  

1. Q2 2014 Performance  

2. Social Industry Experience Strategy 

3. CATIA 

4. BIOVIA 

5. Simpack Acquisition | SIMULIA  

6. Quintiq Proposed Acquisition | DELMIA  
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Advancing our Social Industry Experience Strategy 

ÅGaining traction with cloud in new industries 

ÅExpanding Industry Solution Experience 

Portfolio 

Å 40 Industry Solution Experiences at the end of Q2 

ÅDemonstrating business value in new industries 

with transformational wins   

 ñWe implemented the 3DEXPERIENCE 

platform pretty quickly and within the day, 

we were up and runningò. 
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Barilla 

Business Values Solution 

Barilla Adopts 3DEXPERIENCE Platform 

- Time reduction / Quality improvement / 

Process integration / Cost savings 

 

- ñWith the 3DEXPERIENCE Platform, we can 

digitally exchange ideas faster, more intuitively 

and with few to no packaging recalls.ò           

 Marco Rossi, IT Business Process Support Director 

Å3DEXPERIENCE Platform, 

with Perfect Package 

Solution 

Barilla is a leader in the markets for pasta worldwide, for ready-made sauces in 

Europe, for bakery products in Italy and for crisp breads in Scandinavia 
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BNP Paribas Securities Services 

Business Values Solution 

- ñIt will help our teams share knowledge efficiently 

and streamline our processesò.  

 

- ñWe estimate the 3DEXPERIENCE Platform will 

reduce our time to market by 20%, which is 

significant in our fast-changing industryò. 
 

Sébastien Messean 

Head of Product Lifecycle Management 

BNP Paribas Securities Services 

Leading provider of securities services & investment operations solutions to financial 

institutions and institutional investors worldwide 

BNP Paribas Securities Services 

Adopts 3DEXPERIENCE Platform 

Å3DEXPERIENCE Platform, 

with Innovation Factory 

Industry Solution 

Experience 
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Q2 2014 Business & Strategy Review  

1. Q2 2014 Performance  

2. Social Industry Experience Strategy 

3. CATIA 

4. BIOVIA 

5. Simpack Acquisition | SIMULIA  

6. Quintiq Proposed Acquisition | DELMIA  
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CATIA | Shape the world we live in   

ÅStrong CATIA new licenses revenue growth, up +24% 

exFX in Q2  

ÅNew investments in Transportation & Mobility driving 

performance  

ÅShowing excellence of CATIA portfolio with specialized 

applications up strongly  

Å Surface Refinement - Electrical - Creative Designer  - 

Model Based Definition -  Machining - Mold & Tooling  

Customers increasing  

CATIA installed base in Q2, 

including:  
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IN THE AGE OF EXPERIENCE 

Design in the context of EXPERIENCE 
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Q2 2014 Business & Strategy Review  

1. Q2 2014 Performance  

2. Social Industry Experience Strategy 

3. CATIA 

4. BIOVIA 

5. Simpack Acquisition | SIMULIA  

6. Quintiq Proposed Acquisition | DELMIA  
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BIOVIA | Virtual BioSphere and Materials 

 
+ 

To Provide Next Generation 

Scientific Innovation 

To Address  

Science-driven Industries 
To Provide Enterprises 

Chemical/Biological/Material 

360° Experiences 
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Very Positive Feedbacks from Customers and   

Industry Analysts after the BIOVIA Announcement 

 

Å ñéDassault Systèmes now has the most 

extensive portfolio of life sciences 

capabilities serving the R&D and product 

commercialization needs of both medical device 

and pharmaceutical manufacturers.ò  

Å ñBIOVIA should have a strong impact in the R&D 

space for pharmaceuticals, biotechnology 

firms and academic research institutions.ò 

BIOVIA Customers in Diversified Markets 
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Q2 2014 Business & Strategy Review  

1. Q2 2014 Performance  

2. Social Industry Experience Strategy 

3. CATIA 

4. BIOVIA 

5. Simpack Acquisition | SIMULIA  

6. Quintiq Proposed Acquisition | DELMIA  
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éto Reduce Physical Testing and  

            Save significant Time and Money 

 

SIMULIA | Simulating Product, Nature & Life 

 

Virtual + Real: Explore, Discover, Understand and 

Improve Product, Nature and Life 

The Living Heart Project Realistic Simulation for the Automotive Industry  
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Complementing SIMULIA with Simpack 

Å Simpack profile 

ÅTechnological leader in Multi-Body Simulation 

ÅPrivately-held company headquartered in Germany  ~ 80 employees  

Å130+ customers in the energy, automotive and rail industries 

Å2014 FY estimated revenue: ~û10 million  

Å Adding multi-body simulation for dynamic 

analysis of mechanical and mechatronic 

systems  

Å Combined with 3DEXPERIENCE Platform, 

enabling functional mock-up for complete 

virtual and real product experience 

Scott Berkey,  
SIMULIA CEO  

Alex Eichberger,  
SIMPACK CEO  
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Q2 2014 Business & Strategy Review  

1. Q2 2014 Performance  

2. Social Industry Experience Strategy 

3. CATIA 

4. BIOVIA 

5. Simpack Acquisition | SIMULIA  

6. Quintiq Proposed Acquisition | DELMIA  
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Quintiq Identity Card  

 

ÅGlobal Business Operations Planning software 

ÅFY13 revenue: ~ û70million   

ÅRevenue breakdown: 60% Software, 40% 

Services 

Å2011-13 average revenue growth:  ~+20%  

ÅPrivately held company 

ÅHeadquartered in the Netherlands 

Å~ 800 employees 

 

 

 

 
 

 

 

250 leading customers including:  


