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An Excellent Year

2010 was an excellent year during which Dassault
Systéemes met all its financial and business objectives.
We overachieved our targets to drive double-digit
new licenses revenue growth and increase by

100 basis points our operating margin. IBM PLM,

the largest acquisition in our history, was completed
and smoothly integrated into our direct sales channel,
giving the Company a global and high-profile sales
force. The acquisitions of Exalead in search-based
applications, and Geensoft in embedded software
systems, contributed to the expansion of our
addressable market. We delivered a strong financial
performance and advanced our diversification in new
industries. And the adoption of Version 6 accelerated,
with more than 600 customers having ordered

this new version by the end of the year.

Total non-IFRS revenue increased 21% to

€1.58 billion* All three geographic regions showed
a good growth dynamic. Revenue was up 22%

in Europe, with strong contributions from France,
Germany and Northern Europe. In Asia, revenue
increased 28%, reflecting the progression of many
countries, notably India and Korea, as well as Japan,
which returned to investing in 2010. The Americas
recorded good overall performance, with Latin
America being for us one of the most dynamic areas
amongst the fast growing regions.

Investment in innovation across industries and our
larger direct sales force drove a strong rebound in new
business activity during 2010, leading to new licenses

revenue growth of 30%, with notable strength

in automotive, industrial equipment, high-tech and
energy. Non-IFRS recurring software revenue,
representing 72% of total software revenue, grew
23% reflecting both the IBM PLM acquisition and its
improvement all along the year, with maintenance
returning to historic, pre-recession subscription levels.
Total non-IFRS software revenue, up 24%, reflects

this performance, well supported by each of the
Company’s brands.

Our top-line results were mirrored at the bottom line,
with non-IFRS EPS increasing 34% to €2.50,
reflecting revenue growth and operating margin
expansion. Non-IFRS operating margin increased
from 25.0% in 2009 to 28.6%, the largest part of the
improvement attributable to our operating leverage.

Strong cash flow generation and balance sheet
management enabled us to undertake €462 million
in cash acquisitions during 2010, and exit the year
with a net financial position of €846 million, largely
level with the end of 2009.

A Transformed Company

2010 was also a year of deep transformation for
Dassault Systémes. We expanded our global presence,
with 1,500 new people joining us to bring our total
workforce of more than 90 nationalities to over
9,000. This significant increase is the illustration of
our confidence in the future and instrumental to our
strategy for addressable market expansion. These



many nationalities illustrate how international our
operations have become, and are also a true asset

for Dassault Systémes. In this regard, we are humbled
by the lesson of courage and dedication our Japanese
colleagues taught us all during the tragic events

that affected their country in early 2011.

Each of our principal brands holds leadership in its
respective market. In the design domain, with
CATIA and SolidWorks, we enriched our offer with
the CATIA Version 6 solution for embedded systems
architecture, essential to developing “smart products”.
SIMULIA, world leader in structural simulation, had
an excellent level of demand in each of our major
regions across virtually all the industries we address.
DELMIR, our digital manufacturing solution, showed
an encouraging dynamic in the second half of the
year. ENOVIR, our leading provider of collaborative
enterprise solutions, recorded a number of promising
Version 6 wins in 2010. Acquired in June 2010,
Exalead, in search-based applications, will help us
accelerate our diversification and will provide our
customers with easy access to their intellectual
property. With our global reach and local presence,
we added over 16,000 new customers to our portfolio.

Vertical industry diversification continued, with new
industries representing about 23% of our end-user
revenue compared with 20% in 2009. This expansion
was remarkable, notably in the high-tech and energy
sectors, with clients like LG Electronics in Korea and
GE Energy in the United States, when considering
that 2010 was also a year of economic rebound in
our automotive and industrial equipment markets.
Strengthening the value of our brands, Version 6
represents an essential asset. This new version

provides our customers with the real-time
collaboration capabilities and the creation,
management and protection of intellectual
property they need.

Outlook

In summary, 2010 was an excellent year for
Dassault Systemes during which all our objectives
were met. We enter 2011 with a strong product
offering, our distribution channels well positioned
on their respective markets, and a good pipeline
of business opportunities. Economic indicators,
notably industrial investment, confirm our
thesis of a progressive improvement in the
economy, although we remain cautious and vigilant
as the global economic environment is still volatile
in our view.

As our results demonstrate, we are on the right

path to reach our 2014 financial goal to more than
double non-IFRS EPS in comparison to 2009,

thanks to opportunities for expanding

our addressable market. It is fair to say that we have
never had more growth perspectives at any other time
in our history as we continue to push the frontier

of 3D for business, research, education and society.
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In 2010, Dassault Systéemes welcomed more than
1,500 people, bringing the total workforce to over
9,000. This significant increase is the result of our
acquisitions as well as internal hires, strengthening
our teams in sales and research and development.
The expanding Dassault Systemes team is united by
a passion to invent new solutions for accelerating
sustainable innovation. More than 9,000 talents of
94 nationalities located in 31 countries worldwide
work together on a powerful collaborative platform,
3DSw4m (See What You Mean), where

400 communities of diverse interests exchange
ideas, knowledge and experience to foster innovation
with and for our customers.




Financial Summary &
Key Shareholder Information

Addressing 11 Industries

2010 at a Glance® (% of 2010 end-user software revenue) 2010 Financial Performance
2010 was an excellent year during which Newer industries accounted for approximately 2010 was a year of growth in revenue, operating profitability and net earnings following the deep global
Dassault Systéemes met all its financial and 23% of end-user software sales in 2010, recession of 2009. It was also a period of significant investment in the Company’s sales, research and
business objectives. compared to about 20% in 2009 and 15% product development and infrastructure resources. The Company’s financial results reflect the inclusion
in 2008. of IBM PLM following its integration as of April 1%, 2010, which led to a significant increase in the
The Company overachieved its targets, number of direct customer accounts managed by the Companuy.
resulting in new licenses revenue ]
increasing 30% in constant currencies Automotive 0% . . .
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Diversification in new industries advanced Energy M 2%
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with more than 600 customers at the end pourding 0
of the year (250 end 2009). Consumer Packaged Goods 0 1%
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Revenue by Product Line Revenue by Geographic Region Revenue by Sales Channel Net Operating Cash Flow and Net Financial Position
] (millions of €)
ENOVIA Professional channel for
Software Mainstream 3D
13% i Europe 20% Dassault Systemes’ net financial position at year-end was €846 million, just €12 million below where it was
Software 45% Aeiapacif at 2009 year-end, demonstrating the strength of its cash flow generation and cash management. This figure
42% starredhe is quite remarkable considering that during 2010, the Group invested €462 million in cash acquisitions and
26% PLM . R
Mainstream for large-size returned €55 million to shareholders in dividends.
3D Software PLrvIIIf%r) enterprises
20% mid-size 56%
enterprises
24% Net Cash Provided Net Financial Position
Other Services Americas by Operations Evolution
PLM Software & Other 299
15% 10% ’ ©
<
o o Net financial position at December 31, 2009 858
Revenue by Activity Software Revenue R 9 Operating cash flow 408
Capital expenditures (36)
coni Acquisitions (462)
ervices New Licenses Cash dividends (55)
10% & Product R . .
Development Dassault Systemes stock option exercise 97
28% Fsleﬂjrring FX impact and other 36
;zv:/are Net financial position at December 31, 2010 846
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Software
90%

*All financial information is reported according to IFRS. In addition, the Company has provided non-IFRS financial information excluding the effect of adjusting the carrying
value of acquired companies’ deferred revenue, amortization of acquired intangibles, other operating income and expense, net and stock-based compensation expense, as
applicable, and all adjustments to IFRS income data reflect the combined effect of these adjustments, plus with respect to net income and diluted net income per share, the
income tax effect of the non-IFRS adjustments and the exclusion of certain one-time tax restructuring effects.
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Shareholders’ Split of Free Float” Employees by Region®
Composition” (1dentified Institutional Investors) Workforce: 9,035

UK &
Free Float Ireland
Europe &

Bernard Charlés 50.2% 26% Middle East

Asia & Other
0.7% 44%
? France ? 24%

Charles Edelstenne 35%
6.3%

North America

21%
Rest-of-World

Groupe Industriel 4% Continental Europe
Marcel Dassault (ex-France) 32%

42.8% 14%

Americas

Stock Data” Key 2011 Shareholders’ Events

Listed on NYSE Euronext Paris and traded Wednesday, April 27,2011
on the U.S. Over-the-Counter Market Release of First Quarter Earnings

Share price €56.42 Thursday, May 26, 2011
$76.10 Annual Shareholders’ Meeting

Capitalization €6.8 billion Thursday, July 28, 2011

Release of Second Quarter Earnings
Stock price performance comparison
Dassault Systemes +41% Thursday, October 27, 2011
CAC40 -3% Release of Third Quarter Earnings
Euronext 100 +1%

Shareholders’ Contact

Tel.: 33 (0)1 61 62 69 24

Fax: 33 (0)1 70 73 43 59

Email: investors@3ds.com
www.3ds.com/company/finance

Outstanding shares 121.3 million

Average daily volume traded on Euronext 237,242

2009-2014 Goal: Focused on More than Doubling Non-IFRS EPS

As 2010 results demonstrate, Dassault Systemes is on the right path to reach its 2014 financial goal to
more than double non-IFRS earnings per share in comparison to 2009, notably driven by Version 6
adoptions, opportunities in an expanding addressable market, diversification and global sales channels.

* As of December 31, 2010
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