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Forward Looking Information

Statements herein that are not historical facts but express expectations or objectives for the future, including but
not limited to statements regarding our non-GAAP financial performance objectives are forward-looking
statements (within the meaning of Section 21E of the Securities Exchange Act of 1934, as amended).

®2001 DASSAULT SYSTEMES-R2Z

Such forward-looking statements are based on management's current views and assumptions and involve
known and unknown risks and uncertainties. Actual results or performances may differ materially from those in
such statements due to a range of factors. In preparing such forward-looking statements, we have in particular
assumed an average U.S. dollar to euro exchange rate of $1.35 per €1.00 and an average Japanese yen to euro
exchange rate of JPY160 to €1.00 for the last three quarters of 2007; however, currency values fluctuate, and our
results of operations may be significantly affected by changes in exchange rates. We have also assumed that
there will be no substantial decline in general levels of corporate spending on information technology, and that
our increased responsibility for both indirect and direct PLM sales channels, and the resulting commercial and
management challenges, will not prevent us from maintaining growth in revenues or cause us to incur
substantial unanticipated costs and inefficiencies. Our actual results or performance may also be materially
negatively affected by difficulties or adverse changes affecting our partners or our relationships with our
partners, including our longstanding, strategic partner, IBM; new product developments and technological
changes; errors or defects in our products; growth in market share by our competitors; and the realization of
any risks related to the integration of MatrixOne or any other newly acquired company and internal
reorganizations. Unfavorable changes in any of the above or other factors described in the Company’s SEC
reports, including the Form 20-F for the year ended December 31, 2005, which was filed with the SEC on June 30,
2006, could materially affect the Company's financial position or results of operations.
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Non-GAAP Adjustments to US GAAP Informatio
~oe J

Financial information reported in accordance with US GAAP is specifically indicated as “US GAAP”.
Supplemental non-GAAP financial information is also presented and excludes the effect of adjusting the carrying
value of acquired companies’ deferred revenue, amortization of acquired intangible assets, share-based
compensation expenses and one-time tax restructuring effects. See the Appendix to this document for the most
closely comparable US GAAP financial measures, a reconciliation of the US GAAP and non-GAAP financial
information and a discussion of the benefits and limitations of considering the supplemental non-GAAP financial
information.

This presentation also includes revenue growth based on constant currencies, as calculated by the Company.
Constant currency calculations are detailed in the Appendix to this document.

The Company uses non-GAAP and constant currency information to evaluate its financial performance in
comparison to prior periods and as a measure of expected growth in planning and setting objectives for future
periods. The Company believes the presentation of these measures is relevant and useful for investors because
it allows investors to view the Company’s financial performance in a manner similar to the method used by the
Company’s management, helps improve investors’ ability to understand the Company’s financial performance,
and makes it easier to compare the Company’s results with other companies, including competitors. However,
the non-GAAP measures presented by the Company may not be comparable to similarly titled measures used by
other companies. The supplemental non-GAAP financial information should not be considered in isolation, but in
conjunction with the US GAAP financial infomation.

Because market share is determined by comparing the revenue of market participants as if all participants
reported in U.S. dollars, the Company also presents a convenience translation of revenue results in U.S. dollars.
AULT
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Dassault Systemes at a Glance
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Strengthening the leadership in PLM & 3D
xfg g P

Achieving a Solid Q1 performance

Widening Technological Gap & Offering the most

Comprehensive PLM Portfolio

. Confirming Leadership

Transforming PLM Channel for Mid-market

Confirming 5-Year Plan

DASSAULT
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< 107 Financial Highlights (non-GAAP*)

Revenue (€m)

Growth ex FX

Software Revenue growth ex FX

Software Revenue Growth ex FX ex MatrixOne
Operating Margin

EPS Growth

Good Q1 results driven by:

Q107
294.7
+21%
+21%
+12%
22.1%
+15%

solid performance in PLM mid-market & in large accounts

v 2D to 3D migration driving strong SolidWorks growth

Q1 performance demonstrating excellent teamwork with sales

partners & strong partnership with 1BV

DASSAULT
SYSTEMES

* For a reconciliation to US GAAP financial information, please refer to the tables in the Appendix.




\QlO7 Financial Highlights (non-caaP*)

Revenue growth ex FX by product line Revenue growth ex FX by reqgion

Q107 Q107

®2001 DASSAULT SYSTEMES-R2Z

’ PLM +23% Americas +38%
ENOVIA +139% Europe +10%
SolidWorks +16% Asia +21%
All & all contributing to good performance
Increasing : +9% CATIA & SolidWorks units growth
Strong revenue growth at

55

DASSAULT o _ o _ . .
SYSTEMES eFor areconciliation to US GAAP financial information, please refer to the tables in the Appendix

*Enovia before ENOVIA MatrixOne non-GAAP revenue is the same in accordance with US GAAP



Strong ENOVIA Quarter lllustrates %

: ENOVIA
successful Portfolio VIS
» Strong non-GAAP performance* in Q1
A ENOVIA revenue: YoY growth ex FX
A ENOVIA VPLM & SmarTeam revenue.: YoY growth ex FX
A Total Q107 end-user ENOVIA: YoY growth

» Expanding ENOVIA footprint
A Winning with
(in Automotive, Aerospace, Heavy Industries , ...)
A Benefiting from good dynamic with

A Diversifying with in
industries such as High Tech, Luxury, Consumers and

Packaged Goods
& ~70 % of Q1 top 20 ENOVIA MatrixOne software customers in high
tech, apparel or medical
L Extending ENOVIA MatrixOne Coverage with 2 new partners: Toshiba
-7 in Japan & Walter Wilhelm Associates for apparel and footwear
- industries

DASSAULT . , o ) . .
SYSTEMES eFor areconciliation to US GAAP financial information, please refer to the tables in the Appendix

*Enovia VPLM & SmarTeam non-GAAP revenue is the same in accordance with US GAAP



CATIA Design Excellence
~ g

» Company profile:
A €20 m revenue in 2006
A 80 employees
A 740 customers

* Price of the acquisition estimated
at €51.4 m, subject to closing and
future performance adjustment

» Rationale of the acquisition:
A Complement DS solutions with Class A and styling for
&
A Expand DS footprint in styling for

» Closing expected in June 2007

7_ * DS updated guidance to be communicated with Q2 earnings

DASSAULT 4 Acquisition expected to be non dilutive on non-GAAP earnings
SYSTEMES



Strengthening the leadership in PLM & 3D
xfg g P

Achieving a Solid Q1 performance

Widening Technological Gap & Offering the most
Comprehensive PLM Portfolio

. Confirming Leadership

. Transforming PLM Channel for Mid-market

Confirming 5-Year Plan
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DS Strategy = Innovation
Enabling Industries Business Transformations”

Realistic
Simulation

“PLM: driving innovation with

; : ; Business
virtual lifecycle management

Process

DS becomes world leader

81: start of 3D deployment DMU

Virtual Product
Model

b 3

DASSAU
SYSTEME
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DS: Long Term Focus

xﬁ

3D Collaborative Innovation
« See What you Mean »

Product & Services Productlon Performance
> Excellence

DASSAULT
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~ DELMIA Automation
\

DELMIA Automation
provides solutions to
digitally design, test
and validate the control
of a machine, work cell,
line or entire factory

R
= L]

» First DELMIA Automation release in 2006 to validate PLC in a
3D environment

» First customer references in 2006

» Strong competitive advantages
A Multi-PLC environment (Omron, Schneider, Siemens,

Mitsubishi...)
A PLC programming in a logic model rather than a PLC

language

P
DS » Strategic distribution partnerships with Omron & Schneider

DASSAULT
SYSTEMES



Strengthening the leadership in PLM & 3D
xfg g P

Achieving a Solid Q1 performance

Widening Technological Gap & Offering the most
Comprehensive PLM Portfolio

. Confirming Leadership

. Transforming PLM Channel for Mid-market

Confirming 5-Year Plan
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nfirming Leadership & Increasing Market

\7

2001

DS won +2 pts Market Share in 2006
DS has won +10 pts Market Share in 5 years

DASSAULT SYSTEMES — May, 2007 - Page 15

Daratech 2006 PLM
Market Estimate =
$11.45bn, up +8% vs

18%18%18%18%

10%10%1 09 0,
6 010410%00;.0/0

Autodesk
Source: Daratech & Internal Data

2002 = 2003 = 2004 = 2005 ™ 2006



‘\Expanding PLM Scope for Growth
Growing with brand leadership

» DS covers the entire PLM market

®2001 DASSAULT SYSTEMES-R2Z

» DS continues to expand its footprint in faster growing markets

PLM Market Split by Application Segment

15%

yB 2 e

)
D S 22%

DASSAULT 22%
SYSTEMES

m Design for PLM w PDM = Simulation = Digital Manufacturing = Mainstream 3D

2006 Market size* DS brand Market position
Design for PLM $4.1bn CATIA n°l
PDM $2.5bn ENOVIA n°2
Simulation $2.6bn SIMULIA n°3
Digital Manufacturing $0.5bn DELMIA n°1l
Mainstream 3D $1.7bn SOLIDWORKS n°l
Total PLM $11.4bn N°1

* Industry analysts & DS estimate
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Automotive
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http://www.alpine.com/index.html
http://www.cisco.com/en/US/hmpgs/index.html
http://www.blackstonemedical.com/index.php
http://www.sanyo-machine.co.jp/PageCommon/Home.htm
http://www.slb.com/index.asp?
http://www.edison.com/
http://www.gehrytechnologies.com/index.html
http://www.arup.com/
http://www.arup.com/

Progressing in New Markets D
S~ with ENOVIA MatrixOne natura

» Context

A. Brazilian manufacturer of more
than 600 beauty products

A ~$1.5 Bn 2005 revenue

A Introduced 213 new products in
2005

A Selected to create ,‘
collaborative environment to support the product -
development process, guaranteeing quality and *
sustaining increasing number of new products

/‘\ » Achievements

DASSAULT -
SYSTEMES {



Progressing in New Markets
= with ENOVIA MatrixOne

» Context
A Leading US company in apparel
A ~$1bn turnover in 2005
A Brands include GUESS?, Marciano, LADA

» Achievements

A Selected
for Design and Development to
create a central data repository making ALL
product data accessible globally internally and
externally

A PLM solution will enable a collaborative value
chain reducing inefficiencies and improving
product innovation

2
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Strengthening the leadership in PLM & 3D
xfg g P

Achieving a Solid Q1 performance

Widening Technological Gap & Offering the most
Comprehensive PLM Portfolio

. Confirming Leadership

. Transforming PLM Channel for Mid-market

Confirming 5-Year Plan
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DS 07: to Reach and Extend
\_,

Sharein PLM Share in DS 2006 DS distribution

Market Total Revenue channels
_____________________________________ $11.5bn
50% ~56% DS sales force & IBM
=== === I
I I
: : I
PLM in mid- 35% 2506 I hPLl\/l | :
market : channe |
I I
I I
3D Mechanical 15% 19% SolidWorks
CAD channel
DDASS’AULT
SYSTEMES

}

Update
on PLM
Sales
Channel

\ DASSAULT SYSTEMES — May, 2007 - Page 21




PLM Expansion in Mid-Market

» Rationale:
in mid-market
A PLM mid-market represents of the PLM Market
A New fit between customer needs, solution availability and PLM
adoption in mid-market,
A Need a to
leverage our Partners’ capabilities to address new opportunities

» Dec 2006: DS and IBM agreed that

A Process started already in 2005
A Transition on a country by country basis

A

DASSAULT
SYSTEMES



Implementing a new DS PLM Value Channel
S~ Strong Existing Assets for Growth

A solution responding well to mid-market specific needs

A simplified packaging to articulate PLM value to mid-market

v An existing channel made of IBM BPs and DS VARs (~200
. resellers)

NN NN

A DS experienced organization already in place to support the
channel

=> Major investments already done in the past 3 years

975
DASSAULT
SYSTEMES
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DS PLM Value Channel

» PLM Channel under complete DS responsibility in

» Introduction of a with the channel
A Business Partners become DS VARS
A New business model: increase in resellers’ fees
A New customer engagement model

A to DS VAR model
A Continue to DS sales team (management &
administration)
) A Recruit new VARSs to
pb;?i}s,qun

SYSTEMES




Strengthening the leadership in PLM & 3D
xfg g P

Achieving a Solid Q1 performance

Widening Technological Gap & Offering the most
Comprehensive PLM Portfolio

. Confirming Leadership

. Transforming PLM Channel for Mid-market

Confirming 5-Year Plan

DASSAULT
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2005-2010 Growth Plan
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-

DS Revenue*

€m

1,900
|/

2000 ~

| VAN 944

1000 -+

2005 2010e

2

3.5

3.0

2.5

2.0

1.5

1.0

0.5

0.0

DS EPS*

2X

2005

2010e

' * Non-GAAP data, excluding the effect of adjusting the carrying value of acquired companies’ deferred
DASSAULTrevenue, amortization of acquired intangible assets, share-based compensation expenses and one-

SYSTEMES time tax restructuring effects.




DS Objectives (non-GAAP¥)

€m 2007 2007
Growth +4-6% +8-9%
Growth ex FX +9-11% ~+13%
EPS Growth +3-8% +9-12%
€/US$ Rate 1.35 1.34
€/JPY Rate 160 159
DDA'ESAULT
SYSTEMES

* See Appendix for accounting elements not included in the non-GAAP objectives.
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Exchange Rate Evolution

¥

€/US$ - 1007/1006 Variance €/JPY — 1007/1006 Variance

AULT SYSTEMES-RZ

as of  9-Apr-2007

138~ Average €/US$ 160 5 of S-fpr-2007
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Copuright 2007 Yahoo! Inc. http://Finance .yahoo ., comd Lopyright 2007 Yahoo! Inc. http://Ffinance .yahao.com/
Average Exchange rates 1Q07 1Q06 Var.
€/US$ 1.31 1.20 +9%
€1IPY 156.5 140.5 +11%

975
DASSAULT
SYSTEMES



Estimated Breakdown of P&L by currency

for 2007
US$ JPY/Won
Revenue 41% 14%
(As a % of Revenue)
Operating Expenses 45% 5%
(As a % of Expenses)

Y
DD%S’AULT
SYSTEMES



Software Revenue & Margin Evolution
= (non-GAAP*)

+15.0%
+21% ex FX

2001 DASSAULT SYSTEMES-RZ

€m

250+
240+
230+
220+
210+
200+
190+
180+
170+
160
150

1Q06 1Q07

SW Gross Margin ~ 95.0% 94.9%

7
DD§S'SAULT
SYSTEMES

* For a reconciliation to US GAAP financial information, please refer to the tables in the Appendix.
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. P,
CATIA: 3D Virtual Product
\ ZZ'§TIA

2001 DASSAULT SYSTEMES-RZ

CATIA Units CATIA V5 ASP ()
16,000
12,500 +20% 0%*
12,000~
10,000
7,500- 8,000
5,000+
4,000+
2,500
0 T ) 0’\,—\/
1Q06 1Q07 1Q06 1Q07
| CATIA V5 Price B CATIA V5 Price ex FX|
*Excluding Exchange Rate Impact
7S Solid CATIA performance both in large accounts and mid-market
DASSAULT
SYSTEMES



SolidWorks: 3D MCAD S
\7 %%Morks

2001 DASSAULT SYSTEMES-RZ

SolidWorks Units SolidWorks ASP (£)
6,000+ -304*
0
15,000 +15%
12,500 4,000+ | |
10,000 5,165 4,739
7,500 2 000-
5,000
2,500
0 : ‘ 0’\N/
1Q06 1Q07 1Q06 1Q07
‘ SOWK Price  SOWK Price ex FX‘
*Excluding Exchange Rate Impact
Assuming a 45% average VAR margin
Good SolidWorks growth led by 2D to 3D migration
7 ASP decrease reflects a very strong base of comparison (+12% ex
DS FX in Q106) — ASP equivalent to H206 level
DASSAULT
SYSTEMES



Recurring Software Revenue Evolution
(non-GAAP?*)

% of SW revenue

®2001 DASSAULT SYSTEMES-R2Z

-

250+
200+
\ 150
g ‘\ 100
50+
L -k
1Q06 1Q07
‘. Recurring mNon recurring ‘
7 ) NB: Recurring software revenue excludes product development
pDASSAULT * For areconciliation to US GAAP financial information, please refer to the tables in the Appendix.

SYSTEMES



Service Revenue & Margin Evolution
= (non-GAAP*)

+15.6%
em +22% ex FX

2001 DASSAULT SYSTEMES-RZ

50+
45+
40+
351
30+
25+
20+
154
10+

1Q06 1Q07

Service Gross Margin  19.5% 11.1%

7
DD§S'SAULT
SYSTEMES

* For a reconciliation to US GAAP financial information, please refer to the tables in the Appendix.
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10 2007 Revenue

Asia
25% Americas
33%
Europe
42%

in €m
Americas
Europe
Asia

Total Revenue

975
DASSAULT
SYSTEMES

1Q07
96.1
122.8
72.0

290.9

Revenue per Region (US GAAP)

10 2006 Revenue

Asia .
26% Americas

30%

Europe
44%

1Q06 Growth  Growth

ex FX

75.8 +27% +38%
111.6 +10% +10%
64.7 +11% +22%
252.1 +15% +21%

DASSAULT SYSTEMES - May, 2007 - Page 36




Revenue per Region (non-GAAP?*)

¥

ULT SYSTEMES-R2Z

10 2007 Revenue 1Q 2006 Revenue
: Asia
Aso|a ) 26% Americas
25% Americas 30%
33%
Europe Europe
42% 44%
in €m 1Q07 1Q06 Growth Growth
ex FX
Americas 98.0 77.2 +27% +38%
Europe 124.2 113.2 +10% +10%
Asia 72.5 65.6 +11% +21%
Total Revenue 294.7 256.0 +15% +21%

975
DASSAULT
SYSTEMES

* For a reconciliation to US GAAP financial information, please refer to the tables in the Appendix.
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10 2007 Revenue

SolidWorks
19%

PLM ex
ENOVIA
61%

ENOVIA
20%

in €m

PLM
of which ENOVIA

SolidWorks

Total Revenue

1Q07

235.0
57.4

55.9

290.9

~ Revenue per Product Line (US GAAP
~ P ( )

10 2006 Revenue

SolidWorks
20%

ENOVIA
10%
PLM ex
ENOVIA
70%

Growth
1Q06 Growth ex FX

200.9 +17% +23%
26.3 +118% +130%

51.2 +9% +15%

2521 +15% +21%




;\Revenue per Product Line (non-GAAP*)

10 2007 Revenue 10Q 2006 Revenue

SolidWorks
20%

SolidWorks
19%

®2001 DASSAULT SYSTEMES-R2Z

ENOVIA
PLM ex 10%
ENOVIA PLM ex
ENOZ/IA 61% ENOVIA
20% 70%
in €m 1Q07 1Q06 Growth Growth
ex FX
\ PLM 237.3 203.7 +16% +23%
of which ENOVIA 59.7 26.3 +127% +139%
SolidWorks 574 523 +10% +16%
Total Revenue 294.7 256.0 +15% +21%

Y
2§§SAULT
SYSTEMES

* For a reconciliation to US GAAP financial information, please refer to the tables in the Appendix.

% R



;\Operating Income Evolution (non-GAAP¥)

2001 DASSAULT SYSTEMES-RZ

Operating Income Operating Income ex FX
80 Nl g 80 R
60 60
S 40 S 40
s =
20+ 20+
‘. O T 1 0 !
1Q06 1Q07 1Q06 1Q07
Op. Margin 23.6% 22.1% Op. Margin 23.6% 22.6%
‘-DASSAULT
SYSTEMES

* For a reconciliation to US GAAP financial information, please refer to the tables in the Appendix.
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\EPS Growth (non-GAAP¥)

EPS Growth
+14.7%
0.50+ 0.50+
0.40- 0.40+
0.30+ 0.30
€ €
0.20+ 0.201
0.104 0.101
0.00 ‘ w 0.00

1Q06 1Q07

7
DD§SS’AULT
SYSTEMES

EPS Growth ex FX

+24%

1Q06 1Q07

* For a reconciliation to US GAAP financial information, please refer to the tables in the Appendix.

.__\




~ Consolidated Statement of Cash Flows
\

(US GAAP)
in €m 1007 1Q06 delta
i NET CASH PROVIDED BY (USED IN) OPERATING () 1084 101.2 +7.2
Net Profit 329 313  +16
Other Non Cash P&L ltems 18.0 144 +3.6
Working Capital 57.5 55.5 +2.0
NET CASH PROVIDED BY (USED IN) INVESTING (ll) -6.7 -7.6 0.9
Sale of assets 0.0 0.0 +0.0
Acquisition of Tangibles & Intangibles -6.7 -7.9 +1.2
Acquisition net of cash 0.0 -1.5 +1.5
Loans and others 0.0 1.8 -1.8
NET CASH PROVIDED BY (USED IN) FINANCING (lil) 4.8 2156 -210.8
Borrowing . 0.0 . 200.0 -200.0
\ Reimbursement of lease commitments -0.4 -0.5 +0.1
Share buy back 0.0 0.0 +0.0
DS Stock Option and preferred Stock Exercise 5.2 16.1 -10.9
Dividend 0.0 0.0 +0.0
D‘7S FREE CASH FLOW 101.7 93.6 8.1
(Cash & STI provided by (used in) Operating & Investing)
DASSAULT
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7
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~ Balance Sheet Evolution (Us GaAaP
~_C ( )

CONSOLIDATED BALANCE SHEET

in €m

ASSETS

Cash and short-term investments
Accounts receivable, net
Other assets

Total Assets

LIABILITIES AND SHAREHOLDERS' EQUITY
Long-term debt

Other liabilities

Shareholders' equity

Total Liabilities and Shareholders' Equity

Variation

Mar-07 Dec-06 Mar 07 / Dec 06

562.1 459.2 102.9

262.5 303.6 -41.1
1,086.8 1,093.2 -6.4
19114 1,856.0 554

204.1 204.3 -0.2

563.3 541.7 21.6
1,144.0 1,110.0 34.0
1911.4 1,856.0 554




1Q07 US GAAP — non-GAAP reconciliation

Revenue and Gross margin

®2001 DASSAULT SYSTEMES-R2Z

(€ million, except % and per share data) Three months ended March 31, Increase (Decrease)
2007 Adjustment 2007 2006 Adjustment 2006 GAAP non-GAAP
GAAP 1) non-GAAP | GAAP 1) non-GAAP )

TOTAL REVENUE 290.9 3.8 294.7 252.1 3.9 256.0 +15% +15%

Total Revenue breakdown by activity

-

Software revenue 245.8 3.8 249.6 213.1 3.9 217.0 +15% +15%
of which Recurring Software revenue 148.4 3.8 152.2 117.8 3.9 121.7
Recurring portion of Software revenue 60% 61% 55% 56%

Senvice and other revenue 45.1 39.0 +16%

Total Revenue breakdown by segment

PLM revenue 235.0 2.3 237.3 200.9 2.8 203.7 +17% +16%

\ 3 of which ENOVIA revenue 57.4 2.3 59.7 26.3 +118% +127%

-~ SolidWorks revenue 55.9 1.5 57.4 51.2 1.1 52.3 +9% +10%
\\ Total Revenue breakdown by geography

Americas revenue 96.1 1.9 98.0 75.8 1.4 77.2 +27% +27%

Europe revenue 122.8 14 124.2 111.6 1.6 113.2 +10% +10%

Asia revenue 72.0 0.5 72.5 64.7 0.9 65.6 +11% +11%

Gross Margin

Cost of Software revenue 12.7 12.7 10.9 10.9 +17% +17%
Software Gross margin 94.8% 94.9% 94.9% 95.0%
Cost of Senvice and other revenue 40.2 0.1) 40.1 317 0.3) 31.4 +27% +28%
Senice Gross margin 10.9% 11.1% 18.7% 19.5%
7 Q) In the reconciliation schedule above, (i) all non-GAAP adjustments to GAAP revenue data reflect the exclusion of the deferred revenue adjustment; (ii)
p— non-GAAP adjustments to GAAP operating expenses data reflect the exclusion of stock-based compensation expenses and of the amortization of

acquired intangibles; and (iii) all non-GAAP adjustments to GAAP income data reflect the combined effect of these non-GAAP adjustments plus, with

by respect to net income and diluted net income per share, the exclusion of one-time tax restructuring effects.

DASSAULT 2) The non-GAAP percentage increase (decrease) compares non-GAAP measures for the two different periods. In the event there is a non-GAAP
SYSTEMES adjustment to the relevant measure for only one of the periods under comparison, the non-GAAP increase (decrease) compares the non-GAAP

measure to the relevant GAAP measure.



1007 US GAAP — non-GAAP reconciliation
e

Expenses and Earnings

®2001 DASSAULT SYSTEMES-R2Z

(€ million, except % and per share data) Three months ended March 31, Increase (Decrease)
2007 Adjustment 2007 2006 Adjustment 2006 GAAP non-GAAP
GAAP @) non-GAAP | GAAP (@) non-GAAP 2
Total Operating Expenses 244.8 (15.2) 229.6 204.9 9.4) 195.5 +19% +17%
Stock-based compensation expense 4.3 (4.3) - 2.2 (2.2) - n/a n/a
. Amortization of acquired intangibles 10.9 (10.9) - 7.2 (7.2) - n/a n/a
Operating Income 46.1 19.0 65.1 47.2 13.3 60.5 (2%) +8%
Operating Margin 15.8% 22.1% 18.7% 23.6%
Income before income taxes 49.1 19.0 68.1 50.3 13.3 63.6 (2%) +7%
Income tax expense (16.2) (5.6) (21.8) (17.5) (3.9) (21.9) n/a n/a
Income tax effect of adjustments above 5.6 (5.6) - 3.9 (3.9) - n/a n/a
F One-time tax restructuring effects - - n/a
\ Minority Interests 0.0 (1.5) n/a
Net Income 32.9 13.4 46.3 31.3 9.4 40.7 +5% +14%
Diluted net income per share, in € (3) 0.28 0.11 0.39 0.26 0.08 0.34 +8% +15%
(€ million) Three months ended March 31,
2007 Adjust. 2007 2006 Adjust. 2006
GAAP non-GAAP GAAP non-GAAP
Cost of Service and other revenue 40.2 (0.1) 40.1 317 (0.3) 31.4
Research and development 76.5 (2.5) 74.0 72.5 (1.5) 71.0
Marketing and sales 83.1 (0.9) 82.2 65.5 (0.3) 65.2
General and administrative 21.4 (0.8) 20.6 17.1 (0.1) 17.0
Total stock-based compensation expense (4.3) (2.2)
2) In the reconciliation schedule above, (i) all non-GAAP adjustments to GAAP revenue data reflect the exclusion of the deferred revenue adjustment; (ii)
non-GAAP adjustments to GAAP operating expenses data reflect the exclusion of stock-based compensation expenses and of the amortization of
; _ acquired intangibles, as indicated; and (iii) all non-GAAP adjustments to GAAP income data reflect the combined effect of these non-GAAP adjustments
\ plus, with respect to net income and diluted net income per share, the exclusion of one-time tax restructuring effects.
2; 2) The non-GAAP percentage increase (decrease) compares non-GAAP measures for the two different periods. In the event there is a non-GAAP
DASSAULT adjustment to the relevant measure for only one of the periods under comparison, the non-GAAP increase (decrease) compares the non-GAAP
SYSTEMES measure to the relevant GAAP measure.

3) Based on a weighted average of 118.8 million diluted shares for 1Q07 and 119.8 million diluted shares for 1Q06.



Accounting elements not included in the
non-GAAP 2007 Objectives

» FY 2007 estimated deferred revenue write-down: about €8m

» FY 2007 estimated stock-based compensation expenses

(SFAS 123R): about €13m
A FYO7 impact about 5% of non-GAAP net income

/ TN » Q2 2007 estimated amount of amortization of acquired
Intangibles: about €11m

» These estimates don’t include new stock options or stock
grants in 2007, nor new acquisitions which could be made in
2007

DASSAULT
SYSTEMES
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